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It takes 
a Matched 





Team 


to get 


best results! 


That’s why you get Cleaner Clothes, Greater Production 
and Lower Washing Costs with WY DD ( arcunp ream perercency) 


Try the remarkably efficient, completely different Matched Team Deter- 
gency washing method and give yourself the advantages of turning out 


cleaner bundles, in greater volume, at lowest cost per wash. Here’s why: 
MTD combines the dirt removal qualities of two cleaning agents—Bilt, a 
high-powered soap base break and Orvus Hytemp Granules—a high tem- 


perature detergent. Together they catch every type of soil in a “crossfire 
cleaning action” to give you results that satisiy the fussiest customer. And 


MTD, by reducing rinsing time by as much as 50%, cuts down on hot 
water expense and lets you turn out more washes per hour. 


You and your customers will be pleased by the matchless performance of the 


MTD washing method. Give tt a trial for 80 days and you'll be convinced. 


Coretervbartle Bulk Soap Sales Department, P.O. Box 599, Cincinnati 1, Ohio 





, 1-Position Side-or- Front 


ae SHIRT FOLBER 
a ...suited to EVERY operator 


CONVERTS 
from either 
position to 


the other 
in (ust 5 
SECONDS 


J Operator simply 
turns table top 


to side or tront 
position, then 


l A raises or lowers 


| A x top extension 
Now — for the first time — Spin 2%, 0 exten 
a folder suited to every operator, whether 


trained for side-fold or front-fold. No loss 
of production when substituting operators. oe 


FRONT FOLD 


SHIRT-FOLDING ARMS 





SO EASY...-EVEN BEGINNERS BECOME EXPERT IN A DAY OR LESS 


BISHOP, * ile 
2-Position Side-or-Front 
SHIRT FOLDER 
All-steel unit with slip-resistant enamel finish on table top, furnished with SpeedMatic 
Shirt-Folding Arms, Band Wel), X-Ray Guide Light and painted centering strip, 2-c 


2-com- 
partment Supply Shelf, Switch & Pilot Light, Floor space~Side-Fold, 50” wide by 25” 
deep, Front-Fold, 25 wide by 32” deen. 


Available with your choice of collar-former: 


j 
ZY LAN RACK mernon « Fully-Standug mernoo 
i 
: Bishop’s exclusive high-heat method improves / )) Collars are formed In 
collar drying and comtort-finishing . . . forms ) WS) wemhaamidal oa 


)/ collars to modern, like-new style, , . provides 


val ENO . i) 


savings of 25% or more in packaging cost used for past 21 years. 


WRITE FOR FULL DETAILS OR ASK YOUR JOBBER-SALESMAN 


BIQHOR DANIO FREEMAN C0. sce ccnsoron samen vee 
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The Red Cap Campaign By Henry Mozdzer 
Stapleton Service Laundry takes to the air as part of comprehensive cam- 
paign to put its name before public 


Coin-Op Does Shirts While-U-Wait By Henry Mozdzer 


A professional laundry experiments with a new service after adding a coin- 
op to its activated branch store 


Finishing 
Part 1. linen Supply ltems 


Part 2. Navy Summer Uniforms 


Port 3. Men's Socks 
Las Vegas’ Newest Family Laundry 


By G. Warren Madison, Jr. 
By Philip l. Hardin 
By Lou Bellew 


Meet Lady Troy By Harry Yeates 


One plant's efforts to change the industry image from male to female in 
kee ping with motivation research findings 


Beware of False Economy By John Corruthers 


You're losing money operating with old, rundown equipment. Here’s an ac- 
countant’s advice on how to budget for replacement 


Five Ways To Increase Sales By Gerald Whitman 


At Brunswick Laundry they rely on satisfied customers as well as on neu 


and old sideline services 


Want a Cooler Plant This Summer? By Joseph C. McCabe 
Evaporative covling systems can do the job. Principles of operation ex- 


plained in this engineering article 
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Obituaries 
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torial Offices, 305 East 45th Street, New York 17, 
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MAIL CHANGES OF ADDRESS ANDO 


SUBSCRIPTION ORDERS TO: 
Business Papers Division, Reuben H., 
Donnelley Corp., 305 East 45th 
Street, New York 17, New York. 
Change of address should reoch us 


one month in advance 
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Keep Off the Grass 
A number of sharp-eyed laundry sales 


managers and route supervisors were 
quick to point out a “cardinal sin” com- 
mitted in our cover photo for January. 
A good route salesman, they chorused, 
never, never takes a shortcut across a 
customer’s lawn. 


* * * 
A Midwestern psychology teacher, who 
plans to open a coin-op, thinks the oper- 


ating instructions in these plants should 
be illustrated 
understanding. 


with cartoons for easier 
* * * 

This reminds us of a professiona) laun- 
dryman in Baltimore who is a psycholo- 
gist in his own right. He doesn’t have 
the usual problem of keeping his own 
coin-stores clean. “{f you leave a mop 
and broom around in plain view,” he 
says, “most women wil] tidy np after 
themselves.” He also notes that a coin-op 
wil) draw the walk-in trade from four 
hlocks around the plant. 

* *% * 

Incidentally, our news clipping service 
shows that at least 120 new 
opened their doors for business during 


coin-ops 


the month of December. Hawaii got its 
first. ‘The conservative Northeastern 
states are stil) the slowest on the uptake 
but interest is mounting fast. 

* *k * 


There were a lot of eyebrows raised 
at a recent regional meeting, when a 
member just back from the wilds of Chi- 
cagoland reported that it’s common prac- 
tice there to fire a salesman if his route 
average goes down. With union approval 


yet. 
* * &* 
Motto of Our Times: “If a job is worth 


doing, it's worth doing for money.” 


—Henry Mozdzer 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you | 
want reprints of any article appearing in 
this issue. Cost is 313 per 100, one side of 
a single sheet ; $21 per 100, two sides of a 
single sheet (814 x11). Additional 100’s at 
$1.70, one side; $1.90, two sides. Minimum 
s 100 reprints. For reprints in color 
or reprinted spreads or folders, please 
write for prices and additional informa- 
tion. All prices F.O.B. Lancaster, Pa. 
Address the Editor: 
Starcuroom Launory Journat 
305 East 45th Street, New York 17, N. Y. 
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ALL RESINTEX 100 PRESS 
COVERS are equipped 
with a new type draw 
cord that will last for the 
life of the coyer7 

eS 
RESINTEX 100 is avail- 
able with SKIRTS or 
PUNCHED HOLES. Also 


available by the yard, 


RESINTEX 


LONG LASTING 





100 






Guaranteed to last at least 12 weeks 


in actual operation 


BROS C) ee iolsol Mae) Mel alel-1amolah am olaclelallolame taal elt) (e 
FLEXIBLE — Has plenty of resiliency and ‘give’. 


CONSTANT QUALITY — Due to quality control, possible because 


finishing operations are done in our own plant. 


ABRASION RESISTANT — Tough fibers made tougher by Gibraltar 
finishing, 

FINELY WOVEN SURFACE — Gives your, work a plus...smoother 
ironing. 


Sold Through Leading 


Distributors Everywhere 


GIBRALTAR 
FABRICS, inc. 


254 — 36th Street, Brooklyn 32, N. V. 





NEW 
PRODUCTS 


LITERATURE 














Folding Table Converter 


Time Savers, Inc., has intro- 
duced a do-it-yourself kit 
signed to modernize practically 


any folding table to the equiva- 
lent of a semi-automatic folding 


table. 

The kit consists of three inte- 
grated units —an_ air-driven, 
electrically heated Collar Form- 
R, a Fold-Master folding device 
and a foot-operated air valve 
with 4 feet ‘of tubing 
and two fittings. 

According to the 
turer, it’s possible to make the 


de- 


copper 
manufac- 


complete changeover in a cou- 
ple of hours. 

For further information, write 
to Time Savers, Inc., 83-99 
Walnut St., Montclair, N, J. 


Marlyn Fabric Brightener 

A new laundry fabric bright- 
ener, said to be able to reduce 
or eliminate bleach except 


where heavy stains are present, 
has been introduced by the 
Maryln Chemical Company, 
MarlynBrite, the 
uct, can be used in any cycle 
except the bleach, but is most 
effective according to the 
maker, in the suds cycle be- 
cause of the 


involved with 


new prod- 


action 


deter- 


synergistic 
soap Or 


gent 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL, 











Wash-and-wear materials will 
be protected by MarlynBrite’s 
powerful antichlor, says W. K. 
Luse, Marlyn vice-president 
and sales manager, but he cau- 
tions that the product should 
not be used with invisible 
marking. Recommended meas- 


urements are 2 to 2% ounces 


per hundredweighit. 
For additiona) 


write The Marlyn 


Company, Lakeview, 


information, 
Chemical 
Ohio. 


Dyna Wash Slide-Out Door 


The new level slide-out fea- 
ture of the Dyna Wash Corpo- 
ration’s heavy-duty combina- 
tion washer-extractors has been 
designed for savings in time 
and labor, according to the 
manufacturer, 

Dyna Wash claims this fea- 
ture greatly facilitates unload- 
ing, increases operator — effi- 
ciency and eliminates pulls and 
tears. It also notes the cylinder 
doors extend over and beyond 
the bearing housing and over 
the truck, permitting the load 
to drop into the truck without 
spilling. 

Automatic indexing with 
push-button touch is another 
Dyna Wash feature. As well as 
saving time, this is claimed to 
save wear and tear on mechani- 
cal parts. 

For additional information 
write Dyna Wash Corp., Camil- 
lus, N. Y 


Four New Spotting Tips 


Four new stain removal 


“How-To” sheets have recently 


been issued by A. L. Wilson 
Chemical Co., representing new 
additions to the series of eight 
stain-tip cards released Jast year 
with the Wilson “Spot and 
Stain Removal Handi-File.” 

The cards deal with methods 
for removal of coffee stains, tar- 
nish from metallic fabrics, fades 
from car coats, and stains from 
matchbooks, The “D” cards re- 
late to drycleaning stain remov- 
al, the “L” Series to laundry 
stain problems, 

These new cards are 
ble free of charge on request to 
A. L. Wilson Chemical Co., 


Kearny, N. ) 


availa- 


New Tape Dispenser 


A new idea in tape dispensers 
has been marketed by the Min- 
nesota Mining and Manufactur- 
ing Company for faster, perma- 
nent application to papers, 
photographs or cloth swatches. 

According to the maker the 
dispenser, called the C-12 Dou- 
ble-Coated Tape Applier, is 
loaded from underneath with 
Scotch brand  double-coated 
tape No, 665. A strip of tape 8 
inches wide is exposed across 
the top of the device, 

The operator simply lays the 
paper on top of the tape, pulls 
to the right until the left edge 
of the paper is flush with the 
cutter bar, and pulls down to 
cut the tape. The taped paper 
is then pressed to whatever it 
is to be attached. 

The dispenser 
inches high, 10 inches wide and 
415 inches deep. 

For additional information 
write Minnesota Mining 
Manufacturing Co., 900 
Ave., St. Paul 6, Minn. 


measures 2 


and 


Bush 


Tapered Long-Gown Bag 
The Louis Miller Company 


offers new protection for wed- 
ding gowns and _ floor-length 
formals in its tapered Protector- 
Pak garment bags. 

This newest addition to the 
Miller line of tapered garment 
bags is the DWG-75, measuring 
75 inches in length, with a 24- 
inch contour shoulder tapering 
to a wide 36 inches at the bot- 
tom. The manufacturer claims 
the new taper makes bagging 
easier and allows the garment 
to remain uncrushed while pro- 
tected. The new Protector-Pak 


is made of heavy transparent 
plastic and can be reused by 
the customer. 

For additiona) information on 
tapered Protector-Paks, write 
The Louis Miller Company, 405 


EF. Market St., Akron 4, Ohio. 


New Lint Collector 


Aget Manufacturing Com- 
pany has introduced its new 
30N50 Dustkop as a more satis- 
factory answer to the exhaust 
problem than the screen houses 
formerly used as dust co)ectors. 

The unit has a special ex- 
tended bin to augment storage 
capacity and reduce emptying 
chores. According to Aget, 
plantowners who have installed 
Dustkops report not only more 
efficient and separa- 
tion, but Dustkop hastens the 
cooling process so dried mate- 
rials can be handled sooner, 


collection 


and the drying cycle is short- 
ened as a result of faster re- 
moval of moist air. 

For more information write 


Aget Manufacturing Co., Ad- 


rian, Mich. 


Coin-Op Electronic Brain 


VendAMagic Wa 
Gatun bead 


Ali WASHERS OPERATE HERE 


A new electronic console, 
Vend-A-Magic, said to master- 
coin-operated 
been 


entire 
installation, 


mind an 
laundry 
announced by Vend-A-Mation, 
Inc. 

The manufacturer claims that 
the console controls, directs, 
collects and protects the unat- 


has 


laundry 
operating 


tended coin-operated 
store from 
directions to the collecting of 
all coins from all machines into 
one central burglarproof vault. 

Continued on page 64 
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it’s still stained 
aa eS 


it isn't really clean 


Laundry can be beautifully washed and ironed and still 


TWO WILSON STAIN REMOVERS 
YOU SHOULON’T BE WITHOUT 


ExGo® 


For quick sure removal 
of those troublesome 
stains that show up 
after laundering — x-ray 
and photo-developer 
fluid, argyrol and silver 
nitrate. 


TarGo® 


Famous for thorough 
removal of all oily-base 
stains. Highly concen- 
trated — a little goes a 
long way, does a big 
job. 








cause embarrassment to a customer—if the stains haven’t 
been removed. That’s why modern laundrymen keep 
WILSON stain removers close at hand. Fast, thorough- 
working WILSON products do a man-sized job... even 
remove hard-set stains that lick conventional methods. 
Best of all, they help you become the laundry your cus- 
tomers swear by — not at. Try WILSON products soon 
— they're the stain removers for customer-conscious 


laundrymen! 





“Cain o) ow 
A. L. WILSON CHEMICAL CO., Kearny, N. J. dae ae our only business 
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Diamond Advances Ryan 


JEROME A. RYAN 


Jerome A, Ryan has been 
appointed assistant manager of 
solvent sales, Chlorinated Prod- 
ucts Division of Diamond Alkali 
Company, Cleveland, Ohio, it 
has been announced by L. P. 
Scoville, manager of 
the division 

In his new post Mr. Ryan will 
assist C, W, Wheeler, manager 
of sales for solvents produced 
in the company’s three plants 
in Ohio West 
Texas 

Mr, Ryan is a graduate of the 
Alabama. He 
1954 after 
experience for several 
technical sales serv 


general 


Virginia and 


University ot 
joined Diamond in 
gaining 
years in the 


ce fic ld 


Risdon Promotes Pearson 


Richard P. Pearson has been 
appointed assistant sales man- 
ager of the Wire Goods Divi- 
sion of the Risdon Manufac- 
turing Company of Naugatuck, 
Conn 

A member of 
department — for 
years, Mr. Pearson will be re 
sponsible for sales of bulk and 


Risdon 


seven 


the 


sal s 


packaged safety pins, self-cover 


buttons and other packaged 
home sewing notions, formed 
Wire spec ialties, and chain and 


plumbing specialties, 


Green Retires 
The retirement of G, Homer 


Green, West Coast sales execu 





tive for the Huron Milling Divi- 
sion of Hercules Powder Com- 
pany, was recently announced, 

Mr. Green joined Huron Mill- 
ing in 1922 and for many years 
was division manager in charg¢ 
of its 14-state Western 
territory, 


sales 


Dyna Wash Appoints Olsen 

Ed TT. Olsen Equipment 
Company, Inc., Salt Lake City, 
Utah, has been appointed a dis- 
tributor for Dyna Wash heavy- 
duty 
tractors, it has been announced 
by William R. Morgan, Dyna 
Wash president. 

Mr. Morgan noted that the 
Olsen Company has been active 
in the laundry industry since 
1930, and has a staff of six sales 
representatives and four service 


combination washer-ex- 


Facilities include a 
with parts depart- 


engineers. 
warehouse 
ment and a truck loading dock. 
The company presently 
12 Western and Midwestern 
states, Mr. Morgan added. 


serves 


Zuckerberg Aids Drive 


SAM ZUCKERBERG 


The greater New York March 
of Dimes National 
has appointed Sam Zuckerberg 
of The Zuckerberg Company, 
New York, N. Y., as one of the 
chairmen of the downtown Tex- 
tile 
drive. 

Mr. Zuckerberg has been ac- 
tively associated with other 
philanthropic activities. 


Foundation 


Divisions in its current 


Keyes-Davis Elects Barker, Bauserman to Office 


CLYDE A, BAUSERMAN 


The Robert W. 
Barker as president and general 
manager and Clyde A. Bauser- 
man as vice-president in charge 


election of 


of sales and advertising has 
been announced by the Keyes- 
Davis Company of Battle Creek, 
Mich. 

A graduate of the Universi- 
ties of Rochester and Pennsyl- 
vania, Mr, Barker had pre- 
viously been associated with a 
leading utility for a 
number of years in management. 

Mr. attended 
Western University 


company 


Bauserman 


Michigan 


ROBERT W. BARKER 


and University of Michigan, 
joining the firm in 1941, He has 
served as general manager and 
works supervisor since 1943, 

The new 
tentative plans 
through improved field cover- 
age and introduction of new 
items 

Keyes-Davis recently received 
a Certificate of Recognition and 
was enrolled in the Golden 
Circle Club of the American 
Institute of Laundering for hav- 


member for 


officers 
for 


announce 
expansion 


ing been a more 


than 50 years. 


New Plant for Wyandotte Chemicals 


Announcement of the sale of 
the Atlanta plant of Tesco 
Chemicals, Inc., to Wyandotte 
Chemicals Corporation, Wyan- 
dotte, Mich., was made recently 
by Robert B, Semple, president 
of Wyandotte. 

The new ownership was to 
become effective March 1, with 
Wyandotte continuing the man- 
ufacture of the principal Tesco 
Tes-Ted products for both cus- 
tomers and distributors, Tesco 


New Division Formed 


The formation of an Indus- 
trial Division by American- 
Standard, Detroit, Mich., has 
been announced by Joseph A. 
Grazier, president. The new 
division was created by the con- 
solidation of the American 
Blower, Kewanee Boiler and 
Ross Heat Exchanger Divisions. 

The Industrial Division will 
continue to manufacture and 


market the same products made 


plans to continue its industrial 
operations in the same area, as 
well as at its plants in North 
Carolina and Florida. 

The Atlanta plant, which will 
manufacture a complete line of 
J. B. Ford Division products, is 
to assist in supplying the in- 
creasing needs of the Southeast 
markets, according to Ford Bal- 
lantyne, |r., a Wyandotte vice- 
president and general manager 


of the Ford Division, 


by the three separate divisions. 
President of the Industrial 
Division is John W. Brennan, 
formerly president of the Amer- 
ican Blower Division, He will 
maintain offices at division 
headquarters in Detroit. 


New Clinton Post 


George B. Redmond has been 
appointed manager of industrial 
Continued on page 65 
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plant after plant— 
hundreds of operators 


STEP UP 


eo) 


using the COMPLETE PANTEX LINE 





= 
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{ 
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; 
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— 


we — 
& S| eeeseee0e 


WANT PROOF? 


Here’s the way—finer qual- 

ity cleaning with less time and 
attention (thanks to exclusive 
Perk-O-matic deep-drop de- 
sign and fully automatic fea- = 
tures)...low, low finishing eeeeeveeece0e 
costs (with the Hydro-Air 
swift, sure perfect pressing )— 
and top-quality shirt service 
with fool-proof finishing on a 
Shirt-O-Matic Cabinet Body 
Press! Make yours an all- 
Pantex, all-profit plant. Re- 
member, Pantex cost-cutting, 
balanced production layouts 
are free. Write or call your 
representative now. 


The complete Pantex line includes a selection of models and 
range of sizes to match your exact volume requirements. 


Cx ) 
iY = es 
Py Lanlex 
Pe MANUFACTURING CORPORATION, Pawtucket, Rhode Island 


March, 1959 








The new image 

We are very much impressed by the enthusiasm with which 
some of the findings of the motivation research report have 
been received. We refer to the report which was made for the 
Professional Laundry Industry by Gray & Rogers, public rela- 
tions consu)tants of Philadelphia. 

While all the details have not been released to the industry 
at large, any convention goer will have learned by this time 
that our industry has the wrong image. The wrong image in 
this case being the male one. 

The average housewife thinks of a laundry as a )arge factory, 
with big machines, unpleasant working conditions, unskilled 
labor dominated and managed by men. Men who will give their 
personal things rough treatment because they have no appre- 
ciation or understanding about the way a woman wants her 
family’s things done. 

The immediate goal, then, is to change this image of our 
industry to a feminine one. We want the housewife to think 
ol us as another woman who understands her problems and 
knows how to cope with them. In order to do this, we must 
give our industry a new voice, new face, new language, new 
personality, 

We feel sure that in a relatively few years the more public re- 
lations-conscious plants will change or modify their company 
names to give them a more feminine flavor. We know that they 
will attempt to talk to the housewife as one woman to another 
in a)) their advertising. The women employees in the front office 
as well as those in the production department will be given 
greater prominence, 

We think it’s a good thing for our industry and can point 
to many case histories written up in our JouRNAL where this 
feminine approach has worked and worked successfully. We 
are all in favor of it. 

We also hope that this rebirth will be accompanied by 
deeper, more meangingful changes in the internal workings 
and policies of a laundry organization—that it isn’t just a 
superficial change. 

We think the change should be reflected in such things as 
better claims policies, more realistic pricing practices, greater 
convenience of service and improved quality. 

This last would seem particularly important. We still remem- 
ber the Bureau of Laundry and Drycleaning Standards’ audit 
on laundry bundles from 10 of the nation’s top plants as given 
at the ATL convention in Philadelphia. 

“Shirt buttons missed; 10 out of 10. Missing pieces: 7 out of 
10 bundles.” 

This was the report in 1955 but there’s no reason to think the 
picture is any different now. 


Let's change our image by all means, but let’s go all the way. 
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is a major roll in improving quality! 


THERMOTEX cover cloth wears twice as long as other cover cloths... means less 
time and labor required, longer life for padding. Infrequent changes mean more 
savings for you! 

Best of all), THERMOTEX increases production on your presses because of its 
faster-drying, heat-conducting qualities. It will not slip or shrink...needs no 
breaking-in period...is available in rolls at a savings. 

Eliminate the need for ready-made covers! Write today for the full THERMOTEX 


story. In every step of your operation, KOHNSTAMM has developed new methods 
and materials to make your work easier and better. 


Have you tried the new long-wearing, anti-static 
cover cloth ACROTEX for your flatwork ironers? 
Established 1851 


rH. Kohnstamm & Co., inc. 


NEW YORK 13,161 Avenue of the Americas. . . CHICAGO 11, 11-13 E. Illinois St. 

LOS ANGELES, (P. O. Address) 2632 E. 54 St., Huntington Park, Calif. 

Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 
ALAMEDA + ALBANY + ALBUQUERQUE + ATLANTA + BALTIMORE + BOSTON «+ BUFFALO + CINCINNATI + CLEVELAND « COLORADO SPRINGS + DALLAS + DAYTON «+ DENVER 
DETROIT « FARGO + GREENSBORO + HOUSTON «+ INDIANAPOLIS + JACKSONVILLE + KANSAS CITY, MO. + MEMPHIS + MINNEAPOLIS » NEW ORLEANS + OMAHA 


PHILADELPHIA + ST, LOUIS » SAN ANTONIO + SEATTLE + TULSA 


FACTORIES: BROOKLYN, N. Y. - CAMDEN, N. J. » CLEARING, ILL. - CHICAGO, ILL. - KEARNY, N. J. » NEWARK, N. J. » LOS ANGELES, CALIF. 
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Stapleton Service Laundry takes to the air 


to pul its name before Staten Islanders in .. . 


STAPLETON Convice LAUNDRY ale 


of perio) 


“Good Neighbor” Days views of 


Staten Island 


De You Live Here?”* 
Watch tor the 
SraPrLETON 
SERVICE 
“RED CAPS" 
in this 


neighborhood 


al week 


PRR RRR RR RRR RRR RR RRR RRR RR, RRR RRR RRR RRR RRR RRR RRR RR RR te RRR Re 


FREE + WEEKLY |, GRAND 
GIFTS? PRIZES! PRIZES! 
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Nerhing to buy ... mething te write ... [vet esk any STAPLETON 


SENVICE MEO CAP” representative for hee lucky number prite drow- Here Are Last Week's Wianing Numbers 


"SR sevepeon. We will Khawe representatives in the area shewn cbheve yst—42588 
oll this week through Fridey—weltch for their REO CAPS, ask for free 


3rd—4077) 
ol and lucky coupon 2nb-—b44b4 4th—A3475 


\t your prine coupon hes any of there numbers call Miss Blaine at Gibralter 2-4460. 
oliahieheheieiehehelelelchelehehcieielichehebehehehehelciehetel Watch this spece next Monday for this weel's lucky prize-winnieg numbers, 


THIS WEEK'S GRAND 
PRIZES PRIZES 
hi te be oworded on Dor. 8 


& Where Menths 
(8 Por Week Mer) 





Previews Week's Winners: 8. Gerherd. 75 Clift Sr; F. Uebel, 405 Rebinsen Ave. 
No motion whore you are on the liland you san onjpy STAPLETON SERVICE LAUNDRY) spar 


drycleaning and laundering STAPLETON hes boon « Staten Island feverite fer ever 38 years 
- your emerence of comple’ dependable cleenmmg on 


X 


Vor PRIZE 


Froe Lowndry Service for o 


dnd PRIZE Whele Yeer 
\ Set Sip Covers Cleaned AW) Per Week Man} 


Jed PRIZE 


Sult, Ovess end Coot Ind onize 
Senitiene Orycleened Free Drycieaning Service ter 


4th PRIZE @ Whele Yeor 
2 Wankets Leundered (8) Per Week Moe} 
SS eeeereeeeetet. 


“Service” is our 


STAPLETON ©“ 
1, SERVICE 
jy ders 0 


A} ,. 
y) Nin rea enl 


34 GREENLEAF AVENUE. WEST BRIGHTON 


S SS GL2-AAso 
\ 
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Aerial views of Staten Island appeared in newspaper ads once a week for 13-week period telling residents to be 
en Yhe \ookovt for Stapleton’s Red Caps who would distribute gifts and lucky coupons 
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The Red Cap Campaign 


NEXT TO PICTURES of themselves, 
most people enjoy looking at pictures 
of their homes. 

This simple observation served as 
the nucleus for one of Stapleton Serv- 
ice Laundry’s most effective sales pro- 
motions, the “Red Cap” campaign. 

This campaign was built around 
weekly newspaper advertisements 
which featured aerial views of Staten 
Island, New York, the plant’s home 
base. There were 13 aerial views in 
all. Twelve covered the Jength and 
breadth of the 7-by-10-mile island: 
the last showed the plant. 

The pictures had a natura) appeal 


By HENRY MOZDZER 


identify their homes. The copy em- 
phasized neighborliness and alerted 
al) the residents in that particular area 
to look for Stapleton’s Red Caps. 
The Red Caps in this case were the 
plant’s route salesmen and sales su- 
pervisors. You couldn't miss them. 
They wore red [vy League caps— 
the type with the belt in the back— 


all through the campaign. They so- 


licited the area passing out small gifts 


and Jacky conpons. 


two grand prizes at the end of the 
campaign, In the weekly series, the 
first prize entitled the bearer to have 
five shirts laundered free each week 
for six months. The second, third and 
fourth prizes would vary from a free 
shampoo tor a 9-bv-12 rug to tree 
cleaning on a set of slipcovers 

There were two grand prizes, The 
first: free laundry service for a year. 
The second; free drycleaning for a 
year ($3 a week maximum in both 
cases). 

The mechanics of the campaign 


were relatively simple: The aerial 


photo wonld appear in a 6-column by 


in that the readers would study them 
for familiar landmarks and try to 


The coupons gave the recipients a 
chance at the four weekly prizes and 


\4-inch-deep ad on Mondays. During 
the rest of the week the route sales- 


Off-isiland routes promoted toy truck banks since 
Red Cap campaign was directed primarily at Staten 


Islanders. More than 2,000 toy trucks were sold 
during campaign, more are on order 


NEW TOY 
TRUCK fe 
BANK ~@-~ 


Rolls on Rubber Wheels - Break-Resistant Plastic The plan: Dave Rothschild, right, Stapleton'’s adver 
tising agency representative, explains workings of 
Red Cap campaign to sales manager Victor Cognetto 


winile \wy Leagvue-capped rovie salesman looks on 


STAPLETON 


© SELLION Sey “x 
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men in that territory would pass out 
little packets of hand lotion, instant 
wash-up kits and the lucky coupons. 

The route supervisors would help 
out im this chore so that there would 
be at least hve men covering the area 
during the week. The most favorable 
hours for door-to-door — solicitation 
were from 9:00 until noon and from 
1:00 unti) 3:00 p.m. At other times 


the men would cover supermarkets 


and shopping centers, passing out 


gifts and conpons to al) comers, 

The drawings for the weekly prizes 
took place in the plant on Saturday 
mornings. And the four winning num- 
bers were carried in the newspaper 
ads ol Mondays. 

Since there were no names on the 
tickets or stubs, the holders had to 
watch for Stapleton’s ads and claim 
the prizes if their numbers came up. 
Their names then appeared in the ad 
the folowing week. 

Alter the drawings on Saturday 
morning, the tickets were placed in a 
separate barre) set aside for drawing 
the grand prizes. This policy assured 
the winners would be from the area 
pictured in the aerial photograph of 
the week before. 

The grand prize draw ings were a 
little more formal in that they were 
made by a prominent Staten Island 


clubwoman and the press was on hand 


WALL ST. or BUST 


7 BIG PRIZES 7 


WIN A SHARE OF VALUABLE 
CK IN SOME OF THE BIGOEST 
IM PANIES IN THE COUNTRY 

OROUTEMEN PRIZES 
GMNERS TO TAKE THEIR CHDK SE 
MOODS © TER StH 

© 1 Share American Tet and Tel 
2 trarns Pawo Wreviewe « 

* 1 Share Lukens steel 

© | Share General Motors 
Drare Oe fate ren © 
} Shere Amencan Motors 


« 


lo be amor ded to the Omen with the 
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wacreare in LAUWORY SALES (onty} 
for the Beek period Sept 1Om75 


Dec 4.198 versus the same 


period in 1957 


Ae chy 
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OUN 
ACE WINKRERS ALSO 
WILL RECEIVE Any Divi 
DENDS DECLARED ON 
THEIR STOCK OURING 
THE CONTEST PERIOD 
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cassia —— 


to give the event some editorial coy- 


erage. 


Vital statistics 

The cost of the 13-week Red Cap 
campaign ran close to $4,000. This 
includes the photography, production 
costs, ad space, truck posters, caps, 
coupons, give-away material, etc. The 
weekly and grand prizes amounted to 
an additional $450 in services. This 
figure might have been higher, but as 
it turned out only about half the 
winners claimed their prizes. 

Sales manager Victor Cognetta 
feels that there can’t be too many 
people on the island who have not 
heard of the Stapleton name. Some 





Watch for the 


"RED CAPS” 


in your neighborhood 


STAPLETON  aundenens 
SERVICE Drycteaners 





One-column ads were scattered throughout 
the newspaper during the rest of the week 
and served as reminders to residents that 
Stapleton's Red Caps were in action. They 
distributed 73,000 lucky coupons 


THIS WEEKS 
LEADERS 
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4 SPECIAL SUPERVISOR PRIZE. 
To be awarded to the superys 
group oF rashes has the hughes? 
weekly dollars and cents increase in 
LAUNDRY SALES during contest period 


* whose 


CURRENT STANDING 
4s. Theta ¢ 46h PA 
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Som Fare * Mek 


Unusual contest for salesmen rounded ovt Stapleton's 13-week promotion. Interestingly 


enough, the top honors and shares were split between island and off-island routes 
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73,000 coupons were distributed dur- 
ing, the course of the campaign. 

“The program,” says Mr. Cognetta, 
“helped to familiarize the newcomers 
with the Stapleton organization and 
the oldtimers with the plant's many 
services. We picked up an extra 
$1,000 worth of new business in the 
three months just in going up to the 
door with the free gifts.” 

Robert Birer, president of Staple- 
ton’s, believes that the Red Cap cam- 
paign is just beginning to pay off now. 
Drycleaning sales this year, for exam- 


ple, are breaking all previous records, 


Joy truck door-openers 

Yhe Red Cap campaign was aimed 
strictly at residents of Staten Island. 
To give off-island routes some sales 
support management used another 
novel plan. This involved selling min- 
iature replicas of the plant’s route 
trucks. These toy trucks, made of 
plastic, sold for 59 cents each. The 
route salesman made a nickel an each 
and, of course, they served as a nat- 
ura) door-opener for his sales pitch, 
The plant has already put in its third 
order for 1,000 trucks. They cost 54 


cents apiece. 


Wall Street or Bust 


Recognizing the fact that no sales 
promotion campaign can succeed 
without the full support of its route 
salesmen (Stapleton has 30 of them), 
management added one final touch to 
its Red Cap (and toy truck) promo- 
tion—a sales contest. 

This, too, was unusual since the in- 
centive consisted of single shares of 
well-known stocks — AT&T, General 
Motors, Phillips Petroleum, etc. The 
theme of the contest was “Wall Street 
or Bust.” 

The stocks went to the six men who 
showed the greatest dollar increase in 
laundry sales only. 

There was quite a bit of interest in 
the scoreboard since the sales figures 
and stock market quotations were 
posted daily during the duration of 
the contest. The shares cost the com- 
pany $400 and every one of them 
went up while the contest was in 
progress. The top man (who in- 
creased his laundry sales better than 
$600) had his choice of shares; the 
sixth highest man, of course, got what 
the others left. 

A seventh prize of Standard Oil 
stock went to one of the company’s 
five route supervisors whose men 
made the best showing in the contest. 

Stapleton Service Laundry works 
with the David E. Rothschild adver- 
tising agency of New York City on its 


promotions. [IC] 
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Count on Huebsch Dryers 
to give you the features that 


count most... features that mean 
faster, more economical, more efficient 


drying ...and more satisfied customers! 


Sy 

) , | 

\ g/. ——'gW@ 
EASY-TO-REACH coin ADJUSTABLE FEET 


meter—conveniently lo- | Another Huebsch FIRST! 
cated coin meter...a | Simple, fast adjustment 


feature your customers | for perfect leveling and 


appreciate, | alignment. 


, 
Ut 
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——, 
SELF-CLEANING lint | "MAGIC CARPET” lint 
screen—avtomatically | removal—simply re- 


cleans itself and deposits | move frontpanelandslide 
lint on “Magic Carpet.” 1 lint from “Magic Carpet.” 


nn ee eel 
ee eee ee ee ee ee 


Cotac 
HUEBSCH 6pe-x21 DBDRVERS 


WORLD'S LARGEST MANUFACTURER OF COMMERCIAL TUMBLE 


HUEBSCH ORIGINATORS 
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NOW! CERTIFIED PROOF-FORD TRUCKS COST LESS... 


D9 Ford Trucks Win 
— average 25.27% 























*59 Ford pickups running one of the 
Economy Showdown courses set up by 
the res¢ are h engineers. Like all the new 
"59 pickups tested, these are regular 
stor k models W ith a standard six-cylinder 


engine, 3-speed transmission and stand- 


ard rear axle ratio, 


All tests 
conducted and results 


CERTIFIED 


by America’s foremost 
independent automotive 


research organization* 
*NAME AVAILABLE ON REQUEST. 


Send inquiry to: P.O. Box 2687 


Ford Division, Ford Motor Company 
Detroit 31, Michigan 








e Biggest comparison tests of truck gas mileage ever 


conducted by an independent research firm! 


@ Pickup models of all six makes tested in all kinds of driving! 
e Both new and used trucks tested—534 units all told! 


The difference between the right truck 
and the wrong truck can cost you hun- 
dreds of gallons of gas the first year 
alone! 

A pretty startling figure? It’s just one 
of many findings from the most far- 
reaching tests of truck fuel economy 
ever made. 

These tests dug out the actual facts 
on gas mileage the only way they could 
be gotten—every truck pitted against its 
brother in an Economy Showdown. 

To keep the tests fair and impartial, 
Ford Motor Company went to America’s 
leading independent automotive testing 
firm. The project was outlined, the funds 
provided, and the Economy Showdown 
became solely the research organiza- 
tion’s baby. 


FIRST TESTS—NEW '59 TRUCKS 
Standard six-cylinder models of the six 
leading half-ton pickups first were put 
through exhaustive road trials. A)) *59 
trucks — Ford and competitive — were 
bought from dealers, just as you would 
buy them, After at least 600 miles break- 
in, all were brought up to manufacturer’s 
recommended specifications, 

The trucks were then tested at con- 
stant speeds of 30, 45 and 60 miles an 
hour. Next came stop-and-go tests, 
ranging from moderate city traffic to 
normal retail delivery operation. Accel- 
eration rates were carefully timed in 
each gear to insure accurate results for 
all makes. Here are the results—certified 
by America’s foremost independent 
automotive research organization. 
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Economy Showdown USA 


better gas mileage: 


CERTIFIED SHOWDOWN RESULTS 
The ’59 Ford Sixes, in every test, aver- 
aged more miles per gallon than every 
other make! 

Combining all tests, the 59 Fords led 
the average of al) other °59 pickups by 
25.2%. 

To put it another way, for every 1,000 
miles driven, the 59 Fords gave an extra 
252 miles gas free. 

For the typical truck owner driving 
10,000 miles annually, this would amount 
to a saving of 129 gallons of gas the first 


year alone. 


WHAT'S THE SECRET? 
How can a °59 Ford Six make four gallons 
do the work of five in other trucks? 

First, of a)) pickup Sixes, only Ford has 
modern Short Stroke design. This new 
type of engine is basically far more effi- 
cient than the long-stroke Sixes of other 
pickups—most of which were born before 
World War II! 

Second, to this modern engine Ford 
has added a new economy carburetor, By 
metering fuel more precisely in both low- 
and high-speed ranges, Ford’s new car- 
buretor boosts gas mileage in every type 
of driving. And it’s standard at no extra 


COSt. 


WHAT SPEED GIVES BEST ECONOMY ? 


Economy Showdown tests revea) that, 
with any make truck, actual miles-per- 
gallon depend upon the kind of driving 
you do. In normal retai) delivery oper- 
ation, for example, gas mileage drops to 
Jess than half that obtained at a steady 30 


miles per hour. 
High speeds are hard on economy, too. 


At 60 mph, it takes 16 gallons to go the 
same distance that 10 gallons will take 
you at 30 mph. 

You can't always tailor your driving to 
get absolutely maximum economy, of 
course. But of this you can be sure. No 
matter where or how you drive, no other 
leading truck will give you the gas savings 
of Ford’s modern combination: Short 
Stroke Six plus new economy carburetor. 
Economy Showdown USA proved it! 

Your Ford Dealer now has the full re- 
port of Economy Showdown USA. Why 
not call him today and get the whole story 
firsthand? 
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HOW NEW '59 SIXES RATE IN GAS MILEAGE 




















eo SAVES 








25.2% | 31.1% | 9.6% | 42.6% | 29.0% | 25.2% 
"59 FORD more miles more miles more miles more miles more miles more miles 
coves cova: | mocesto | perqeles | pocecn | gwrqaten | sweeter | poremme 
Ge ARO 
IN ONE YEAR} 129 | 160 | 49 / 219} 113 } 129 
(10,000 miles) 

gallons gallons gallons gallons gallons gallons 

of gas 


of gas of gas of gas of gas of gas 








HOW GAS MILEAGE DROPS FOR OLDER TRUCKS 
Everybody knows that gas mileage falls '59 FORD GAS MILEAGE BETTER BY 


off as a truck gets older. But how fast, et eee ee ee 

how far? 499 pickups were tested, In ) 29.67 } )27.9”6 ) 24.6%) }19.2% } 

these tests, the 59 Fords were tested { { ( Le ( 

without break-in. } ; } ’ \ ) ae 
anenee 1- and 

As you can see, gas economy tends ~=--— 3 

to drop sharply somewhere between the 9- to ‘eae - to 

second and fourth years . . . levels off 7 5-year —- 

after six years. Had the new ’59 Fords year) | 8-year 

been broken in (as all 1959 trucks were old old old old 


in the tests above), they would have 


achieved a much greater advantage. 


trucks trucks trucks trucks 
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HOW DIFFERENT KINDS OF DRIVING 
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AFFECT GAS MILEAGE 


Here is how gas economy in various Showdown tests compared 
with economy at 30 mph—the point of maximum mileage. 
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GO FORD-WARD for savings 
FORD TRUCKS COST LESS 


LESS TO OWN ... LESS TO RUN... LAST LONGER, TOO! 








Combination coin-op and store enables this firm to offer fast shirt service to its 


reached break-even first week. Mirror over tumblers shows area behind washers 


customers at moderate price, Newly opened self-service section 


Coin-Op Does Shirts While-U-Wait 


New service a natural for converted 


feeder plant in White Plains, 


“WE WERENT INTERESTED. in 


coin-ops but a salesman, for whom we 


have always had a great deal of re- 
spect, talked so convincingly about 
their potential that we decided to try 
one. We're glad we did.” 

Thats how Tom Heithaus of Hap- 
piness Laundry, Mamaroneck, New 
York, explained the opening of their 
first coin-operated laundry in January 
of this year. The way things have 
worked out so far, management is al- 
ready considering other locations as 
possible sites for other coin outlets. 

The new coin-op reached the break- 
even point the first week and passed 
doubling break-even by the end of the 
month. Since sales are said to peak 
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By HENRY MOZDZER 


between the ninth and twelfth week, 


further growth is still anticipated. 
The problem of choosing a location 
was not a major one in this case, Mr. 
Heithaus explained, “We had a drop 
store in nearby White Plains with a 
shirt unit in it. The store fronts on a 
busy thoroughfare leading to the rai)- 


road station and backs onto a munici- 


pal parking lot. Since we had the 


traffic and plenty of parking space, we 
didn’t look any further. We just 
moved the shir¢ unit to a back room 


and put the coin laundry up front.” 
The coin end occupies a 25-by-25- 


mn. 7. 


foot area. The laundry equipment in- 
cludes 13 eight-pound open-top wash- 
ers and four 50-pound gas-fired 
tumblers. There is also a cadmium- 
plated supply dispenser containing 
packaged detergent, bleach, blue and 
ammonia; a cigarette machine and 
automatic 
folding 


Two 
some 


two coin-changers. 
gas water heaters, 
tables, seats and a few hampers round 
out the inventory. 

The call counter, which is open 
from 7:00 a.m. to 6:00 p.m., is Jo- 
cated in one corner at the rear of the 
store. The shirt finishing unit is in 
another room immediately behind it. 
The counter and shirt department are 

Continued on page 20 
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Here at last! TheAmazing New 
AJAX DOUBLE-BUCK CABINET 
BOSOM BODY PRESS... 
Qutproducing Any 1-2 ord Girt 
Shirt Hnishing 
UnitEverBuilt — 


ft) / ] f f) 

Uv } \ \UWe . Si QU UL U 

it makes all other shirt finishing methods 

old-fashioned! 

@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere. 

Flexible and Versatile, it can be used 
as a 1, 2, or 3 girl unit, to handle vol- 
ume variations. 

Compact, 10’ x 10’, it requires little 
more valyable work area than one girl 
units. 

Interchangeable shirt bucks, an exclu- 
sive AJAX feature, handles boys’, la- 
dies’, and military shirts. 


@ Ajax Double-Buck turns out more shirts 


p - pny V, 2, or 3 girl unit ever built. 


1} ' ra iF Xk THTh i 
Only AJAX can increase 
your profits beyond the capabilities of 
conventional units, Put AJAX to work for 
you. Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 


City, Utah. 


AJAX PRESSES 


“A PRESS FOR EVERY PURPOSE" 


619 S. 5th W.-Salt Lake City, Utah 
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COLLAR & CUFF 
PRESS 


2 Presses in 1 .. . high velo- 
city heads , , . Presses collor 


while cuffs are being laid. 


CABINET SLEEVE 
PRESS 


Finishes both sleeves auto- 
matically. Features AJAX ex- 
clusive “MAGIC EYE’ Seam 
Indicator for varying sleeve 
lengths, 


FOLDING TAGLE 


Provides simple, fast opera- 


tion. Full or semi-automatic 
models, with stand-up or 


lay - down collar blocks, 





COAS17-TO-COAST 


Through Distributors 


A brand new Vend-Master Dispenser 
now makes its debut making the 
Vend-Master family a trio of profit 
makers for you. 

Now yau can offer your customers 
Washing Detergent, Dry Bleach and 
Instant Starch, all by Laundry Maid, 
a name synonymous with dependable, 
high quality from coast to coast. 
Self service laundry operators the 
country over have found Laundry 
Maid washing products highly profit- 
able in terms of big returns; high 
customer satisfaction and much re- 
peat business. You will get the same 


response when you start selling Laun- 

dry Maid products. 

Laundry Maid Detergent, Bleach and 

Starch are sold from dispensers by 
VEND-MASTER 


‘Automatic Service & Supply Co., dnc. 


ALDUEND\ 


Ald, Inc 


STARCH 


Instant Starch means what 
it says — it dissolves in- 


stantly. Speeds and im- 


proves the job of ironing. _ 














R Veshing Diy Bleach! | 


“@ bh Spl SAFE ~ NO SPLASH 

© Convenience NO GUESS 

© Comect Amoust-WO WASTE 
BLEACHES: 

@ WHITES - WHITER 

@ COLORS - BRIGHTER 


20 BOT USE Om SLR. WOOL OF ACETATE 
USE Rite TOUS OLTERGEET 
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DRY BLEACH 
Safest for all washable 
_ clothes. Makes whites 





In Self Service Laundries Apartment Houses 
College Dormitories Trailer Courts 
Military Establishments 


Streamlined, wall-hanging dispensers are fast, neat. Have 
proved themselves most popular and profitable in 


self - service laundries. 
* NEW friction-free vend © NEW cadmium plated parts 
© NEW stainless steel springs © Wall-mounted — saves floor space 
® Beautiful baked enamel finish 


DIMENSIONS: 1234” wide, 7!/,” deep by 301/,” high 


R Wseshi, % 
Dete ashing ) t 


(eat 
— AUTOMATIC SERVICE & SUPPLY CO. INC. 
P.O. BOX 7267, SAN ANTONIO 10, TEX. 
DETERGENT MAIL () Please send at once literature — Prices on “New Laundry 


nseC suds qive bet. THIS Maid" products. 


ne wend as worl, FORM NAME. .. 
: NOW! COMPANY 
ADDRESS ._. 
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Shirt department at rear of coin-op turns out 3,600 shirts per week wih 3-girl unit. While-U-Wait service hasn't caught on yet. Present volume 
is just over 100 per week but plantowners are optimistic 


Continued from page 16 
sealed off by a partition after closing 
hours permitting the coin store to op- 
erate independently. It stays open, as 
is the usual) custom, 24 hours a day 
seven days a week, 

The coin store opened January 9— 
a Monday—with no fantare or promo- 
tion. The only thing they did was to 
pass out about 1,500 circulars in the 
neighborhood immediately surround- 
ing the plant. Even this was con- 
sidered unnecessary, since the coin-op 
reached the break-even point the first 
week 

Mr. Heithaus hastens to explain 
that the break-even was Jow in their 


case because no rent is charged the 
coin-op at the present time. “As it 
stands,” he said, “we anticipate a 52 
percent profit, writing off our $15,000 
investment in five years.” 

One of the unusual features of this 
combination While-U - 
Wait shirt service which is offered to 
com-op customers at 15 cents per 
shirt. All the customer has to do is 
hand them over to the counter man 
who in turn passes them to the girls 


operation is 


in the shirt unit. 

TYhe three girls in this department 
turn out 3.600 shirts per 40 hour 
week. About 2.500 to 2.600 of these 
come from the store's drop customers 
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“The basement’s full of water, Mr. Slick!” 





and another 1,000 are sent up trom 
the main plant for finishing. All these 
shirts are washed at the main plant. 

Having the equipment on the 
premises, it seemed natural to offer 
While-U-Wait service as a conven- 
ience to coin-op customers. The re- 
sults haven't been astonishing. Mavbe 
it takes time to sink in. At the present, 
the plant does about 100 to 125 
While-U-Wait shirts a week. 

Interestingly enough, a couple of 
local drycleaners come in and do rush 
shirts for their customers and pay the 
standard price. 

The plant hasn't had any mainte- 
nance problems to date and the on) 
incident of vandalism was a couple 
of missing hampers. 

What are the coin-op’s expenses? 
Assuming a volume of $250 per week, 
Mr. Heithaus broke down the costs as 


follows: 


Amortization. . “ac z $290 
Gas and electric Ant, 100 


si, ANTE ORE rae 20 
“Aeonmihe <<. .« Seg ee ee one 55 
Insurance Ta 15 
Maintenance teste: 20 
Advertising «.........-. : VS 


$515 


Total expenses (per month].... 


Did the new coin-op have any 
effect on drop-off business? Manage- 
ment reports that the coin-op hasnt 
hurt store sales and it feels it may help 
to build these sales in the long run. 
The store still runs 8800 ta $850 a 
week and most of this is in laundry 


service. The rest is gravy, 
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the leading name in laundry textiles 


nylon Press Covers 
treated by a, special | chemical 
process to resist heat and wear 


All RockweEAVvE Custom-Fit Press Covers 
have these features — 


B Individually designed to fit exactly 


any press in general use . . . you are as- 


sured of a perfect fit over your pad. 


@ Soft and pliable ...to drape smooth- 


ly over the press... to form a wrinkle- 
free contour . . . non-staining, cleanable. 


§ Fabricated from first-quality, strong, 


long-lasting nylon... your choice of 


spun or filament (slick) material. 


In side-by-side tests on laundry 
presses, ROCKWEAVE Custom-Fit covers 
lasted longer than covers of similar qua)- 
ity. Yet, theyre priced competitively —to 


save you money! 


RockKwEAVE Custom-Fit covers are 
supplied to you in the exact pattern that 
fits your press . . . or will be fabricated 
from your own pattern. [f you prefer to 


cut your own covers, ROCKWEAVE nylon 


material can be obtained in rolls. And g 


you can get ready-made pads — cotton, 


nylon, asbestos —fabricated by Rock- 


WEAVE to fit your presses. 


Millets 


CALLAWAY MILLS, (NC. 
295 Fifth Avenue, New York 16, N. Y. 
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FINISHING 


PART 1 


Vear-long SUTVeY 

of finishing procedures 
leads this plant to 

try different methods 


PRESSING is the most abused de- 
partment in a laundry, according to 
Phil Sobin, vice-president, Linens of 
the Week, Bronx, New York. 

He drew this. conclusion after 
spending a whole year visiting plants 
throughout the country. 

“Not one of the linen supply 
plants,” he said, “had any idea of 
what production they wanted to get in 
the pressing department.” 

He felt that there wasn’t much work 
being done to improve finishing equip- 
ment. And beyond this, the plant op- 
erators themselves completely over- 
look the number of people they have 
“servicing” the work — feeding it, 


One-girl shirt unit makes use of two sleeve form sets, body cabinet and triple-head press. 
Production is said to average up to 150 work shirts per hour. Absenteeism is a hazard 


shaking it and taking it away. As a 


e 
Linen Ni | ltems case in point, he recalled one large 
plant he visited which had 43 em- 


ployees engaged in servicing! 


One recommendation, he suggests, 
is to make all units 2-girl units. It 
saves space, reduces the investment, 
improves flexibility and can increase 
production 20 to 25 percent in some 
cases. 

On a uniform unit, a new gir) can 
break in on a mushroom press, he 


Uniform unit i t ith F . : 4 
cee eae points out, without having to master 


four mushrooms and three ; : 
Bd-inch presies. New r- all the press operations in the unit. 

rangement is said to cut lays The new uniform unit at Linens of 
on gowns from four to three, — the Week is set up with four 17-inch 
giving 30 percent better pro- 


meso mushroom presses and three 54-by- 
: . 


24-inch presses. It is said to give 30 
percent greater production. 

Specialization: Rotary units Some other examples of improved 
ore used for finishing wash equipment finishing arrangements are 


ts. Pant t : ' 
ee ae on shown in the accompanying photo- 
one unit and legged on the , 


other. Production averages 
between 160 to 180 pants 


per hour 


graphs. 


Mr. Sobin, former owner of Carolyn 
Laundry, Manhattan, got out of the 
laundry business five years ago to 
pursue a Wall Street career. (He has a 
Master of Commercial Science degree 
from New York University.) Like so 
many other men who have the laun- 
dry business in their blood, he came 
back. He has been with Linens of the 
Week since 1957. 





FINISHING 


PART ll 


Here’s how ore plant doubled production 


by revamping its finishing department 


By G. WARREN MADISON, JR. 


Manager, Wickford Laundry, Inc., 


OUR STORY will be of particular in- 
terest to those laundries located near 
naval establishments that are looking 
for ways to increase production on 
such items as enlisted men’s white 
summer uniforms and officer’s khaki 
shirts and pants. 

We are located next to a U. S. naval 
base which puts a great demand on 
our pressing and shirt finishing de- 
partments during the summer months. 
By revamping these departments and 


changing some of the methods we al- 





North Kingstown, Rhode Island 


most doubled our production over 
what it had been. 
We started planning for this sum- 


mer deluge in January 1957. It may 


not be the complete answer to the 


problem but we were delighted with 
the results it produced for us. 

Under the old setup, we operated 
our pressing department with two 
standard wearing apparel units, each 
consisting of a 54-inch press and two 
small mushroom presses, These proved 


to be inadequate for the demands 


- | 
ae A 
SH loner Winner 
PARADE OF PROGRESS | 


that were placed upon this department 

We revamped this setup by com 
bining the two 54-inch bucks with 
two of the mushroom presses into one 
unit. Then we purchased a new wash 
pants unit consisting of a large square 
press and two extra-long mushrooms 
and made this our second unit. 

We used the four-press setup for all 
our wearing apparel and the three- 
press for enlisted sailors’ white uni- 
forms. (There were times, however, 
when we used both to handle similar 
items depending on the work load in 
the plant. ) 

The new wash pants unit is excel 
lent for finishing enlisted men’s uni- 
forms. We top the pants on two mush- 
rooms doing four pairs at a time Then 


Continued on page 26 


How To Finish Navy Summer Uniforms 
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Navy jumper and pants lays: All Navy uniforms are turned inside out for pressing. Jumper is completed in four lays. Pants are topped 
on mushroom press in conventional manner and legs are pressed double-lay on large press 
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BUILT FOR PUNISHMENT 
AND LONG SERVICE 


The American Lo-Door Mammoth Cascade Washer 


The Lo-Dook MAMMotH CascabDE Washer is a rugged machine designed and 
built to absorb the punishing demands of big-volume, heavy-duty operation. 
Unusua) design creates built-in strength through unity of elements. Cylinder, ribs, 
transmitters and gudgeons are rigidly constructed to operate as a single unit, 
for greater resistance to strain and wear produced by the constant 
turning and dropping of huge 900 to 1200-Ib. loads! 
Look on the opposite page! See for yourself how the Lo-Door CascaneE is 
built for punishment and long, trouble-free service! Also consider these 
important advantages: 
we Greater drop of work in 60” diameter cylinder guarantees 
highest quality washing in minimum time. 
wee Low tub door, and slope of horizontal or ““Y” partitions when cylinder is in 
unloading position, allow work to slide out easily and quickly 
saves labor and machine down-time. 
For additional information on the American Lo-Doork MAMMoTH CascabrE Washer, 
call your nearby American Man from 


the Factory, or mail the coupon. 


The American Laundry Machinery Company, Cincinnati 12, Ohio 


ALM-582 





Cylinder gudgeons are press-fitted 
to transmitters, and held fast 


by 9 bolts at(A) ,and 3 precision-ground, 
drive-fitted dowe) pins at(B) 


Full-length 6” ribs(C), 109” thick, 
extend through cylinder end sheets and 


are riveted to transmitters. 


Cylinder side sheets, .109”’ thick, 


extend over and are riveted 
to flanges (0) of transmitters. 


Full-length 3” ribs ©), 109” thick, 


are located directly behind 


door hinges and bolted to transmitters 


with body-fit bolts. 


Full length 3x 3x 44” stainless steel 
angles are bolted to cylinder end heads 
and transmitters with body-fit bolts 
The angles are also welded to horizontal 
partition, cylinder side sheets 


and vertical partitions (G) ( below). 


The American Laundry Machinery Company ALM-582 
Cincinnati 12, Ohio 


Send complete information on the American Lo-Door 
Mammoth Cascade Washer. 


NAME 





CARE. OF 





ADDRESS 





cirTy 





Continued from page 23 
we double-lay the legs on the large 
square press—two pairs at a time. 

The jumpers are finished in the fol- 
lowing manner; First we double-lay 
the sleeves on large mushroom presses. 
Then we do the body on the large 
square press. We can do the whole 
body in one Jay, but we make a sec- 
ond lay to put in the necessary crease 
down the center of the jumper. 

During the typical week we process 
2.000 to 2.500 Navy uniforms. With 
the new wash pants unit our present 
operator is turning out 40 to 50 pieces 
per hour or about 20 to 22% com- 
plete uniforms per hour. 

Our combination unit is very ver- 
satile. We find it can handle all types 
of wearing appare). And it is a)so ca- 
pable of producing 30 to 35 pairs of 
wash pants per hour using the con- 
ventional procedure of topping on 
the mushrooms and legging on the 54- 


inch buck 


New shirt unit 

We used to have a conventional 2- 
girl shirt unit consisting of a cuff-and- 
co)lar press, a yoke press, a double- 
arm sleever and a manual folding 
table. We were lucky to get 45 to 50 
good shirts out of it each hour. 

We kept the sleever (since it was 
new) and traded the rest in for a cuff 
press, collar press, yoke press, cabinet- 
type body press and a semiautomatic 
folder. Within one week after this 
new unit was installed, the same two 
operators were producing 70 shirts 
per hour. 

We will probably never reach the 
100-shirt-per-hour capacity claimed 
for it by the manufacturer since a Jot 
in our plant may contain half its quan- 
tity in sport shirts, But we have in- 
creased production better than 35 per- 
cent and hope ta do better as our girls 
become more experienced with the 
unit. 


Marking system changed 


Another change, which helped us 
greatly in the production of shirts as 
well as wash pants and white uni- 
forms, was made in our marking sys- 
tem. 

We purchased two marking ma- 
chines and began identifying the 
work with a semi-permanent system 
using stapled tags, 

After some experimenting we de- 
veloped the following system as the 
one best suited for our operation: 

Our shirts and pants are run to- 
gether in lots of 20 orders giving us 
between 40 and 60 shirts per lot. 

We start out the week beginning 
with lot #1. And the first order in the 
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Wickford’s pressing department: Before and after views show arrangement of equipment in 
plant's finishing department. New pants unit used for finishing summer whites includes a large 


square press and two extra long mushrooms 


lot is identified as 1-1. The second 
order is 1-2; the third 1-3, etc. 

After 20 orders have been marked 
in we start on )ot #2. The orders wou)d 
be marked in series 2-1] 

We use six different 
change the color of the tags for each 
lot so that it’s easy to identify the lot 
at a glance without looking for the lot 


number on the stapled tag. 
The number of shirts and pants in 


colors and 


the order is written on the invoice 
and the marking tags are attached to 
it. To help speed assembly, the tags 
are positioned on the invoice so that 
the operator knows whether to look 
for shirts or pants. A marking tag 
stapled to the top right corner of the 
invoice denotes shirts and a_ tag 
at the lower right corner means pants. 

Sailors’ white uniforms are marked 
a little differently. Instead of identify- 
ing the lot by number, we use the al- 
phabet. Thus, the first order in the 


first lot for the week would have a 
stapled tag reading A-1, The second 
order would be A-2; the third A-3, ete. 
Also, the uniform )ots are sma)ler. 
We count 15 orders to a lot giving us 
between 40 and 60 pieces per lot. 
Using this marking system in con- 
junction with the two 20-bin roll-aw ay 
racks has enabled us to use the folder 
to sort the shirts in the unit. She mere- 
ly notes the order number on the shirt 
as she folds it and puts it into the ap- 
propriate bin. When the rack is full, 
the lot is completed and ready to be 
rolled to the packaging department. 
At the present time the white uni- 
forms are sorted by the bundle wrap- 
per when the lot is completed. But 
when we enlarge our present building, 
we plan to have them sorted directly 
into bins by the wearing apparel op- 


marc 
l 


erators. 


PART 3 on page 28 
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YOU CANT DUCK THIS ONE, BUT YOU 
CAN CUSHION THE BLOW! 


A Jab by Poke 


It's not my policy to introduce politics 
into this column, but I think you'll 
agree that I'm not indulging in parti- 
san politics when ] say we must face 
the fact that we have recently elected 
one of the spendingest-minded Con- 
gresses of the past twenty-five years; 
also that practically every state gov- 
ernment is hollering for more money 
and is trying to figure out how to give 
you a shot in the arm while it hits you 
with higher taxes. 

It's a sad fact, too, that it’s invariably business that first 
feels the brunt of these tax increases. And put higher 
taxes alongside the universal] clamor for increased wages 
that are coming up everywhere, we're faced with addi- 
lions 10 the cost of operation or production in every in- 
dustry. The laundry industry cannot hide its head in the 
sand and escape this certain fate, In some cases, these 
added costs are going to be the final straw to break the 
camel's back. 

Now, what are you doing, what are you going to do to 
protect yourself against these below-the-belt blows 
against your profits, which are probably already too 
low? Are you going to just sit and simmer? Are you go- 


ing to stand sti) while they soften you up for the knock- 


out punch? Or do you just plan to tack on another price 


M. A. Pocock 


increase to an already protesting pub)jic? 

Or are you going to be one of the wise men who are 
tightening up the leaks in operating, ferreting out the 
waste and inefficiency, replacing obsolete and worn out 
machinery, studying and adopting more modern meth- 
ods, cutting labor costs and speeding up operations and 
increasing capacity with new, modern, labor saving 
machinery? 

I have said previously in this column that these are 
times which separate the men from the boys in laundry 
operation. From the prospects ahead of us it looks like 
those words are now more apropos than ever. It's going 
to take smart fellows fo make a profit when the full force 
of these new taxes and higher wages hit. Don't wait— 
get wise and get ready now to meet this situation. 

Maybe yours is not one of those operations that can 
protitably use a SAGER Spreader. If it isn't, I')) frankly 
tell you so if you tell me the facts about your operation. 
But it’s quite possible that there are other modern ma- 
chines you need, some of them advertised right in this 
book, that I don’t make or sell. As one who has poked his 
nose into hundreds of laundries in this country and 
abroad, let me advise you to take a look around—if nec- 
essary, get an expert fo look your operation over and fell 
you how you can do better. 


UW. 4. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every sti andpoint that 


we have ever made in over 70 years of business,” 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 


more per dollar invested than any equipment we have ever had,” 


More Sheets— % Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 


shakers and does it easier and 
faster. With a SAGER “B,” you 


can handle up to 3,000 sheets and 


spreads per day. Above that quan- 


tity, you probably need a SAGER 
“A ” 


Reduces Labor Turnover 


No more back-breaking lifting and 


nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them, You know what 
this means to your social security 
accounting, as well as to genera) 


efficiency. 
No Price Increase! 
In spite of greatly increased manu- 


facturing costs, the at prices of 
SAGER SPREADERS have not 


been raised. The tremendous in- 
crease in SAGER sales volume has 


made this possible. 
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If yours is a Jaundry handling 1,200 
or more sheets and spreads per day, 
you cant afford to be without a 


SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines, But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


preader. Handles 


] 200" to 3, ‘000 ‘sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders 


M. A. Pocock 
1236 Central Ave., N. E. 


Minneapolis 13, Minnesota 
Firm 
ee 


City 
State 


Print your name 





FINISHING 


PART Ill 


Vt 
¥ Tonos Moule 


PARADE OF PROGRESS 


Battery clips are used to hold socks together after they have been removed 
from net as demonstrated by Phil Hardin. Each clip holds three pairs of socks. 
For larger orders plant uses ring with two clips 


Mens Socks 


Nylon nets are thrown in loose with lot of clipped socks to 


prevent tangling. Also, 


the nets generate enough static to 


pick up loose lint. McCord's claims on socks have been re- 


duced approximately 25 percent 


Superintendent, McCord Laundry, Inc., 


By PHILIP L. HARDIN 


Easton, Maryland 


WeCord Laundry’s method of handling socks 


helped increase their production 30 percent 


OUR OLD METHOD ot 
socks had always been slow, 
and otherwise unsatisfactory. 
We had always used conventional 
sock forms. But the socks finished in 
this manner were stiff and boardy. 
And often stretched out of shape, 
since there were not enough forms to 


finishing 


costly 


handle all the various sized stockings. 

Our objective was to produce a 
sock that looked as nice and felt as 
soft as the day it was bought. We also 
wanted to increase production, elimi- 
nate mixups and make the job more 
pleasant for the operator, 

By adopting a new method, we in- 
creased our sock production 30. per- 
cent. We get a much higher quality 
sock than we used to get and our 
claims have gone down 25 percent. 
On top of that, the new system pro- 
vides the balance which enables us 
to use one operator for both sock and 
handkerchief production. 


In looking for ways to solve our 
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dilemma, it occurred to us that our 
customers were pleased by the soft- 
ness of the bath towels we were pro- 
ducing. This gave us an idea. Here's 
the way we do socks now: 

Our plant is on full identification. 
In the marking department, the cus- 
tomer’s socks are classified for color 
and material and then placed in a 
12-by-18-inch cotton net. A piece of 
tape, carrying the customer’s mark 
and number of pieces, is then pinned 
to the net with the pin used to close 
the net. All sock nets from a lot are 
then sent to the washroom. 

After extraction, the sock operator 
removes the socks from the net and 
rig them together at the toes with 

5-inch-long battery clip. The 
identification tape is also put under 
the clip. 

One clip will hold three pairs of 
socks. If there are more socks than 
this in a net, we have sets of two 


battery clips on a metal ring which 


allows the operator to divide the 


socks between them. 

After all the socks in a lot have 
been prepared in this manner, the lot 
is placed in a twin-cylinder tumbler 
with three or four old nylon nets. The 
nylon nets generate static and pick 
up lint. They also keep the socks 
from tangling. 

During the 
the operator prepares the next lot. By 
the time the second lot is ready, the 
first lot is dry. So goes the cycle. 

After they are removed from the 
tumbler, the socks are paired, folded 
and tied in a bundle with cellophane 
tape. The identification tape is pinned 
to the top sock in the bundle with 
a sma)l dressmaker’s pin and moves 
that way to assorting. 

Socks finished in this manner have 
a soft, new feel. We no Jonger have 
complaints about stretching. Our cus- 
tomers are pleased with the appear- 


10-minute tumbler run, 


If 


ance of thei 1r socks, and So are Wwe. ( iL 
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PROSPERITY 


Cabinet Body Press with 


YOKE IRONING 
ATTACHMENT 


@ Makes your shirt finishing department a 
tighter, more compact, flexible unit! 


@ High speed operation for top production with 


minimum operator function! 


@ 3 Girl — 2 Girl — 1 Girl Operation . . . folding 
inside or outside of the unit! 


Yoke Ironing Attachment is integrated with 


cabinet body press . . . eliminates separate 
yoke press! 


Maintains “overlap” ironing! 


A single form presses all regular Men’s shirt 
sizes from 14 to 18 


In The 
Yellow Pages 


mere fED? Find Us Fast 


SS ee 
ie Carn 


J 


Je PROSPERITY Gy 


DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY ANO GENERAL OFFICES, SYRACUSE, N.Y. — SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


Copyright 1959. The Prosperity Company 
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Modern plant of cinder-block construction occupies corner Jo) of edge of residential district, 
has more than 8,000 square feet of working space. Charcoal-colored tower is flecked with 
white to crecte unusvol effect 


fas Vegas’ Newest 
Fanuly Caundry 


City Laundry goes all out to keep 


pace with fast-growing community 
e 


By LOU BELLEW 
A FAR CRY from the original 


cramped quarters in the heart of 
downtown Las Vegas, Nevada, is Cal 
Liles’ new City Laundry. The new 
building occupies a big corner lot at 
the edge of the residential area with 
ample parking and drive-in facilities. 

This one-leve) building is of cinder- 
block construction, painted light gray, 
flecked with yellow and black for an 
unusual effect. The impressive corner 
tower is painted charcoal and flecked 
with white paint, as a background for 
the white letters of the plant name 
which is outlined with neon on two 
sides. Drycleaning is advertised be- 
neath the name in light green letter- 
ing and more neon in a like color. The 
drive-in area is completely covered 
with a white canopy, and further set 
off by use of brick flower planters. 

Work#ow is completely uninter- 
rupted, thanks to the absence of cen- 
ter posts for support of the roof. Mas- 
sive steel beams 75 feet long are 
spaced 19 feet apart across the width 
of the plant to place the weight of 
the sawtooth roof entirely on the outer 
walls, 

Lack of obstructions in the building 


has greatly simplified the problem of 
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Layout shows wide-open arrangement of equipment in 75-by-117-foot building as management anticipates future needs in this fast- 
growing resort city. Note 14-foot door (top left) provided to permit easy entry of large machines 
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{Look at your work from 
your customer's viewpoint 
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... and you’)! choose Wyandotte HALOX* for 
Yeally safe, white bleaching 


[f the bleach you use is too harsh, most likely she replaces the 
shirts ,,. and counts the cost! Still, she expects white shirts — 
all white work —to come back sparkling white. Reasonable 
enough, And you'll find that when you use Wyandotte Hatox, 
she'll continue to be pleased with your work . 2. month after 


month after month, 


WALOX is the original organic dry bleach — safe and gentle 


on any white-cotton fabrie. For, unlike harsh hypochlorite 
bleaches, HALox holds tensile strength loss to a minimum 


while tt improves whiteness. 


HALOX goes easy on your budget, too: A 100-pound drum 


wi)) bleach 80,000 pounds of white work. Whats more, Ws 


simple and safe to use. You just add it dry to the wheel 
Investigate HALox for your bleaching needs, You owe it to 


yourself, as a method to help build business. Get all the facts 
from your Wyandotte jobber or representative, today. 
Wyandotte Chemicals Corporation, Wyandotte, Michigan. 


Also Los Nietos, California. Offices in principal cities, 


J. B. FORD DIVISION 
Specialists in laundry washing products 





Marking station sits in center of laundry department. Items are marked 
and sorted in open-back bins to facilitate removal by washman. Note 


22-inch-square cool-air duct; these are spotted around plant 


equipment layout. Also, it will permit 
necessary rearrangement of equipment 
with least effort as need arises in the 


future. Proper housekeeping has be- 
come much less of a problem in this 


new plant as compared to the old 


building 

Opened in March 1957, City Laun- 
dry offers a complete laundry and 
drycleaning service, with just enough 
hotel work to take up the slack in 
flatwork volume. A great deal of the 
laundry volume is in shirts. The un- 
usual volume in shirts is due to the 
“industrv” of Las Vegas 
Most of the gambling en- 


operate around the clock 
round, with the dealers, 


mah 
gambling 
ferprises 
and year 
stickmen and other employees vers 
particular about the appearance of 
their shirts. Most of them are prone 
to change to clean shirts several times 
on each working shift. 


The interior of the plant is two 


shades of “sea mist” green, with the 


darker shade about 4 feet up from the 
Hoor and the lighter shade up to the 
ceiling. Washroom equipment and 
tumblers in the laundry department 
are all painted gray, presses blue. All 
shelves, metal carts and woodwork are 
pure white. Trash drums, painted 
light gray, are positioned around the 
plant on painted circles of the same 
color 

All service lines, with the excep- 
tion of steam, are underground. Extra 
outlets in the floor were installed at 
the time of building, in case extra 
equipment is called for in the future. 
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Since the Jaundry is located at the 
edge of a residential area there was 
some concern as to complaints from 
the neighbors regarding lint from the 
tumblers. In this plant each tumbler 
sports its own unique lint trap above 
the heating coils, through which the 
tumbler exhaust passes. A large metal 
trash drum is mounted horizontally on 
metal legs above each tumbler. Tum- 
bler exhaust enters at the back of the 
drums. Before the air goes out the 
exhaust stacks on the top of the drums, 
the lint is trapped by a cylinder of 
screen W ire welded to each ot the 
trash-drum lids. 


Simple maintenance 


To clean out the trapped lint it is 
only necessary to release the hood 
snaps that hold the covers of the 
drums in place, and pull out the 
screen-wire cylinder that holds the 
lint. These lint traps are cleaned out 
each day. 

A good check on whether or not 
the lint traps are actually cleaned out 
is the arrangement between Tex Coff- 
man, the plant superintendent, and 
the janitor. It is quite simple. The 
janitor empties each trap in the eve- 
ning and leaves them sitting on the 
floor in front of the tumblers. It’s up 
to the superintendent the next morn- 
ing to put them back in place before 
the plant can start into operation. 
That the lint traps are doing a good 


job is evidenced by the fact the neigh- 
bors haven't complained. ‘ 





Plantowner Cal Liles shows homemade lint traps made of trash 


cans lined with wire screen welded to can cover. Spring tension 
clamps hold covers in place. All ‘“‘hot"’ lines are insulated 


Cooling during the summer months 
is done by using roof-top evapora- 
tive cooling towers. Cool air from 
each of the evaporative coolers is 
brought in through 22-by-22-inch 
metal ducts that extend down within 
7 feet of the floor in the various hot 
spots of the plant. The eight coolers 
with a capacity of 8,500 cubic feet 
per minute, plus another 10,000-cubic- 
feet-per-minute cooler pouring cool 
air into the center of the plant, are 
sufficient to make a noticeable im- 
provement in working conditions. The 
sawtooth roof design, with the pre- 
vailing wind blowing across it, con- 
tributes quite a bit to the exhausting 
of the hot air from the plant. 

Since shirts here are a major item 
it might be well to mention prices. 
Regular shirts folded and packaged in 
the conventional manner are 30 cents. 
However, there is a growing demand 
for shirts at 40 cents which go out on 
hangers in cellophane suit bags. The 
number of shirts to each bag is lim- 
ited to three starched shirts or four 
no-starch, in order to insure proper 
quality at time of delivery. Orders ot 
five or over are split into two bags. 
According to Tex Coffman packaging 
costs, as near as he can determine, 
run about the same for either the con- 
ventional fold package or the hanger 
method of delivery. 

There are no windows in the pro- 
duction end of the plant but thanks 
to the glass area of the sawtooth roof 
design there is plenty of light. In 

Continued on page 62 
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Great advantages with 


CISSELL 


GOIN-METER ORVERS 


that you and your customers want! 


WHAT YOUR CUSTOMERS WANT: 

A Dryer that’s a joy to use! Open the door and there's 
no blast of hot air. (While basket stops automatically, 
fan motor continues to operate, keeping dryer area com- 


fortable. This is why Cissell Dryers have separate motors 
for fan and basket.) And your customers get fast drying 


and a natural fluffy-softness and freshness. 


WHAT YOU WANT: 
Every type of safety feature! NEW AIR SWITCH, 
mounted at rear, cuts off gas when: 1, Door is opened. 
2. Lint Drawer is opened or (3) 
ay requires cleaning. 4, Fan stops. 
. 5. Exhaust piping is obstructed or 
(6) installed incorrectly . . . Door 


Switch also cuts off gas and stops 


basket when door ts opened... . 


Motors with built-in Thermal Over- 


load Protection . .. And, for added 


safety, Top Insulating Wall is never 











hotter than 120° F. (Compare with 
other Dryers.) Highly efficient beating unit with two 
gas burners, each with an input of 80,000 B.T.U.’s per 
hour... Solid, latched front cover with flanged frame 
facilitates in-wall mounting . . . EXTENDED WALLS 
prevent outside air disturbances . . . ADJUSTABLE 
BURNER ORIFICES enable you, in seconds, to adjust 
each burner for any gas pressure variation. 


Sturdy construction for years of service! Double walls 
provide extra strength, reduce heat losses . . . Basket may 
be removed in less than one minute. Extruded perfora- 
tions provide a smooth surface . . . Cissell-built Gear 
Reducer. Gears rotate on Timken tapered roller bearings 
... All-steel, full-width Lint Drawer . .. All wiring is in 


a control box on rear of dryer . . . install side-by-side, 


yet retain complete accessibility. 


iti i hee ae ee ee ee eh ne oe ee es ees ee ee ee ee, 


March, 1959 


CISSELL 36” x 30” GAS-FIRED DRYER 


Cissell Gas-Fired or Steam-Heated Laun- 
dry Dryers available with or without Coin 


Meters. Cissell Drycleaning Dryers Steam- 


Heated only. 


*Large basket shaft in Gear Reducer, sup- 
ported by Timken Bearings—15 year life 


expectancy under continuous 40-hour week 
: ' 
operation! 


W. M. CISSELL MFG. CO., INC. 
LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Blwd., Los Angeles 
Foreign Distributors write Export Dept.— 


Cable Code ‘'CISSELL"’ 





Meet 


Lady Troy 














Lady TROY personifies you women of TROY who 


Industry’s motivation report use real know-how in processing, cleaning and laun- 


dering. She is the TROY spokesman through news- 
papers, radio and TV. Lady TROY assures the pub- 


. _ £ -onmr vg ) 
prompts 50-) eal old furm to lic of your careful handling of each customer's needs, 


change t its image. Here’s how 


Troy Laundry is doing it 


By HARRY YEATES 


A WOMAN is taking over Troy Laun- 
dry and Cleaners, Cedar Rapids, Iowa. 
Her name is “Lady Troy.” 

The recent industry motivational 
research study reveals that the con- 
sumer thinks of a laundry as a pre- 
dominantly male organization. To 
change this idea, plantowner Kenneth 
Kowalski has started a long-range pro- 
gram designed to appeal to the house- 
wife in a more personal, feminine way. 

The campaign began early last De- 
cember when Mr. Kowalski decided 
to link the plant name with some- 
thing feminine. The name of the plant 
is being changed to Lady Troy. 

Lady Troy is a symbol—a symbol 
which will be adapted in all forms of 
consumer advertising and promotion 

As envisioned by Mr. Kowalski and 
his associates, she personifies a capa- 
ble, intelligent woman who knows 
best how to assist the housewife in 
her laundry chores. The route sales- 
man works for Lady Troy, And they 
ire shown together with the company 
truck in the background. 

For many years the plant has used 
newspaper, radio, television and other 
forms of advertising to sell plant serv- 
ices. About 5 percent of total volume 
is spent on various types of promotion 
on a year-round basis. But there was 
no consistent appeal and no female 
image in mind. Advertising was pre- 
pared by the plantowner from a male 
point of view. 

The plantowner recently purchased 
six small trucks painted with the com- 
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even to delicate and precious items. 


—from the Troy Spinner, a monthly bulletin pub- 
lished by Troy Laundry for its employees. 


< 


HAALNAANAANNANKANANHANNANANNN . 


Marily Sy Says ~~ o 


A Britisher contends . . an 
Impressive shirt .. shoes 
shined .. you ARE 
well dressed! 
A TROY shirt does create 
Wray a well dressed Impression 
 e » you get it ALL and MORE from TROY 


KXKKBRKEAKERRRER REN NA HERRERA SER SERRE RRRRRREE EEE EK 
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pany logotype in green and white made the ads cluttered and difficult 
letters across the sides. Plans have to read. Page location was never con- 
since been made to change the truck sidered. The advertisements were run 
identification to feature Lady Troy. — of the paper. 
And a miniature version of the present After the Lady Troy theme was de- 
block logo will be added beneath the — vised the plant changed the makeup 
sketch of Lady Troy. This theme will of all newspaper advertising. Small 
be repeated on the rear of the trucks. — 2-column by 1-inch advertisements 
“When I bought my new fleet three are now run four days a week, Sunday 
months ago I wasn't thinking of the — through Wednesday. The Lady Troy 
female image,’ commented Mr. insignia is used in each advertisement. 
Kowalski, “but I'm sure the added ex- — Three-column ads are frequently used. 
pense of repainting the smaller size However, this depends on the type of 
Heet will be well worth while.” service being promoted. A box storage 
ad scheduled next month measures 4 
columns by 12 inches—with the Lady 
Troy insignia prominently displayed. 
Newspaper advertisements are run Consumers are barraged with a con- 
periodically to promote family bundle sistent series of newspaper ads which 
service, shirt facilities, drycleaning or use short sentences like “Lady Troy 


Newspapers and radio 


sidelines such as box storage. In the says,” “Lady Troy advises,” “Lady 

past, the size of the advertisements Troy suggests,” etc. Each ad creates 

was usually limited to 2 columns by the idea that a feminine character, 

10 inches, set in heavy, masculine Lady Troy, is working for the house- 
. ; ; 

bold-face type. Excessive amounts of wife. 

copy materia] with little white space Newspaper advertisements are now 
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can provide” to “We women of Troy 
can give you that expert touch which 
only feminine know-how can provide.” 

The whole purpose now is to make 
the housewife feel that she is dealing 
friend at Lady Troy 


with a close 


Laundry. 


Spot commercials are used three 
times a day in the morning and after- 
noon on Monday, Tuesday and Satur- 
day of each week. Various plant 
services are stressed during the Mon- 
day-Tuesday commercials. A drive- 
through at the main plant and a 
drive-in location in a residential area 


New fleet trucks came in with old logo, but will be rc 
turned for repainting to feature the plant's new symbol 


of Lady Troy which will dominate the panel 


Below: Samples of two column ads prepared by plant 
owner Ken Kowalski (right, sitting) are short and to the 
point with as much white space as possible. Route super- 


visor Ray Blake double-checks copy 


eRe Oe @ Oe Oe ee 
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..- Shirts? To please HIM, : 
we do them the way 
he likes them best! 


Clean, clear, fresh... 
soft, medium, heavy starch} 


SNS NNSL ENERO KES 
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placed on the women’s page of the 
paper. Type faces have been revised. 
Script letters are used to give a light, 
airy feeling to the ad. Of course, a few 
significant remarks by Lady Troy are 
the main feature. 

Radio commercials were 
read by a male announcer at the local 
station. For instance, one script said, 
“Just drive in and a courteous attend- 
ant gives you attention.” Now a femi- 
nine voice—presumably Lady Troy— 
courteous and 


former)y 


announces that “a 
friendly young lady gives vou her per- 
sonal attention.” 

Other radio commercials said that 
“home service for the customer is 
firmly established in Troy know-how.” 
This has been revised to read, “This 
home service for the homemaker is 
firmly established in Troy know-how 
and we women are as proud of our 
work as you will be.” 

Still another script has 
“Troy can give you that 


been 


changed from 
expert touch which only 
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know-how 


4 - +. you get it ALL and MORE from TROY 4 i 
SMNSSNLSSASNA NSA NESSES UES NS ENE IN ENNRENE SKS 


are featured on Saturday—when fam- 
ilies are usually out shopping in their 
automobiles 


Car cards 


As another form of advertising the 
plant uses car cards in city buses. The 
car card prepared for the month of 
February—designed before Lady Troy 
came on the scene—stressed a special 
cleaning price on men’s and women’s 
garments. The car card for the month 
of March features Lady Troy, A sell- 
ing message similar to the new spaper 
advertisements is used. 


Telephone contacts 
All incoming telephone calls are 


answered by a female employee who 
says, “Good morning, this is Lady 
Troy.” Mr. Kowalski wants to identify 
the plant as a feminine type of opera- 
tion—the route salesmen are simpl\ 
lending a he)ping hand. 


Training films 

The plantowner has arranged for 
several films to be taken during the 
coming months featuring various op- 
erations in the plant. These films will 
be used as television commercials later 
on. The shirt department, wearing ap- 
and drycleaning depart- 
-minute 


parel units 
ment will be shown in these 2 
black-and-white films. 

Films will feature the voice of Lady 
Troy speaking for her co-workers in 
the plant. Estimated cost is about 
$125 per film. 

Billboards and 


letterhead — station- 


6 Attract were 
ale avline se 


% Honesta 


6. Loyats 


. 


6. Dependability 


included in the 


Troy theme. 
plant, 


ery will also be 
changeover to the Lady 

After Lady Troy joined the 
management indoctrinated all plant 
personnel, including the route sales 
men, on details of the long-range pro- 
motion. The Lady Troy theme was 
discussed at length during weekl; 
sales meetings in December. Through- 
out January and February route sales 
informed their 


as helpers to Lady 


men were again otf 
important role 
Troy. 

Lady Troy was also introduced in 
a company bulletin issued monthly to 
all employees. A_ brief explanation 
about the campaign was included. 
The January issue carried a more de- 
tailed review of the promotion 

“Its amazing how this has had a 
psychological effect on the women in 
the plant,” observed Mr. Kowalski. 
feels of im- 
co-worker of a new 


“Everyone now sense 


portance as a 


personality, the plant's own Lady 


lroy. 








“}f there is available more efficient equip- 


ment than you are now using, which wil) 


pay for itself by savings and you dont buy 


it. vou are paying for it just the same. 


through higher costs. without having the 


benefit of its use.” 


ITS NOY UNCOMMON to find 
plantowners who put up with ineth- 
cient equipment that is held together 
with baling wire because of the relue- 
tance to spend money for anything 
that they can get along without. 

Then when replacement can no 
longer be postponed, they may find it 
necessary to spend more money than 
is currently available to make even 
the most essential purchases 

This situation might have been an 
ticipated with better planning. Budg- 
ets are accepted as effective and prac- 
tical methods of keeping expenses 
within bounds. And they are being 


used increasing)y in business. But 


how many plants budget equipment 


purchases’ 


Sources of funds 
We must assume that this article is 
directed to managers of profitable 


laundries be cause no budgets, whether 


cost or financial), can be operated suc 


cessfully for any business enterprise 
that over a reasonably long period 
does not take in more dolars than it 
pays out. 

The company with large cash re- 
serves will have no problem in con- 


nection with equipment purchases 


except to justify the use of available 


capital by increased profits. All others 
must ultimately pay for equipment 
from profits after taxes or trom accu- 
mulating depreciation. 

In the case of a deferred-payment 
purchase, it should be realized that 
these funds are required to pay for 
rather than to buy equipment. This 
means that if payments of notes given 
either in previous years or in the cur- 
rent year plus cash payments for, or 
on account of, current equipment pur- 
chases do not exceed the depreciation 
charges for the year, they should 
cause no financial problems. [f pay- 
ments exceed this amount, payments 


must be made from profits after taxes 
which will be from 30 to 50 percent 


By JOHN CARRUTHERS 


John Carruthers & Company, 


Boston, Massachusetts 


less than operating profits. This dit- 
ference is frequently overlooked by 
management when estimating proba- 
ble sources of future funds from 
which present commitments are to be 


ultimately liquidated, 


Depreciation explained 


The nature of depreciation and its 
relation to equipment purchases is not 
fully understood by many business- 
men. “Depreciation” is the only major 
expense account which does not re- 
quire the expenditure of any money 
during the year. If no money were 
spent for equipment or tor the pay- 
ment of notes given in former years, 
the cash would increase during the 
vear by the amount of depreciation 
plus net profits after taxes. Thus we 
have available—taxfree—a fund out 
of which to pay for the equipment 
purchases or for payments becoming 
due on account of previous commit- 


ments. Continued on page 38 





Comnit= 


ment 


Payment 
deferred to 


later year 


Available 
balance 


Payable 
this year 





1/1/59 
1/1/59 
1l/ 1/ oy 


py 


Bought shirt unit 


Depreciation this year 
Portion of net profit appropriated 


Payments due on notes outstanding 


Incidental equipment purchases 


16,000. 
12,000, 
600 





Fig. 1. Equipment Purchase Budget 


3.000 
4, O00 


440, OOO. 
50, 000. 
37,000. 
29, 0UP. 


2°, 000 
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DIAMOND 
ORTHOLATE 


requires lo mixing... 
put it in the wheel dry! 


Diamond Ortholate is a homogenous combina- 


tion of orthosilicate and complex phosphates. 
Diamond’s exclusis e wet mix process keeps it 
uniform from drumhead to Jast scoopful 

No mixing required . . . put it in the wheel dry. 


[t’s dustless. and dissolves instantly to give 


more active suds and plenty of extra soap 


mileage. It requires less rinsing and retains 
whiteness beautifully, Customers appreciate 
brighter colors, stain-free whiteness, sparkling 


collars and cufls, and soft, fluffy towels and 


washcloths. Available in drums or 100-]b. bags. 


Ask your Diamond Representative for a free 


demonstration in your own washroom 


DIAMOND ALKALI Company, 300 Union 


Commerce Building, Cleveland 14, Olito 


Diamond 
‘Chemicals 
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Description 


Shirt Equipment 





Cost of Equipment 


Net cost 





Finance charges 


Increased cost of operation while installing equipment 


l. Estimated useful life 
2e Time over which payments to be extended 


[Jo] yrs. 


yrse 


= 


Less allowance for equipment replaced 


Freight and in stallation 


and learning new methods involved 


Total 


Estimated savings fran use of equipment (per week) 


(a) labor 
supplies 
power 


) 
) other 


Total 


(b 
(o 
(d 


Be Length of payoff period (line 67 line 7) 


$ $4.00 
22,00 
10.60 


$ 1ibo0o 


Date Purchased 


X 52 weeks ® 


yrse 


2/1/59 




















$6032. 





Continued from page 36 
Most profitable Jaundries, Jarge and 

, fo) 
small, spend somewhat more for the 
purchase of new equipment each yeal 


than their annual depreciation charges, 


usually for entirely different items 


than those tor which depreciation was 
originally set aside. Theretore, depre- 
ciation can be called a method of 
taxfree, the original in- 
vestment in machinery or equipment 


recovering, 


before the expiration of its useful life, 
rather than a fund to provide for the 
replacement of the specific items upon 
which depreciation charges were com- 
puted, 

The taxfree funds prov ided by the 
deduction of depreciation as an item 
of cost are quite substantial. From re- 
cent survey figures available, we found 
that a random group of 74 profitable 
laundries, with sales volume of about 
36 milion dodars in 3957, charged 
off 4.55 percent of their sales volume 
or $1,614,254 to depreciation, and 


spent $1,716,664 for new equipment. 
V¥ the same proportion of sales charged 


to depreciation by this sample of 
plants were applicable to the entire 
industry, depreciation charges for ma- 
chinery, buildings, delivery and office 
equipment would aggregate 117 mil- 
lion dollars a year! 


The Eisenhower Administration’s 


tax policy has been in the direction 


of allowing increasing depreciation 


rates lor the purchase of new equip- 


ment. 
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Fig. 2. How to estimate 


payoff 


First, by permitting accelerated de- 
preciation through two new formulas, 
declining value and sum of the digits. 
both of which permit the charging oft 
of larger proportions during the first 
vears of life. 

Second, the allow ing of added kirst- 
year depreciation of 20 percent of the 
first $10,000 spent each year for new 
equipment having a life of more than 
five years, Both of these are designed 


to encourage industry, and particu- 
larly sma)) business, to buy more new 


equipment. 


Planning a budget 

The setting up of an equipment 
budget as illustrated in Fig. | can be 
very simple. First decide how much 
money you are willing to spend dur- 
ing the year, starting with the esti- 
mated depreciation Sor the year, Then 
deduct the amounts of any payments 
due within the year for which previ- 
ous commitments have been made— 
such as notes outstanding for pur- 
chases made during the previous 
years. 

Jf you are willing to purchase some 
equipment out of profits that you can 
safely anticipate, put that down next, 
(f, on the other hand, your profits will 
be inadequate to meet some other 


previous commitments such as mort- 


gage payments, you must Aeduct any 
portion which will exceed available 


profits from the depreciation other- 


of new equipment 


wise available for equipment pur- 
chases. 

Now you know how much you can 
safely spend for equipment of any 
kind during the vear. The total 
amount to be charged to equipment 
should be entered as each purchase is 
made and distributed between pay- 
ments due after this year and those 
to be currently. The latter 
amount is deducted from the availa- 


made 


ble balance, which now shows the 
amount available for future payments 
during the remainder of the vear. 

Every dollar charged to any equip- 
ment account on the books must be 
entered in the budget account. Other- 
wise you will find before the end of 
the vear that a surprising amount of 
money has been spent for minor 
equipment purchases which have 
been overlooked by management and 
not taken into acconnt. 

Invoices, when 
books, are presumed to have been 


rece wded on the 


paid. But notes issued are for budget 
purposes considered to be charged 
into the year when they are due. 
When the available balance is ex- 
hausted no further capita) expendi- 
tures should be made for the rest of 
the year—unless the profit picture at 
that time shows that a further appro- 
priation trom net profits can be safely 
made. 

OF on)y slight)y less importance to 
budgeting capital expenditures in or- 


der to maintain a financial balance is 
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wailable with partial or complete AUTOMATION! 


CG WASHERS 


give you superb “no-maintenance” performance 


backed by the industry's only 


o-YEAR GUARANTY 


a washer designed for you! 


Your C/L Washer is individually engi- 
neered to suit your specific requirements! 
AUTOMATION? C/L Automatic Controls 
offer you any desired degree of automa- 
tion including completely automatic feed- 
ing of supplies! SIZE? Up to 64” x 160” 
and in any dry weight capacity from 50 
Ibs. to 2000 Ibs. per load! CYLINDER 
TYPE? You name it — open pocket type, 
with or without slide-out unloading 
shelves; Pullman slide-out; or “Y” slide- 
out. LOW FRONT? The C/L patented 
Compro-Seal Automatic Shell Door As- 


sembly gives you all the rapid unloading 
advantages of low front design . . . 


without costly water spillage! 


But . . . most important of all. . . your 


C/L Washer, and only the C/L Washer, 


ILLUSTRATED: C/L 60” x96” Pullman Slide-Out Washer offers you the 6 viel pe ee 

with 4 compartments, 4 doors. Dry weight capacity 900 Ibs. that have earned its unique “no mainte- 

Th Washer with anole ne ao ry hinged do ab ab nance” record. And each of these points 
asher, with single-end driv inged doors, is also , P 

wailable . ar are all C/L aaa . . . With double-end is backed by the industry’s only 5-Year 

drive or with sliding doors, Guaranty! 


S-YEAR GUARANTEE ON THESE 6 (MPORTANT POINTS! 


« CA Evertite Cylinder Door lack + CA Ome Piece Stee) Trunnion 
¢ C/L Compro-Sea) Avtomotic Shel) Door Assembly * C/L Rigid Frome 


« C/L Sealomatic Trunnion Seal « C/L Stainless Steel Cylinder 
Unconditionally guaranteed against all defects except those caused by faulty operation / 


WRITE. PHONE, OR WIRE FOR FULL DETAILS 


CUMMINGS- LANDAU 


Laundry Machinery Co., Inc. 


305-17 Ten Eyck Street, Brooklyn 6, N.Y. TEL. H¥acinth 7-1616 « Cable Address: “CUMLAMAC”’ 
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“ 


the determination of the rate at which 
money invested in new equipment 
wil) pay off in saving resulting from 
its use. Fig. 2 illustrates a very simple 
method of calculating the length of 
time required to pay for an equip- 
ment purchase out of savings derived 
from its use, If realistically filled out, 
it should furnish a reliable guide with 
which to measure the relative desira- 
bility of 
equipment. 
Do not overlook the fact that manv 
very efficient machines and methods 
require substantia) training periods 
which may temporarily increase cost 
even though substantial savings may 


proposed investments in 


eventually result. These added costs 
should be carefully estimated and in- 
cluded as a part of the cost of the pro- 
posed equipment. Obviously, the com- 
pany with adequate working capital 
will not have to be concerned with 
finance charges and can afford to risk 
longer payoff periods than the less 
fortunate ones who must make equip- 
ment purchases on a deferred-payment 
basis 


Fast or slow payoff? 


Almost any laundry company that 
is able to meet its current obligations 
with reasonable promptness would be 
justiied in buying efficient 
equipment on a deferred-pavment ba- 
sis, if its payoff period (line 8) is sub- 


stantially Jess than the time over which 


9). 


more 


payments can be extended (line 
Such a company should not ordinarily 
risk its credit standing by purchasing 
equipment on a time basis if the pay- 
off period is substantially greater than 
the period over which payments can 
he extended. 

Companies with adequate financial 
resources might invest in equipment 
with a payoff period up to one-half of 
the estimated useful life (line 1). Ex- 
cept for replacements of worn-out, 
obsolete equipment paid for out of 
current depreciation, equipment pur- 
chases with slower payoffs should not 
be regarded as good investments un- 
less other determining factors are con- 
trolling. 

Why? First, because no considera- 
tion has been given to the fact that 
equipment purchases in excess of cur- 
rent depreciation charges must be 
paid for out of profits after taxes, 
which will be from 30 to 50 percent 
less than operating profits. Second, 
estimates of anticipated profits should 
always be discounted because of en- 
thusiasm on the part of salesmen, the 
buyer, or both. 


There is still plenty of opportunity 
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for investments in labor-saving equip- 
ment which will pay for itself in from 
one to three years and wi)) therefore 
come within the conservative purchas- 
ing range of the average well\-man- 


aged laundry. 


Formula for profits 

The reports of many cost surveys 
which have been made by our organt- 
zation in the past 10 years have shown 
many examples of phenomenal sav- 
ings which have resulted from instal- 
lation of efficient equipment. Rapidly 
increasing, cost of labor, both directly 
and because of fringe benefits, has 
created a situation which leaves the 
operator who cannot (or wil) not) use 
the most efficient equipment at a sert- 
ous competitive disadvantage. 

The most successful Jaundry com- 
panies today are spending, their de- 
preciation each year plus a proportion 
of profits for modern equipment and 
are thereby keeping their plants at a 
constantly higher point of efficiency. 

There are other considerations in 
addition to “pavolf” which may justitv 
the use of labor-saving equipment. 
The value of efficient office equip- 
ment is frequently overlooked because 
of the small size of the office payroll 


as compared with that of the plant. 


Don't forget office 
With increasing cost of office sal- 


aries and shorter work hours, many 
machines formerly purchased when 
justified by 
regarded as 


their need was clearly 
continuous use are now 
tools available to the worker whenever 
needed. For example, typewriters are 
so Classified in most of the larger of- 
fices in which those clerks who need 
typewriters for any part of their work 
always have one conveniently availa- 
ble. It has been found that delays 
caused by having to go to such a 
machine and perhaps waiting for 
someone else to finish using it cost 
more than the capital investment of 
having the machine always available 
at arm’s length. 

Many overlook the less obvious fact 
that some relatively high-priced ma- 
chines such as calculators, if used by 
high-salaried people, may be justified 
as tools even though used only inci- 
dentally and sometimes occasionally. 
These machines usually should not be 
sold or traded so long as they are in 
good operating condition, even when 
new and better replacements may be 
made. That is because their value as 
tools, even for very occasional use by 


those for whom machines would not 


. - - phenomena!) savings .. . from efficient equipment.’ 


ordinarily be purchased, is usually 
greater than the trifling price for 
which they might be sold or traded. 

A final illustration came from our 
own experience in the past year. Most 
people know that professional account. 
ants are under pressure during the 
first quarter of the year, The clerical 
load is also very great during that 
period because our office people are 
so busy typing reports and tax returns 
for clients that our own work, which 
includes keeping of clients’ accounts, 
follow-up of overdue accounts and our 
own bookkeeping, was postponed for 
several months. Because our accounts 
with clients are numbered in hun- 
dreds rather than thousands, book- 
keeping machines have not appeared 
to be justified, and because accuracy 
was important this work had been 
performed by the office manager per- 


sonally . 


Specific gains cited 


Finally, it was decided that even 
though a bookkeeping machine would 
be used only a tew hours a week, the 
need for up-to-the-minute information 
regarding accounts with clients, and 
of relieving the office manager of re- 
sponsibility for a job that while im- 
portant could be done by mechanical 
methods at the clerical level, out- 
weighed all other considerations. 
Rather unexpectedly, the 
paid off in a very few months. The 
new system with automatic follow-up 
of all accounts made possible reduc- 


machine 


tion of the accounts receivable bal- 
ance by more than five times the cost 
of the bookkeeping machine. 

We had exchanged capital frozen 
in overdue accounts for a much lesser 
amount invested in office equipment. 
As this was a depreciable asset, it was 
partly paid for by the Government in 
the form of lesser taxes. It saved time 
by mechanical methods and, best of 
all, transferred an important piece of 
internal accounting from the manage- 
ment to clerical level and, incident- 
ally, helped to smooth out unavoida- 
ble seasonal peak load problems. 





Some authorities estimate that 
55 percent of existing laundry 
equipment needs replacement. If 
you have some specific questions 
on the subject of budgeting for 
equipment purchases please ad- 
dress your inguries to The Editor, 
StarcHROOM LAUNDRY JoURNAL, 
305 East 45th Street, New York 17, 
NX, 











STARCHROOM LAUNDRY JOURNAL 





COMBINED...for a 3-way pay-off 


You benefit three ways by using Erusto-Ray*C, 
the combination sour-blue. You simplify your formulas... save 
time and trouble in the washroom... get whiter clothes without 


separate bluing ... with Pennsalt’s Erusto-Ray C. The most modern 
laundries coast to coast enjov the 3-way advantages of Erusto-Ray C. 
How about you? You'll see exactly what we mean after you order 
Erusto-Ray C from your Pennsalt distributor. 


Laundry and Dry Cleaning Dept. 973 Pen n sa It 


* 
PENNSALT CHEMICALS CORPORATION qn | 
East: Three Penn Center, Philadelphia 2, Pa. emica s 


West: 2700 S. Eastern Ave., Los Angeles 22, Cal. ESTABLISHED 1850 
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5 Ways To Increase Sales! 


Brunswick Laundry employs some usual and unusual 


ways to stimulate business through us routes 


RAF? (Those initials, incidentally, 
mean Recommend A _ Friend.) The 
Brunswick Laundry in Jersey City, 
New Jersey, does just that—and more 


—as part of a sales idea package that 


By GERALD WHITMAN 
EVER HEAR of a laundry selling 


Christmas wrapping paper and _ rib- 


bons or flying high with its own 


beautiful... 
practical. 


PECOMMEND 


Arne 


Brunswick 


win » 
was so easy TO nn OOS 
V0() } 
BRUNSWICK SHIRTS 
STAY FRESH GEE, thets 


from 9 to 5S plus ' my 


HUBBY WANTS 


* 


4 w 
When we receive Laundry from 


your first recommendatior we 


"! receive 


6 Pt wasn cLorns 


eceive Laundry from 


you wi 


CANNON 
WASH CUOTHS 


nd recommendation 


4 BRB OC ocuest rowers 


When we re 


ANNON 
GUEST TOWELS 
y rt third recommend 

you will receive 


| Fae 


VT vfan '7 220 TONNELLE AVE 


CANNON 
eirr se? ban cecenets 
3") RECOMMENDATION 


GIFT SET 


RECOMMENDATION 


G RECOMMENDATION 


“Recommend a friend” details explained in flyer distributed on routes 


has helped to earn money for the firm 
and stimulate sales of related services. 

Sales manager Tom Rogers leaves 
no stone unturned in providing its 67 
route salesmen with opportunities to 
make more money for themselves and 
for the company. Some of the ap- 
proaches are rather far afield from its 
basic laundry service, but they blend 
in so well that everyone—including 
the customers—seems happy. 


1. Recommend a friend 


The Brunswick campaign to put 
current customers to work for it in 
obtaining new customers through 
recommendations is now being tried 
for the second time, The success of 
the first venture some two years ago 
prompted the revival of this drive for 
a three-month period. 

With adequate advance promotion 
through the route salesmen (all of 
Brunswick's volume comes in through 
routes) and explanatory broadsides, 
the customer is invited to earn linen 
prizes by getting her friends and rela- 
tives to send their laundry to Bruns- 
wick. 

All she need do is to fill in the name 
and address of the person she is rec- 
ommending on one of a number of 
coupons at the bottom of the broad- 
side and hand them to her route sales- 
man. When Brunswick succeeds in 
obtaining an order from the first 
recommendation, she receives a_ set 
of six washcloths. For a second con- 
firmed recommendation, she receives 
a set of four fingertip towels, and for 
the third recommendation turned into 
a sale she is given a more complete 
guest linen set. 

Thus, any customer who is able to 
provide Brunswick Laundry with 
three new customers will have re- 
ceived a “commission” in linen prizes 
that cost the firm a total of $3.95. A 
small investment for a dividend of 
three brand-new customers. 


Continued on page 44 
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DONT SETTLE FOR LESS 


-+ + THAN THE LEADER 


SPEED QUEEN’S 


new short cycle 





can almost dou ble 


o . 
Coin Store income... 


Speed Queen's new highly efficient short wash cycle 
is reason enough why — Speed Queen enjoys uwnchal- 
lenged leadership in coin store installations. 

30 SPEED QUEEN WASHERS CAN TAKE IN 
MORE MONEY AND TURN OUT MORE VOL- 
UME THAN 50 WASHERS OF MOST OTHER 
MAKES. 

The new short cycle attracts more customers as house- 
wives too, appreciate the time saved. Best of all, the 
entire washing cycle is accomplished without sacrifice 
of laundering efficiency. 

In addition, Speed Queen provides an aerated “water- 
fall” inlet to speed soap dispersion, automatic re- 
moval of lint and soil laden scum through a Flota- 


tion Power Rinse plus many more features proven 


in over 5 million washers. 


$3 additional reasons for SPEED QUEEN LEADERSHIP 


LESS investment, LESS installation, 
LESS maintenance costs... 
with SPEED QUEEN 


It's basic mathematics . . . fewer short cycle Speed Queens 
will take in more money . . . than most other makes—thus 
requiring lower initial investment for the same or greater 
returns! 

Add to this advantage, the fact that Speed Queen does not 
require bolting to the floor, or the expensive “island type” 
installation, thus materially lowering installation costs. 

As to servicing, Speed Queen has been proved, and proved 
again, in commercial installations. When servicing is required 
—without moving washer and removal of the front panel, 
you have access to electric motor, fluid drive, clutch, spin 
solenoid, agitator solenoid, pump, and belts. Removal of 
back panel provides access to transmission and removal of 


rear cross brace provides access to water mixing valve. 


There's no reason to settle for LESS—than the Leader... . 


For complete details, write 


AGHA ©=SPEED QUEEN 


: A Division of McGraw-Edison Co. 
FDISO @ Speed Queen and Simplex Commercial Dept. J 


Ripon, Wisconsin 
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Continued from page 42 


2. Route contest 


Working in conjunction with the 
Recommend A Friend campaign is a 
route sales contest which offers cash 
bonuses to route salesmen bringing in 
new customers. It is the responsibility 
of the route salesman to convert his 
customers’ recommendations into sales 
and, if he does, he receives a bonus 
for his efforts. The only difference is 
that the route salesman must bring in 
at least five new customers in any one 
week to earn an over-all $2.50 bonus. 
If he brings in only four new custom- 
ers in a particular week, he receives 
nothing. 

In addition, if at least three of the 
original five new customers in any one 
week send in a bundle for a third 
ae salesman receives an 

To top it off, prizes total- 
ing $75 are . distributed at the end of 
the 12-week contest to the five men 
with the best results. First prize is 
$25, with the other awards scaled 


five-dollar graduations. 


time, the 
extra $2.25 


dow n 


3. Shoe repair 


Somewhat out in “left field,’ but 
nonetheless a convenient service to 
handle through the route, is shoe re- 
pair. This sideline brings in a substan- 
tial volume per week to Brunswick. 
The route salesmen simply make it 
known that maintains a 
shoe repair service 
is usually more than happy to have 
him take the shoes and return them 


a week later. This saves the customer 


Brunswick 


and the customer 





a 








Ca 


ueho 


“Saws 
a Stanpentd, et 


1} He | f 
\ [iol jt fcPes ( 


[espert® 
22 (rumming 


“Thanks for such loyalty, Billy. But when I mentioned ‘side- 


lines’... 


well, | had something else in mind.” 





the bother of carting her family’s shoes 
back and forth to a cobbler herself. 
Brunswick does not have its own 


shoe repair department but farms the 
shoes out to a local shoe repair firm. 


4. Rug and furniture 
cleaning 


Essentially the 
plies with this sideline service as in 


inserts and 


same practice ap- 
shoe repair. Via bundle 
route handbills, Brunswick's Jaundry 
customers are solicited for their loose 
rug, wall-to-wall carpet and up- 
holstered furniture cleaning. But that 
is where Brunswick’s physical efforts 
end. 

All orders for these services are 
turned over to a large professional 
rug cleaning firm in the area. 
services account 
Clean- 


These particular 
for a healthy piece of revenue. 
ing of tacked-down wall-to-wall car- 
peting and upholstered furniture in 

’ 
the customers’ homes accounted for 
sales of $7,500 during the first six 


months it was offered, 


S. Wrapping specialties 


This is really something unusual for 
a commercial laundry to be doing but, 
as Tom Rogers put it, the income 
from the sales of Christmas wrapping 
paper and ribbons represents dollars 
of profit Brunswick would not have 
had if the laundry didn't have these 
argue 


items to sell. Who’s going to 


with that? 


Stated simply, the route salesmen 
carry small folders containing color 
samples of Christmas gift wrapping 
paper and package ribbons, priced 
reasonably and delivered in handy 
tubes and packages. The customer 
orders what she wants and the route 
salesman brings her the merchandise 
the following week. Each man re- 
ceives a commission of 12 percent for 
handling these items. The wrapping 
paper is sold for $1. 

Last year Brunswick sold several 
thousand dollars worth of these wrap- 
ping specialties and plans to sell gift 


wrap the entire year. 





LAUNDRY BUSINESS TRENDS 


New York 


five weeks ended 
Jan. 3—2.4% less than last year 


VM. R. Weiser & Co., New York 


New Jersey 
five weeks ended 


Jan. 3—5.6% less than last year 


Vf. R Weise r b Co., Veu York 


New England 
Jan. 3—9.3% less 


than last year 
Jan. 10—1).5% less than last year 
Jan. 17—2.9% more than last year 


Jan. 24—0.4% less than last year 


Southeast 


Dec.—5.0% less than last year ae Peer ee 


Jan. 31—0.8% less 


J. R. Wilson & Co., Atlanta Carruthers ¢ Co., Boston 
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HLS? PUTS THE LOOK OF ELEGANCE 
WHERE YOUR GUSTOMERS WANT IT 


Whether you select H.I.S. or Velvet Rainbow you 
can be sure that your stareh-work will have a smooth, 
flexible, customer-pleasing finish. You’ll also find that 
either starch is economical to use. Write to Hercules 
for the name of your nearest distributor. 


*Hereules Trademar) 


How does the average man judge the “‘Quality’’ of 
the professional laundry or cleaner that does his shirts? 

Of course, he wants his shirts spotlessly clean. But 
after that, chances are he seeks that extra look of 
special effort—smooth collars and cuffs, unruffied front 
—all the things that give his shirt a “like-new” 
appearance. That’s where Huron Instant Starch 


comes in. Here’s a starch that dissolves readily in hot BOTH SUPERIOR QUALITY 





or cold water, requires no cooking, yet meets the 


same standards of excellence that you have come to 
expect in Velvet Rainbow wheat starch. 


HURON MILLING DIVISION 


Virginia Cellulose Department 
HURON INSTANT VELVET RAINBOW 


HERCULES POWDER. COMPANY STARCH ... the first STARCH... guaranteed 
powdered instant 50% velvet wheat 
900 Market St., Wilmington 99, Delaware starch to duplicate famous for quality for 
cooked starch results over 35 vears. 


without cooking. 











Available from leading distributors 


from coast to coast. 


March, 1959 





Minnesotans Want To Know 


The answermen gave their expert opinions on problems that 
covered a variety of topics from advertising to truck replacement. 





Panel moderator Roger Foussard is at left 


ONE OF THE HIGHLIGHTS of the Minnesota Institute's 
convention program was the Question-and-Answer session. 
At this session, a panel of plantowners answered all manner of 
questions pertaining to industry problems submitted from 
the floor. 

The pane] members included George Berman, Independent 
Cleaners & \Launderers, Duluth; William Hirsch, Anchor 
Laundry Company; Peter Rauen, Despatch Laundry; and Fred 
Samels, Vogue Cleaners & Launderers, all of Minneapolis. 
Roger Foussard, Model Laundry Company, St. Paul, was the 
panel moderator. 


Here’s a partial list of the topics covered: 


’ ’ ‘ 
> Should I run specials and when? 

There’s hardly a retailer who doesn't run a specia) at some 
time. The panel recommendation: Use it sparingly and give 
good reason to justify lower price. 


>» How can a small plant survive in the midst of mergers and 
consolidations? 

Concentrate on one service and do it well, Closer contact 
with customers and employees can also prove to be an im- 
portant advantage, 


» Should you advertise when business is good or when it’s bad? 
Set up a budget for a year-round advertising program. And 
plug hardest during seasons when business is normally on the 


upswing. 


> What about charge accounts? 

Three of the four panelists thought charge accounts were 
most desirable since the customer with a good credit standing 
tends, they find, to be more loyal and spends more. The fourth 
felt it was a lot of trouble and only offered credit on the routes. 


(One drops the cash-and-carry discount for charge customers.) 


> How long should you keep a truck? 
Estimates ranged from three to five years, although one pan- 
elist frankly admitted that they “ran the wheels off” their 


trucks before getting new ones. 








DESPITE SUBZERO_ temperatures 
that dipped to 14 below, attendance 
hit an all-time high for the Minne- 
sota Institute of Laundering & Clean- 
ing’s two-day program at the Nicollet 
Hotel, Minneapolis, January 17 and 
18, 

A total of 504 registered for the 
convention which featured topnotch 
speakers and a 16-booth equipment 
and supplies exhibit. 

William L. Browne, director of pub- 
lic relations, National Institute of 
Drycleaning, pointed out some of the 
misconceptions that wash-and-wear 
has bred: (1) that drycleaning will 
become obsolete; (2) that you can 
do it better at home; (3) that it’s 
o.k. to look sloppy. Actually, he noted 
that wash-and-wear has not increased 
the sale of fabrics, nor does the house- 
wife welcome another chore. “We 
must stress the fact,” he said, “that 
drycleaning is good for clothes and 
that the drycleaner is her expert, ally 
and friend.” 

Ward Gill, director of industry re- 
lations, American Institute of Laun- 
dering, warned the assembly that the 
minimum wage issue was alive again 
and that the industry would have to 
fight for its exemption. 

Guest speaker Dr. John Philip Wer- 
nette of the University of Michigan 
predicted a surging economic boom 
by the 1960's as population, produc- 
tivity and disposable capital continue 
to increase, 


Workshops and demonstrations 

The second day’s program’ was 
turned over to workshop sessions and 
finishing demonstrations. The instruc- 
tors and their subjects were as fol- 
lows: 

Charles Riggott, NID, “Better In- 
spection for More Profit”; Paul Jacob- 
sen, Wallerstein Co,, “97% Passups’; 
Ernie Heidersbach, R. R. Street & Co., 
“Pricing, Price-Cutting and Profit.” 

Harold Speier, Johnson Launderers 
and Cleaners, Albert Lea, is president, 
Roger Foussard vice-president, 
George Berman, secretary-treasurer, 
and George Samels executive manager. 

—Harry Yeates 
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| ym production 

| highest quality finishing 

\ | 

| eee Qt less cost per shirt 

| pressed than ever before: 


| 








} 
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Flamonel Padded 
Expander Blades 
(both sides) 


Monelo Base Pad 
(Bosom-Body) 


Flamonel Pad — 
Complete with Monel- . 
Mesh and Plasticized- % 

Asbestos Top). 








Flamonel Padded 
Expander Blades 

e 
with : 
Monelo Base Pad 
(Sleeve) 


= 

MONELO carne 
(Complete with Monel- 

Mesh and Plasticized- 

Asbestos Tops), 


(monel-flannel) 


PADS 


Press manufacturers have long recognized the important haustive tests proved conclusively that this perfect, per- 
part specially engineered pads play in the satisfaction you manent-type padding delivered finest quality finishing, 
maximum production and utmost economy. 














get from the operation of your high production upright and 
cabinet type bosom-body and sleeve presses. That’s why 
Ajax, American, Forse, New Yorker, Pantex, Pros- 
perity and Unipress chose only this specially-designed, 

inati Manufacturer’ ded Resillo Monelo and 
plant-proved Resillo padding combination as standard anujacturer’s recommende esilio Moneio an 
equipment for their modern, high speed shirt units. Ex- Flamonel Pads. 


To guarantee the utmost in production, highest 


quality pressing, and economy, use only your Press 


[IMPORTANT — Expander Blades must be freshly padded when installing Monelo Base Pads and Flamonel Pads. } 


YOUR RESILLO TRAINED JOBBER WILL MAKE A FREE SURVEY OF YOUR PRESSES. CONTACT HIM NOW! 


Ea e AR DEL 'e 


TY oR 2es82? 0464820" sh600.0 * + agemie rrvery cae on 
t 


PRESS PADS 


5 
> as - youyuw 
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Contest winners take the podium at one-day Garden State convention in Newark. Left to 
cight, Mrs. Helen Jones Rea, John K. Witherspoon, Mrs. Marjorie Dobbs, Irving A. Spalding, Jr. 


Parade of Progress 
Winners at Newark 


THE TOP WINNERS of StarcHrRoomM 
Launpry Journa’s Parade of Prog- 
ress contest were once again featured 
at a regiona) convention—this time at 
the New Jersey Laundry and Cleaning 
Institute’s fortieth annual convention 
which took place at the Essex House, 
Newark, February 7. 

fohn K. Witherspoon, Dupont 
Laundry, Washington, D. C., de- 
scribed his company’s telephone fol- 
low-up policy which won first prize in 


~~ Fal *% 
ey 


e-% 4 


the contest. Second prize winner Mrs. 
Marjorie A. Dobbs of New Haven, 
Connecticut, told “What Makes Mon- 
arch Laundries, Inc., Tick.” Irving A. 
Spalding, Jr., Boston Cleaners and 
Shirt Refinishers, Scranton, Pennsy]- 
vania, outlined a five-point sales pro- 
gram which won him third prize in 
the sales category. (For further de- 
tails see STARCHROOM, October 1958. ) 

The trio was introduced by the In- 
stitute’s executive secretary, Harold 


. x 
an Age 


«i Y ; 
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C. Buckelew, one of the five laundry 
leaders who judged the contest. 

Earlier in the day the assembly 
heard three research reports: First, 
the Institute’s president, A. John 
Plonski, Columbian Laundry, New- 
ark, analyzed the industry trends of 
the past 10 years and came up with 
these conclusions: While the average 
bundle weight is down (from 12.2 
pounds in 1949 to 9.3 pounds in 
1958), the increase in population, 
number of working women and real 
earnings can mean a bigger market for 
our industry in the future. If we pro- 
duce a quality bundle and learn a lot 
more about our customers. 

George Y. Klinefelter, Elite Laun- 
dry, Baltimore, Maryland, gave a 
progress report on the All-American 
research program investigating auto- 
mation for the laundry industry. Plans 
are currently on the drawing board 
for a pilot machine which, it is said, 
will wash and dry materials moving 
at 100 feet per minute. 

Dr. Joseph F, Wiebush, Director of 
Research, National Institute of Dry- 
cleaning, told of some of the research 
being conducted to put resins into 
cotton materials with ordinary dry- 
cleaning equipment so as to give them 
permanent pleats and wash-and-wear 
characteristics. While it can be done, 
he indicated that there were numerous 
obstacles to be overcome. 

First, it’s a “wet” process which 
must be done in water. 

Second, the best results are ob- 

Continued on page 62 


Fifth annual presentation of industry ‘“‘Oscars.’’ Left to right, top row: Leroy Miller, Genera) Dioper Service; Sa) Assante, Home- 
style Laundry; Peter H. Connelly, Union-Imperial Laundry; leo T. Kaluzniak, Emerson Laundry; Paul Cress, Hamilton Laundry; 
Charles Lonzet, Hillier-Arrow Laundry; Richard O. Lioyd, Corby's Laundry; Russell A. Jemison, Dy-Dee Wash, Inc. Bottom row: 


Pavl Meo, Majestic Laundry; Sidney C. Mele, genera) chairman, DSA program, manager, Genera) Diaper Service; John lL. Slick, 
president, American Institute of Laundering; Miss Betty Best, Professional Laundry Foundation; A. John Plonski, president, New 
Jersey Loundry and Cleaning Institute; George Purves, Foster's Laundry; Howard Rubin, Columbian Laundry; Franklin M. Ruland, 


Blue While loundry; Roger F. Schneider, Brunswick laundry 


New Jersey Institute Honors Salesmen 
TOP ROUTE SALESMEN, representing laundries 
and diaper services throughout New Jersey, were 
honored for outstanding sales effort and ability at the 
annual banquet following the New Jersey Laundry 
and Cleaning Institute convention at the Essex House, 
Newark, February 7, 
Gold “Oscars” were awarded the top 13 route sales- 
men, with certificates of merit to 25 runners-up. The 


award ceremony was the fifth the Institute has held. 

A. John Plonski, New Jersey Institute president, was 
toastinaster at the ceremony and made the presenta- 
tions, assisted by Betty Best. 

John Slick, president, American Institute of Laun- 
dering, was the principal speaker at the banquet which 
was attended by the winners, their wives and 450 
laundry representatives. [J(J 
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Acri-Chino: A biend of 50% ACRILAN/50% cotton 
by Burlington Industria! Fabrics. 
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Left, Acri-Chino (50° acritan,* 50 cotton) work clothes were tested against workers’ morale, minimized mending costs, and needed no ironing in a number of 


ordinary work clothes (right) in actual plant conditions, outwore them 4 to 1. Aeri- commercial laundry processes leste d. Acri-Chino work clothes mean a tremendous 
Chino resisted chemicals, wrinkles and tears far better. UW looked neater, boosted saving on upkeep and replacement in the long run 


The man on the jeft can save money for your renta) business 


If you could save your rental business a good deal of money, wouldn’t Acri-Chino work clothes mean less replacement costs, almost no 


you do it? [f you found a fabric that cut down maintenance and re- mending costs. Some types of work clothes can be laundered, tumble 
placement costs, and just about eliminated mending costs, wouldn't — dried and worn again without pressing—cutting out costly finishing 
you jump for it? They also dry clean economically. What's more, their neat good looks 
These two men can give you the answer. They are part of an ex- boost workers’ morale. A good point to remember in se))ing your service 
periment in one of the country ’s huge chemical plants. The company Why not look into this way of saving money? For a resource list of 
chose teams of two men from areas where work clothes got the most Aeri-Chino work clothes manufacturers, contact: Yhe Chemstrand 
abuse. They gave one overalls of Aert-Chino. The other wore regular Corporation, 350 Filth Avenue, N. Y. €., Merchandising Dept 


cotton overalls. Both overalls were exposed to the same conditions 


of soiling and wear, and washed together repeatedly. 
The plant reported Acri-Chino outwore the ordinary fabric at least 
4 10 J. It resisted grease, acid, tearing, and wrink)es Sar better, See 
for yourself in this picture. _. ake 


THE CHEMSTRAND CORPORATION + GENERAL SALES OFFICES: 350 FIFTH AVENUE, NEW YORK I, N. ¥ 


DISTRICT SALES OFFICES . 350 Fifth Avenue, New York 1, 3!4 Owerwood Road, Akron, Ohio, 97 First Awenue, Needham Heights, Mass L129 West Trade St. Charlotte, N. ¢ California Office. TOT South 
Los Angeles 14 - Canadian Agency: Fawcett & Co., 34 High Park Blvd., Toronto, Canada - PLANTS: ACRILAN® ACRYLIC FIBER —Decatur, Ala; CHEMSTRAND® NYLON — F 
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In one of the most successful local public relations programs ever conducted by the American Institute of Laundering 6,500 visitors from 30 
neighboring towns and a half dozen states flocked to the Joliet plant 


Public Jams Institute Open House 

















es | : 


Program details for the three-day event were turned over to a committee of junior All staff members. The committee arranged advance publicity, 


refreshments, door prizes and even nursery service for 118 toddlers 
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A. I. L. ACTIVITIES 





The visitors were impressed with everything they saw and commented on the Shirt finishing fascinated the visitors and proved to be 
efficiency and friendliness of the employees, Many also wished aloud that they the chief attraction of the plant tour, Besides the ‘‘live’ 


could afford laundry service demonstrations there were also displays on identification 


methods, washing classifications, etc 


During Professional Laundry Week 


Price contest: Guests were asked to guess the price of a typical Homemaker bundle. Open house gave Institute opportunity to acquaint pub 


The winner received three months free Homemaker service (20 pounds per week). 


lic with its wide range of services. Tabs on mannequin 
Most contestants guessed too high 


point out specific quality features in drycleaning 
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THIS MONTH'S gadgets all came 
from Cal Liles’ new City Laundry & 
Cleaners in Las Vegas, Nevada. For- 
tunately so, because it gives me an op- 
portunity to get rid of some musty 


jokes about the town. One fellow says 


that when he got off the train there 
a gambler stuck a gun in his ribs and 
said, “Tl bet you $100 you're dead! 

An indication of the money the 
gambling casinos are making is a re- 
ported conversation between two Las 
Vegas hotel owners. One told the 
other, “I think [ll go down and buy 
South America.” “You'll be wasting 
your time,” replied his friend. “I don't 
want to se)).” 

They claim one showgirl has meas- 
urements as follows: 54—24—34 
isnt much of a dancer, because she 
keeps tipping over. (Incidentally, I 
have a neighbor lady with the same 
measurements but not in that 
order, ) 


Step to Mixing Tank 
Cal Liles and his superintendent 


are tall enough to look into the mix- 
ing tanks on the top of their auto- 
matic washers without having to stand 
on a ladder. However, the washman is 
a little fellow who had trouble keep 
ing an eye on these tanks to see if they 
were full of the proper supplies at all 
tiumes. 

The problem was solved very sim- 
ply by welding a 4-inch-wide piece ot 
heavy steel on the side of each washer 
to serve as a step. Now there is no 
doubt as to whether the loads are be- 


ing washed properly. 


Metal Lath . Top 


Pants Cart 





Pey ison Sides é Bottom. 


By The 
Bottom Suppor ted 
Metal Lath hick a 
Formerly Served As Top.‘ 


Pants Cart for Bundles 


I never realized those metal pants 
carts used in most cleaning plants 
could be made into very handy bun- 
dle carts for transporting finished fam- 
ily bundles around the p)ant. As used 
in drycleaning departments these 
pants carts are simply a framework of 
34-inch pipe with a metal-lath plat- 
form near the top. These pants carts 
stand 44 inches high, with the metal 
top about 30 inches above the floor. 

Cal Liles removed the metal top 
and replaced it on the frame at a 
point about I8 inches off the floor, 
where it serves as a sturdy support for 
a half-inch plywood bottom which ex- 
tends 6 inches out from the cart frame 
on one side. Quarter-inch plywood 
panels were bolted to the pipe frame 
to form the back and sides of the con- 
verted cart. Unless memory fails me, 
Cal used light angle iron along the 
edges where the plywood panels butt 
together. 


Nonclogging Sump Pit 


The sump pit here is built to city 
code specifications to prevent the 
laundry silt and lint from clogging up 
the sewers. With this type of sump 
pit, muck and lint can’t accumulate to 
the point where the local sewage sys- 


tem would be endangered. Best of all, 


there’s never any need to clean out 
the sump pit. 

Simplest way to explain it is to say 
it’s a concrete box divided by a par- 
tition. Waste water from the washers 
enters the first section from the side, 
at the bottom level. Its force is suffi- 
cient to stir up any muck or lint that 
has settled and permit the water to 
carry it over into the next section of 
the sump. 

According to superintendent “Tex” 
Coffman, there is a curved pipe in 
the partition through which the sump 
water passes into the second partition 
before entering the city sewer lines. 
The curved pipe directs the incoming 


A tol Igpactin Hate 











“ Goncrete Box 


water and lint toward the bottom of 
this section, where it stirs up and di- 
lutes any settled muck and lint so it 
hits the city sewer in proper liquid 
form. 

That heavy 
tion plate is necessary only because 
this sump pit is located at the truck 
unloading ramp at the back of the 
plant, and has to support the weight 


of an occasional heavy truck, 


half-inch stee) inspec- 


Uncreased Laundry Tickets 


How any office girl can price laun- 
dry tickets in the wrinkled condition 
they're in by the time they get to the 
office is beyond me. City Laundry 
makes sure these tickets reach the 
girls in A-l shape-—no creases, no 
wrinkles—so their job is a lot easier. 

It’s the marker’s job to take the tick- 
ets to the office for pricing. On the 
way to the office she stacks the tickets 
from the 40-bundle lots on the hand- 
kerchief press, and in no more than 
30 seconds they are all pressed out 


4 


nice and flat. 
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Are you really too busy to have a thorough health 
checkup once a year? Or do you keep putting it off 
because you're afraid your doctor might find some- 


thing wrong? 


\f it’s cancer you’re worried about, just remember 


that, thanks to medical progress, doctors are cur- 
ing many more cancers than they could ten years 
ago. In fact, 800,000 Americans are alive and well 
today, cured of cancer...many of them because 
they had made a habit of having annual checkups 
no matter how well they felt...all of them 


because they went to their doctors in time! 


Make annual checkups a habit...for life! 


AMERICAN CANCER SOCIETY 





Laundry Hews Motes 


STEVENS POINT, WIS.—Norming- 
ton’s Laundry, 316 Park St., has opened 
Normington’s Self-Service Laundry in the 
new Northside Shopping Center, The 
firm has similar establishments in Wis- 


consin Rapids and Waupaca, 


CHICAGO, ILL.—A _ grand opening 
was held recently by Sam Tarson in his 
new laundry at 1943 Howard. 


SALEM, OH1!IO—Shears Laundry, lo- 


cated on N. Ellsworth and owned by 
Harold Shears, has opened an automatic 


laundry on W, State St. 


DECATUR, ILL,— Ruth and Mike 
Paczak have opened a laundry at 2245 


E, Wood St, 


NEW ULM, MINN,—Oswald’s New 
Ulm Laundry recently celebrated its 
forty-fifth anniversary. 


BARRY, ILL.—Mr. and Mrs. John 


Kistner have established a laundry on 
Main St. 


CHICAGO, ILL.—Gem Laundry and 
Dry Cleaners recently celebrated its 


fortieth anniversary. 


FAIRMONT, MINN.—Henry Striemer 
has purchased Fairmont Peerless Laun- 
dry from Emil Nelson, Mr, Striemer’s 
son, Harold, will manage the establish- 
ment, 


MARIETTA, OHIO—Mrs. Dale Smith 
and Mrs. Daniel O'Neill have opened a 


laundry at Sixth and Warren Sts. 


KENTON, OHIO—D. O. Newell has 


announced plans to open a laundry at 


304 §. Detroit St. 


JACKSONVILLE, ILL.—Construction 


has begun on a building at Sandusky and 
W, Walnut St, to house Scott’s Laundry, 


to be operated by Merle Scott. 


PARIS, ILL. — William and Richard 


Schroeder, operators of a laundry at 601 


W. Court St., have announced plans to 
open another establishment in a new 
building at 804 N. Main St. The brothers 
also operate a_ self-service laundry at 
Tuscola. 


CHELSEA, MICH.—A three-day open 
house was held recently by Clayton Hol- 
lis and brothers Eugene and Robert 
Towner in their new laundry at 114 W. 


Middle St. 


PARIS, ILL.—Alvie Siefert has pur- 
chased Model Laundry and Cleaners, 118 
S. Central Ave., from Mrs. Clyde Haeske. 


HUDSON, WIS.—A grand opening 
was held recently by Mrs. W. F. Utecht 


at her new laundry, 412 Second St. 


BELLEFONTAINE, OHIO — North 
Main Laundry has been opened by Mr. 
and Mrs. Delphos Goff at 904 N. Main 
St. 


CARO, MICH. — J. Kitchen and _ his 


son, Richard, have opened a laundry at 
777 N. State St. 


BARNESVILLE, OHIO—Gus Maist- 


ros, operator of a laundry in Martins 
Ferry, has opened another establishment 


on S$, Chestnut and E, South Sts, 


KENOSHA, WIS.—William G, Wer- 
ner, vice-president of Kenosha Laundry 
and Cleaners, Inc., was host to 100 mem- 


bers and guests of the Wisconsin Institute 
of Laundering recently at a plant tour 
and dinner meeting, New equipment, in- 
stalled at the establishment, was in- 
spected by the group, Mr, Werner is also 
president of the state organization. 


I 
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CROWELL, TEX.—Mr. and Mrs. 


Ruell Scott, owners of Scott Laundry, 
have purchased the equipment of Coin- 
O-Matic Laundry, E. Commerce St., and 
added it to their establishment. 


IDABEL, OKLA.—Charles Blake has 
purchased a half interest in Mac's Laun- 
dry. The firm will be operated as a part- 
nership between Mrs, Leonard McRey- 


nolds and Mr. Blake. 


ALBUQUERQUE, N. M.—Construc- 


tion of a building at 1108 San Pedro, 


N.E., to house a laundry is under way, 


it was reported by C, K, Redd, owner. 


KANS. — Wade L, 
Kimbrough and C. W. Edwards have 
purchased Dodge City Laundry from 


Leslie and Mrs. U. G. Balderston. 


DODGE CITY, 


ANSON, TEX.—Clyde Cooper, oper- 
ator of Modern Laundry, has purchased 
property at 1102 Ave. K, to be used as 


new headquarters. 


RANGELY, COLO.—Mr. and Mrs. C. 
Cary have purchased Rangely Laundry 
from Hugh Wilson. 


BISHOP, CALIF. — New equipment 


has been installed at American Laundry 
and Dry Cleaners, according to John and 
Shirley Meyers, owners. 


MARLIN, TEX.—An addition is to be 
constructed at Model Laundry and Dry 
Cleaning Co., 322 Commerce St., for 
establishment of a coin-operated laundry, 


WICHITA, KANS.—An early morning 
blaze gutted a portion of Atlas Towel 
and Linen Service, Inc., 518 N. Emporia, 
causing an estimated $30,000 damage. 


ODESSA, TEX. — Eastover Laundry, 
E. Ninth and N., Pittsburg, has been com- 
pletely remodeled and redecorated, Mrs, 
Ada Allen is the owner. 


SALINAS, CALIF. — Mission Linen 
Supply, 315 Kern St., was gutted by fire 
recently with damage estimated at 
$150,000. 


PORTALES, N. M.—Mr. and Mrs. 
Archie Miller have purchased University 


Laundry from Mrs. Margie Compton. 


GATESVILLE, TEX.—Fire destroyed 
Gatesville Steam Laundry, 14th and 
Saunders Sts., owned by Frank Schitos- 
key. 


SMITHVILLE, TEX.—Mr. and Mrs. 
Robert McAteer have opened Smithville 
Laundry, 1103 E. Third St. 


STERLING, COLO.—A grand open- 
ing was held recently at Rainbow Laun- 


dry, 111 N. Third Ave., by Mr. and Mrs. 


F. Jungman. 


WETUMKA, OKLA.—Mr. and Mrs. 
Otto Heathcott have purchased D, F, 


Burns Laundry. 


PERRY, OKLA. — People’s Laundry, 
operated by Mr. and Mrs. Louis Koehn, 
is being moved to a new location at 512 
Sixth St. 
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SALISBURY, MD.—Sunshine Laun- 
dry and Dry Cleaning has opened a 
drive-in on Camden St., which features 
a self-service laundry. 


BATON ROUGE, LA.—Kean’s Laun- 
dry has opened its thirty-fourth outlet in 
the Twin Cedars Shopping Center, lo- 
cated on Old Hammond and Jefferson 
Highways. 


GRAVETTE, ARK.—Dale Sugg and 
Mrs. Grace English, operators of a laun- 
dry in Siloam Springs, have announced 
plans to open a coin-operated establish- 
ment. 


BRUNSWICK, GA.—Brunswick Laun- 
dry & Dry Cleaners, Inc., has purchased 
Island Cleaners from Mrs. D. C. McCas- 
kill. Daniel E. Reardon is president of 
Brunswick, and Stanley Reardon, secre- 


tary-treasurer. 


DURHAM, N. C.—Plans have been 
announced for the establishment of 
Sanitary Laundry and Cleaners in Wel- 
lons Village Shopping Center. 


JACKSONVILLE, FLA.—T. C. Allin 
was elected president of the Jacksonville 
Laundry and Cleaners Association, Inc., 
succeeding M, H, Whitlaw, Charles F. 
Johnston, Jr., was elected vice-president; 
R, L, Padgett, secretary, and Johnnie 
Holton, treasurer. Messrs. Whitlaw, Allin, 
Johnston, Padgett, Holton, Joseph Helow, 


C. V. Webb, Floyd Williams, L. M. Mil- 
lan, M. T. King, Kenneth Crawford and 
Herman O’Steen are the directors, 


ROCKY MOUNT, N, C.—Two Hour 


Laundry and Cleaners has been opened 
on Southeast Main St. The firm will be 


managed by William Ezzelle, 


ELKIN, N, C.—Gerald Gregory, own- 
er and operator of White Swan Laundry 
and Cleaners, has announced the opening 
of Washette, featuring coin-operated 
equipment. The new laundry is located 
on S, Bridge and Standard Sts. 


GREENSBORO, N, C.—Woodrow M. 
Fordham, president of Fordham’s Laun- 


derers & Dry Cleaners, has announced 
the opening of a third unit, located at 
4506 High Point Rd. 


SPINDALE, N. C.—Spindale Laundry 
& Dry Cleaners has been opened on E. 


Main St. Bill Avant is the manager. 


LAFAYETTE, LA.—Hub City Laun- 


dry & Cleaners now has two locations, 
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Linen Suppliers are 


RISING TO NEW HEIGHTS 


(} 


ay 


ANGELICA’S 
MAGIC CARPET! 


Why? Because Angelica, a member of the Linen Supply Association since 
its founding in 1917, has bent over backward to give suppliers top quality 
products, fast, efficient service. all-out co-operation to help keep this 
rapidly growing industry “flying high.” 
Angelica warehouse stocks include a complete line . . . herring- 
bone and twist twill industria] uniforms, professiona) uniforms, 
utility garments, high style dresses, coats, and pants... all 
available for immediate delivery. 
Angelica’s Linen Supply Line offers top quality materials and 
workmanship in economy-priced garments that can be serviced 
profitably. 


Angelica-sponsored ads of linen service appear in leading trade 


journals. 


Angelica sales aids are furnished to suppliers for their routemen. 
Angelica’s national sales force, with representatives in fifty 


major cities, is trained to work with suppliers... to keep an 
ear to the ground for new linen supply prospects, and to refer 


these leads to their linen supply customers. 
Consult your loca) Angelica sales representative, or write the nearest 


Regional Sales Office. 


Supelten UNIFORM CO. 


1427 Olive St., St. Louis 3, Mo. 
107 W. 48th St., New York 36, N, Y. 


177 N. Michigan Ave., Chicago 1, ll. 


1900 W. Pico Blvd., Los Angeles 6, Calif. 





In Successtul Drycleaning Plants... 


Progress depends on Progress Know-How 


In plant after plant, leading laundryowners and their key employees use the know-how 


in our modern, authoritative, complete manuals to 


e build business 


e increase efficiency 


Seventeen of the manuals are listed here, They can aid you in a number of ways... and 


e raise profits 


a major one is in the training of new inexperienced help—fast! 





We invite you, as a Starchroom subscriber, to take full advantage of any or all of them. 
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1, How To Clean Cotton Rugs 
Step-by-step description of methods used to produce a 


really fine job in the pliant or on location. Covers neces- 


sary equipment, recommended formulas, operating pro- 
cedures. 

2. Manual for Training Silk Finishers 

40 pages of down-to-earth help in the training of silk 
finishers }0 do @ complete job, using al) types of equip- 
ment. 

3. The Laundry Primer ..,,..,., TT 
A complete guide to basic washroom practice—methods, 
procedures, economies, efficiencies, 


oeneer 


4. Storage for the Drycleaner .... 

Everything the drycleaner has to know for successful 

operation of a storage vault. 

5. Guide to Plant Layout 

From a layout standpoint, how to make the plant more 

efficient. Complete with ‘“‘cutouts’’ for designing your 

layout on paper. 

6. How To Train Finishing and Folding Operators 
In the Laundry 

14 chapters covering every step in the finishing and 

folding operation. 

7. M | for Training Wool Finishers 

Step-by-step textbook on finishing all kinds of wool 

garments and using all kinds of equipment. 


8. Guide to Construction and Remodeling of 





Drycleaning Plants 
Complete package including costs, planning, construc- 


tion, heating, lighting, ete. Even includes help on 


landscaping. 
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9. How to Build a Greater Demand for Your 


Professional Laundry Services 
How to stimulate rovte and over-the-counter sales, im- 


prove services and relations with the public and staff. 
10. Advertising That Builds and Holds 


1 ad a ry 
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All about advertising, direct mail, premiums, merchan- 
dising programs, the art of selling, ete. 
11. Fur Book 
Complete 271-page textbook on the cleaning, repair- 
ing and remodeling of furs. 
12. Legal Decisions for the Drycleaner 
Written by an attorney at law, this booklet covers 
court decisions on damage suits, employee problems, 
taxation, fire, theft, etc. 
13. The Charged-System Roundup 
What 15 detergent manvfacturers say about cleaning 
room procedures. 
14. Fabric Facts 
How to identify, clean, spot and finish all kinds of 
textiles. 
15. Coin-Operated Laundries 
The coin-op from the professional operator's point of 


view, For keeping you posted on this new way to 


market laundry services. 


16. Guide to Motivation 
Acclaimed by the industry as a history-maker. Tells how 


to make more people want the services you sell. 





17. Do-lt-Now—The Complete Booklet for Drycleaners 
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To order, check number and mail coupon. 


Special rates on quantities quoted on request. 


My check for __ is enclosed. 


REMITTANCE MUST ACCOMPANY ALL ORDERS 
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305 East 45th St., New York 17, N. Y. 


Name 
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Street__ 





Chy___. 
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121 Stewart St. and 2031 Johnston St. 
Operated by E. W. Cantrelle, Hub in- 
cludes among its services a 24-hour dry- 
cleaning substation. 


FORT SMITH, ARK.— Park Plaza 
Laundry, 3400 Rogers Ave., has been 


opened by Wayne Elliott, who also owns 
Hub Coin Laundry on Midland Blvd. 


SALEM, MASS, — Harold P, Parker 
was recently elected chairman of the 
board of directors of Salem Laundry Co. 
John B. Hooper, former vice-president, 
became president, succeeding Mr. Parker. 
Elected to the vacated office of vice- 
president was L. P. Benet, former gen- 
eral manager. Officers reelected were 
Mrs. George W, Hooper, vice-president, 
and Harold H. Griffin, treasurer, Direc- 
tors of the company, who were also re- 


elected, are J. Norman Welch, Paul 
Pilcher, Messrs. Parker, Benet, Griffin, 


Hooper and Mrs, Hooper, 


LAWRENCE, MASS.—Joseph A, Rob- 
ertson, president and treasurer of Rutter’s 
Laundry and Dry Cleaning, Inc., has 
been appointed a member of the Law- 
rence Redevelopment Authority — by 
Mayor John J. Buckley. Mr, Robertson 
is also vice-president of the Linen Sup- 
ply Association of America and _ past 
president of the New England Linen 


Supply Association. 


ORANGE, N. J.—Lily White Laun- 
dry, Scotland Rd. and Central Ave., has 
added new drycleaning equipment, Oper- 
ators of the firm are Carmine Juliano, Sr., 
founder, who is semi-retired, and his five 
sons, Henry, George, Carmine, Jr., Rob- 
ert and John. 


NEW YORK, N. Y.—Three hundred 
and forty members of Consolidated 


Laundries Corp. management and super- 
visory personnel met on January 10 at 
the Hotel Commodore for day-long ses- 
sions during the company’s annual man- 
agement forum, 


ELMIRA, N, Y.—The Southern Tier 
of the New York State Launderers and 
Cleaners Association will be host to the 
organization's spring meeting at the Mark 
Twain Hotel on April 23. 


SUNBURY, PA.—Laundry equipment 
purchased by Merit Laundry and Dry 
Cleaning Co. from City Steam Laundry 
has been moved to the Merit plant, All 
employees of City Steam have been 
transferred to Merit. Harold Breon, for- 
mer manager of City Steam, is now man- 
ager of Merit’s laundry department. 
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PORTLAND, ORE.—A_ business _Ii- 


cense has been issued C. A. Johnston and 
Les Childs for establishment of a laundry 


at 418 §. E. 8lst Ave. 
CALGARY, ALTA,, CAN, — Auguste 


Bellefontaine, supermtendent of taun- 
dries for Canadian Pacific Hotel at Van- 
couver, has been transferred to Calgary 
in the same capacity with headquarters 


in the Hotel Palliser, 


TACOMA, WASH.— Mr. and Mrs. 


Richard T. Arthun, operators of Sixth 
Avenue Laundry, 3624 Sixth Ave., have 


added a coin-operated laundry. 


MILBANK, S. D.—A grand opening 
was held recently st Milbank Laundry 


by E. A. Kuhl, owner. 


KOOTENAY, B. C., CAN. — Steve 
Conne, secretary-treasurer of Kootenay 
Laundry and Dry Cleaners, has acquired 


the interests of Carl Locatelli, his partner 
in the business. 


PORTLAND, ORE.—A _ business _li- 


i 
cense has been issued Paul L. and M. 
Jeanne Carson for establishment of :z 


laundry at 4936 S, E, Foster Rd. 


WHETHER YOU NEED TO, DO 


100 Ibs. or 5000 Ibs. 


OF FLATWORK A DAY... 


there isa 


CHICAGO FLATWORK 
IRONER gor YOU! 





GAS, STEAM or ELECTRIC HEATED 


oe ite Netoae) ads cee) Ake 


e §6CHICAGO 39, ILL. 


2222 N. PULASKI RD. 
® 


Contact your Machinery Distributor or Write for Literature Today 














‘i is Air wosher 
/woter recirculated) 








Fig. 1. Cooling, humidifying by sprays: With recirculated spray 
water ab air's wet bulb temperature, there's no heat transfer, no 
change in air total heat. Some air-sensible heat becomes latent, so 
water evaporates. Dry bulb drops (cooling), air picks up moisture 
(humidification}] and dewpoint rises. Dry bulb and dewpoint ap- 


proach wet bulb 
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Fig. 2. Cooling, dehumidifying by sprays: With spray water 
held below air's dewpoint by outside cooler, air gives up heat to 
water. Dry bulb, wet bulb, dewpoint fall. Some moisture condenses 
out. If water temperature stayed same, line A-B would apply, C 
being water temperature. But water heats to temperature D, so 


line A-E shows the practical case 





Want a Cooler Plant This Summer? 


An evaporative cooling system 


will help but you must lay 


your plan of action now 


By JOSEPH C. McCABE 


OUR ATTENTION has been called 
to a proposed labor relief act about to 
be presented to the legislature of the 
State of Oregon for action. Stripped 
of much of the formal wording the act 
calls for a 15-minute break every hour 
for production workers exposed to 
temperatures below 60° F or above 
94°F, 

Some time ago in these columns 
we recommended _ straight-through 
ventilation coupled with a good ex- 
haust system for the plant area as the 
lowest cost arrangement to give work- 
ers comfort in the dog days. This sys- 
tem supplies a steady movement of 
fresh air and the effect is one of com- 
parative comfort from the stifling, 
stagnant hot air. This would be un- 
suitable, however, when the outdoor 
temperatures reached the vicinity of 
94°F. All you would be doing is sub- 
stituting a fresh air considered too hot 
for a somewhat hotter stale air. 

Again at the time of the above rec- 
ommendation we commented that 
evaporative cooling was developing 
fast. The equipment involved was be- 
ing advanced but, more important, its 
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application was being pushed in many 
larger heat problem spots, such as 
laundries, and the skills required were 
being greatly polished. As we saw it, 
out of this progress would come a 
working knowledge that would equip 
evaporative cooling to serve the laun- 
dry field in first-rate fashion. 

Within the past few years all at- 
tempts at correcting hot, humid con- 
ditions within the working area of 
laundries have been by evaporative- 
cooling methods. The main reason is 
costs. Table I gives you a breakdown 
on air-conditioning costs. Well ex- 
plain Jater why installation costs can 
vary from $600 to $1,200 and more 
a ton and why operating costs can 
range from $25 to $50 per ton per 
year and more. (There is no way of 
telling how many jobs have gone in 
but one specialist in the field tells us 
that his organization has installed 
evaporative cooling units in more than 
a thousand plants within the last three 
or four years.) 

Unfortunately, there is no rule of 
thumb we can suggest on costs and 
the reasons for this are many. For ex- 


ample, there is no such thing as a 
standard laundry where just so much 
equipment of a certain size and type 
is being used. Next, there is no way 
of knowing just which equipment you 
use more than any other and there- 
fore how rejatively hot your plant 
gets. What’s more, all laundries are 
not housed in the same size buildings 
with the same spacing between equip- 
ment or the same number of windows, 
so that we cant guess at how much 
air must carry away the heat. Lastly, 
weather conditions vary from one sec- 
tion of the country to another, from 
season to season. 

As a plant man you are face to face 
with another engineering problem 
which requires special help, Our job 
is to give you something of an idea on 
what to look for and make you that 
much better able to talk terms with 
the specialists. 


Getting some know-how 


The quickest way we can think to 
establish some know-how of the prob- 
lem of cooling air is to pick an exam- 
ple. Suppose your plant has an inside 
temperature of 100°F and you know 
the humidity is high because you're 
perspiring freely. Let’s assume that 
the relative humidity of the air inside 
is 70 percent. A reference to the so- 
called psychometric tables would tell 
you that the total heat per pound of 
the air in your plant is 62 B.t.u. and 
also that the air occupies 15 cubic 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 


popular water softeners are available at low prices and 


D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 
everywhere »+. many for over thirty years. 


Write for full details, or a Representative will call. 


convenient terms. They 


Bulletin 1S-] sent on request 


HUNGERFORD & TERRY, (nc. 


Clayton 8, New Jersey 


are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 








leet of space. Your plant measures, 
\et us say, about 2,500 square feet 
(about 75 feet by 35 feet) and its 
ceiling is 12 feet high. The volume 
of air in the building is about 30,000 
feet and the heat 
124,000 B.t.u. 


cubic content is 


about 


Now to make this air more Jivable 
we'd like to see the temperature close 
to that outdoors, which we'll say is 
80°F. Let’s settle for 85°F indoors. 
And we want to make it less humid, 
let’s say about 50 percent relative hu- 
midity. The heat content of an air at 


this temperature and humidity wil) be 
about 35 B.twu. per pound and the 
space a pound of it would occupy 
would be 14.3 cubic feet 

If your 30,000-cubic-foot plant was 
filled with this type of air the heat 


content would be 73.500 B.tu. The 


Table 1, Determining Cost of Air Conditioning 





AMORTIZATION AND OPERATING COSTS FOR AIR-CONDITIONING 


\nstallation 
Costs 
Dollars/Ton 


Operating 
Costs 
Dollars/Ton/ Year 


25 
30 
35 
40 
45 
50 


3%, % 
63 


65 
67 
69 
71 

73 


25 
30 


35 
40 
45 
50 
30 
35 


40 
45 


50 


55 


90 
92 
94 
96 


98 
100 
70 
72 


74 
76 


78 


80 


5-Year Period 


4% 
64 


$6 
68 
70 
72 
74 


91 

93 
95 
97 


99 
10) 
71 
73 


75 
77 


79 


81 


(in cents/sq. ft./ year) 


Period of Amortization and Interest Rate 


10-Year Period 

3% 4% 41h% 
39 40 40 
41 42 42 
43 44 44 
45 46 46 
47 48 48 
49 50 50 


5% 
65 


67 
69 
7\ 
73 
75 


4 %, %o 
65 


67 
69 
7\ 
73 
y= 


5% 
41 
43 


45 
47 


49 
51 


31 
33 
35 
37 


39 
4\ 


92 
94 
96 
98 
100 


102 


73 
75 


77 
79 


8) 


83 


93 
95 
97 
99 
101 


103 


74 
76 
78 
80 


82 


84 


41 
43 
45 
47 
49 
5) 


46 
48 
50 
52 
54 
56 


53 
55 
57 
59 
6) 
63 


54 
56 


58 
60 


62 


64 


54 
56 
58 
60 
62 
64 


55 
57 


59 
6) 


63 


65 


55 
57 
59 
61 

63 
65 


57 
59 
61 

63 
65 


67 


57 
59 
6) 
63 
65 
67 


58 
60 


62 
64 


66 
68 


15-Year Period 
31, % 


20-Year Period 
54,531,% 4% 44,% § 
27 
29 
3\ 
33 


35 
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4", % 
32 
34 
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40 
42 


4%, 
32 
34 


36 
38 


40 
42 


33 
35 
37 
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41 
43 


28 
30 
32 
34 
36 
38 


28 
30 
32 
34 
36 
38 


38 
40 
42 
44 
46 
48 


35 
37 
39 
41 

43 
45 


36 
38 
40 
42 
44 
46 


44 
46 
48 
50 
52 
54 


45 
47 
49 
51 

53 
55 


42 
44 
46 
48 
50 
52 


47 
49 


51 
33 


55 
57 


4\ 
43 


45 
47 


49 
51 


49 
51 
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55 
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59 
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45 


47 
49 
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53 


51 
53 
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57 
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61 
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CUT YOUR WATER HEATING LOAD IN HALF 


Use BTUs from waste water to preheat incoming water to make 


your water heater big enough for the job. 
GUARANTEED TEMPERATURE RISE ~ 


Write today for illustrated bulletin and date sheet. 


AUTOMATIC SELF-CLEANING 
CONTINUOUS MAXIMUM HEAT RECOVERY 


110° to 180°F 


Fig. 3. Evaporative 
cooler throws a vig- 
orous spray into the 
path of entering 
air to increase air 


volume it can treat. 
Unit is closed 


Ludell Manufacturing Company 


|) 5200 West Stote Street ° 


Representatives in all 49 Stotes and Canada 


Milwaukee 8, Wisconsin 


MANUFACTURERS OF BREADY SYSTEMS OF HEAT RECOVERY AND HOT WATER HEAT- 
ING « WATER HEATERS + STORAGE TANKS « WHEELER SELF-UNLOADING WASHER 


amount of heat you want to get rid of 
is 124,000 B.t.u. minus 73,500 B.t.u. 
or about 50,500 B.t.u. If we were to 
make this air change within one min- 


ute it would require about 250 tons 
of air conditioning 


4 second look at Table I and you'll 





GLOSSARY 


Ton is a unit of rating tor air-con 
ditioning equipment and refers to 
a ton of refrigeration which means 
the ability to remove heat at a rate 


of 200 B.t.u, per minute or 12,000 
B.t.u. per hour. 


Dewpoint is the crossover temper- 


ature at which the moisture car- 


ried in a quantity of air will begin 
to condense or rain out. For exam 
ple, if a 7O°F air with 0.0011 
pound of moisture per cubic foot 
69°F, a definite 
would con- 


cooled to 
moisture 


were 
amount of 
dense or drop out but the actual 
point of drop-out would begin at 


TOF, 


Wet-bulb temperature is the tem 
perature reading of a given air ob 
tained by a wet-bulb thermometer 
which is made by covering the 
bulb of an ordinary thermometer 
with wetted silk gauze and _plac- 
ing it in a moving air stream. Some 
of the water in the will 
evaporate and, since vaporizing 
takes heat, the heat will 
from the remaining water and its 


gauze 
come 


temperature will drop. How much 
depends on how dry the air is. 
lhe temperature reading where a 
balance is reached is the wet-bulb 


temperature 


Dry-bulb temperature is the tem- 


perature on an ordinary thermome- 
ter. 


add 


Humidify 
to the 


means to moisture 


air stream 


Dehumidify means to remove mois 


ture from the air stream, 











see why no laundry can afford to go 
to complete air conditioning. There 
are some little gives and takes that we 
have not figured in but the basic point 
holds true. Air conditioning costs too 


much, 


The role of evaporative cooling 


Fortunately, Mother Nature 
us another way out, by taking advan- 
tage of the air’s ability to absorb wa- 
ter. This is evaporative cooling. 
Weather records over the years show 
that when the temperature is high 
outside, the relative humidity is al- 
ways low. So that outdoor air is set 


offers 


to soak up some humidity from the 
moist indoor air. 

For example, in Chicago, New York, 
Shreveport or even Miami, when the 
dry bulb is over 90-95 degrees the 
highest wet bulb 
20-85 degrees (which means the rela- 


ever recorded was 


tive humidity is about 50 percent). 
So evaporative units work very well 
in almost every area. However, the 
change from day to day or hour to 
hour in different parts of the country 
makes a big difference in the size ot 
evaporative cooler used. 

If you bring in 100 percent fresh 
air and force the high-humidity air 
out, it will raise the relative humidity 
of the outside air only about 10 per- 
cent. On a hot day this will only pro- 
duce about 60 percent relative hu- 
definite 

many 


with a very 
temperature. In 


midity inside 
decrease in 
cases as much as 25 degrees, and 
practically always a net air tempera- 
ture of not more than 85 degrees, if 
the job is sized correctly. 

How, then, do you put this to 
work? The usual and least expensive 
way is to take incoming fresh air and 
pass it through a spray of recirculated 
water such as Fig. 1. This device, 
known as an air washer, will reduce 
the entering-air dry-bulb temperature 


to within a degree or two of the enter- 


ing wet-bulb condition. Thus, it may 
be possible that with air entering at 
91°F dry-bulb, 67°F wet-bulb, a leav- 
ing condition of 74°F dry-bulb, nearly 
saturated, can be obtained. 

With this recirculated water held 
at the wet-bulb temperature there w ill 
be no heat transfer between the enter- 
ing air and the water, so there is no 
change in the total heat content of the 
entering air. The dry-bulb tempera- 
ture, however, drops, and the amount 
of the drop is directly due to the 
amount of water the air picks up 
from the spray and evaporates. Hu- 
midification is said to take place. 

At times when the outdoor 
bulb temperature is not low enough to 
permit straight evaporative cooling 
such as above you can go to Fig. 2. As 
shown in Fig. 2, precooling convec- 
tors with refrigeration, well water or 
cooling tower can be used to cool off 
the spray water and if desired reduce 
it to below the entering 
level. Then the water in the entering 


wet- 


wet-bulb 


air stream is cooled below the wet-bulb 
point and water drops out, cooling the 


entering air stream and lowering the 


Fig. 4. Residential type evaporative cooler 
employs a soaked material through which 


the entering air passes. Area for action of 
moisture upon the air is very limited but 


there is little danger of moisture spillover 
into the room or office 
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There IS a big 


: —— = 
pa fee nee 


/ Look at the Pf 


\ 


i inside story \ 
‘of a heavy-duty | 
i commercial | 
\ water 
. heater, 


Ys 


NATCO is NOT a converted heating 
boiler. It is NOT a direct-fired stepped- 
up domestic water heater. 
Because of its special Scotch Marine 
design, NATCO has the built-in heat 
reserve equal to that of a big storage 
tank, 

so therefore, 
NATCO is the only instantaneous 
indirect-fired water heater that is guar 
anteed to meet the per minute (pg 
load) demands without water tepf 
ture drop. 
NATCO has the highest opefiting efficiency, 


and is by far the t” economical water 
heater to both instal and operate 
ro 


101-06 43rd AVE. 





wet-bulb temperature. Such 
ation is an approach to air condition- 
ing. 

Under very favorable conditions— 
a hot, dry climate where a large dif- 
ference exists between dry-bulb and 


an oper- 


wet-bulb temperatures and the dew- 
point is low at all times—sufficient 
cooling of the air may be had by 
simply passing the entering air over 
a cool coil. This coil may be filled 
with water from a cooling tower. 

Figs. 3 and 4 show two commercial 
devices set up for evaporative cooling. 
Fig. 3 is a model for plants needing 
to cool from 2,000 e.f.m. up to 100,- 
000 c.f.m. Fig. 4 is more for residen- 


tial and small-store duty. 


Getting down to cases 

Unfortunately, a major cost factor 
that must be recognized and expected 
in applying evaporative cooling is that 
of ductwork. Many attempts have 
been made to install one large central 
duct and pour out cooled air over 
the center of the plant. It simply won't 
work. 

The to 
strive for an even distribution of cool 
air throughout a plant. Such 
distribution involves as much duct- 
full 


ideal approach would be 
an even 
air-conditioning job. 


work as a 
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Such a full ductwork system may cost 
as much as $125-$135 per work sta- 
tion. Furthermore, and in any event, 
you should have adequate exhaust fa- 


to guarantee enough air 
Your present windows may 


cilities 
changes. 
serve for exhaust outlets but youd 
need an expert to tell you. 

What usually happens is that you 
settle than 
plete and even distribution of cooled 


for something less com- 


“I call him ‘Smiley 


sort of a joke 


difference in water heaters! — 


Rae ee Dy See 


wt AY 


Oil or gas-fired 


Code G-1258 


CORONA 68, NEW YORK 


for a lower 


are 


air over 


chances 


all price. The 
you would employ two 
or so large supply ducts each with a 
number of small “take-offs” leading 
to particularly hot work areas. In the 
morning you would start your system 
up about an hour or so before the em- 
ahead of the 
Then you 
at the 


ployees arrived to keep 
heat load from machines 
could shut down in the evening 


close of the business day 


just between us.” 





LAS VEGAS 


Continued from page 32 


addition there are three fiber-glass 
roof panels, each measuring 6 by 12 
feet. for additional lighting. The call 
office is walled off from the rest of 
the plant. 

At the front of the building the 
33-foot-wide call office, flanked by Cal 
Liles’ private office and the garment 
storage area, is partitioned off from 
the rest of the plant at a depth of 
about 18 feet. Directly behind the 
eall office and Cal's private office, in 
an area 28 feet deep by 43 feet wide, 
is the drycleaning department. The 
remainder of the building area, which 
is approximately 70 by 75 feet, is oc- 
cupied by the laundry department. 

The marking-in department is lo- 
cated in the center of this 70-by-75- 
foot laundry area, with the washroom 
along the back wall, wearing apparel 
units along a side wall, and shirt units 
separating this department from the 
drycleaning area. This allows a U- 
shaped workflow from the washers to 
the wearing apparel presses and shirt 
units, through the distributing room 
and out a side door to the route trucks 
—without interruption. The - six-roll 
flatwork ironer forms the fourth side 
of the square, with the finished flat- 
work emerging only a few feet from 
the distributing room for matching up 
with the rest of the bundle at this 
point. 

According to Cal, the only things 
that aren't “nailed down” in the laun- 
dry department are the marking-in 
and the distributing department fur- 
nishings, This permits easy rearrange- 
ment of these departments as condi- 
tions warrant changes from time to 
time. 

Constant attention is given to prop- 
er housekeeping here, with the result 
that the newness hasn't worn off yet. 
Certainly the absence of support posts 
and walls has made it a great deal 
easier to keep the plant clean at all 
times Adding a further touch is the 
habit of keeping all equipment and 
furnishings freshly painted as soon as 
the need becomes apparent, rather 
than waiting to do the painting at 
prescribed intervals, 

This new City Laundry is the re- 
sult of careful planning on the part 
of one of Las Vegas’ most ardent 
boosters, and certainly its best known 
launderer. Apparently there is space 
enough in the new building for han- 
dling a considerable increase in vol- 
ume. 


friends are right now wondering how 


long it will be until he needs a far 


larger plant to keep pace with this 


fast-growing Nevada city. | 
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However, many of Cal Liles’ 


PARADE OF PROGRESS WINNERS—C ontinued from page 48 


tained when the garments are finished 
damp but a formaldehyde odor de- 
velops. 

Then if the resin isn’t cured prop- 
erly in temperatures approaching 300 
F., it may develop a fishy odor. 

Production is slow and costly. It 
takes a good finisher about 20 min- 
utes to put creases in a sport shirt. 

The resins can almost be guaran- 
teed on gingham dresses and broad- 
cloths, but are not satisfactory on cot- 
ton pants, denims or solid-color items. 

Lastly, used garments may present 
a problem since the resins tend to de- 
crease tensile strength in items not de- 
signed to take resin finishes. 

The afternoon session was devoted 
to the public relations theme. Mrs. 
Helen Jones Rea, director of public 
relations, Swan Cleaners, Columbus, 


Honor 
Parade 


Ohio (another Winner in 
STARCHROOM’S of Progress 
Contest), told of the many things her 
company was doing to improve rela- 
tions on both sides of the counter— 
employee and public. 

George Klinefelter, chairman of the 
AIL Public Relations Committee, 
told of some of the findings revealed 
in the recent motivation survey and 
urged all the plantowners to partici- 
pate in and support the public rela- 
tions phase of the program. 

Miss Judith Keith, director of pub- 
lic relations of the Professional Laun- 
dry Foundation, and three Betty Bests 
who have been creating a female 
image for the laundry industry for the 
past four years gave some of their 
views, reactions and plans for the 
coming year.—Henry Mozdzer 


M.A.L.E.'s Give Their Best 


GOOD IDEAS flowed fast and thick 
at the Metropolitan Area Laundry Ex- 
ecutives’ meeting which took place 
at Cavanagh’s Restaurant, New York 
City, February 3. 

The dinner meeting was devoted to 
a round-table discussion of the best 
sales and production ideas used by 
the members during the past year. 

Three of the ideas—the R.A.F. and 
Red Cap campaigns as well as Happi- 
ness Laundry’s experiences with a 
coin-op installation—were developed 
into articles which are carried else- 
where in this issue. 

Some of the other good ideas to 
come out of the session follow: 

Robert Mazlish, Rite Way Laundry, 
Brooklyn, told how his company in- 
creased its drycleaning capacity when 
the department itself could not be 
enlarged. (1) It saved five minutes 
per load by letting the work drain on 
specially designed trucks instead of 
on the drain racks in the machine. 
(2) Solenoid valves were installed to 
bring the solvent level up to desired 
height automatically, saving another 
two minutes. (3) Every machine now 
has an electric timer. When the cycle 
is completed these activate a_ shrill 
alarm which the washman cannot ig- 
nore. (4) Every load in the wheel has 
to be marked in and out. With these 
changes, the plant can now handle 30 
percent more tonnage in its cleaning 
department. 

Barney Vander May, Blue White 
Laundry, Staten Island, described an 
incentive program used to boost route 
sales. Late last year the company sent 
Japanese desk gardens to routemen’s 


wives along with a check for $200— 
unsigned. This represented the 15 
percent commission and bonus each 
man would receive if he increased his 
business $100 per week for 12 con- 
secutive weeks at which time the 
check would be signed. This com- 
pany also helps and encourages its 
men to write personalized letters to 
their customers to tell them why they 
would like to get the $200 check— 
new baby, illness, education and other 
such appeals are used. 

Fred Bernstein, Prompt Laundry, de- 
scribed a direct-mail piece which his 
firm used offering the customer a to- 
tal of $4.70 discount on various serv- 
ices. Later experience proved that the 
piece was more effective when used as 
a door-opener. 

Sam Swerdloff, Emerson Laundry, 
Elizabeth, New Jersey, used four sort- 
ers and one shirt marker until he 
changed the method so that all sorters 
would mark their own shirts. Results: 
one girl less required. 

Lou Spiro, Cascade Laundry, Brook- 
lyn, told how his company strength- 
ened supervision by having route su- 
pervisors hold sales meetings with 
their own groups of men as opposed 
to the company’s holding one_ big 
sales meeting for all. 

Walter Hempel, Walter's South 
Side Laundry, Baldwin, stressed the 
savings that could be made by getting 
the right tools to work with, from a 
gum teve machine to a new shirt unit. 
A new solvent vapor reclaimer, for ex- 
ample, gave this plant nearly twice 
the mileage it used to get per drum. 

—Henry Mozdzer 
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LEONARD MAJORE 
of Major Cleaners. 


CUSTOMERS APPRECIATE the fast, accu- 
rate service the National System provides. 


A NATIONAL SYSTEM enables Major Cleaners to obtain com- 
plete control over handling of each customer's cleaning 


“Our Cahtonad Invoicing and Pricing Machine 


saves us ‘1,200 a year... 


repays its cost every 6 months!’ —major Cleaners, San Rafael, California 


“Our National System is so easy to op- 
erate that I was able to teach my twelve 
year old daughter our entire checking 
procedure in an hour and a hailf!,” 
writes Leonard Majore, of Major 
Cleaners, San Rafae), California. ““With 
National's simplicity of operation, it’s 
no wonder we've eliminated mistakes in 
handling work—in addition to building 
customer goodwill. 

“‘National’s Invoicing and Pricing 
Machine establishes control over all 
garments received each day in the 
plant. In addition to the amount the 
National Cash Register prints the in- 
voice number and classification, such 


as cleaning, laundry, repairing, etc 
And National’s carbonless invoice 
leaves no smudges on light-colored 
garments. This is extremely important 
to our customers and to us. 

“We strongly recommend this NCR 
System to any dry cleaner who wants 
to cut costs and keep better control over 
his business. Our National Invoicing 
and Pricing Machine saves us $1,200 a 
year... repays its cost every 6 months!” 


- 
Z 
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Major Cleaners 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


1039 OFFICES IN 121 COUNTRIES © 75 YEARS OF HELPING BUSINESS SAVE MONEY 
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Your dry cleaning and laundry business 
can also benefit from the time- and 
money-saving features of a National 
System. Nationals pay 
for themselves quickly " 
: 1884 

a “A 


through savings, then Ly 
YcWaltonal ¥ 


continue to return a 
regular yearly profit. 
National’s world-wide 
service organization ay 


will protect this profit 


J 
YEARS 
~ 1959 


*TRADE MARK REG. U.S, PAT. OFF, 


ACCOUNTING MACHINES 
ADDING MACHINES + CASH REGISTERS 


wer paper (No Carson Reauinen) 








BULLDOG (:: 


So 


4 ee” 


BULLDOG 


BAR-MASTER 
KNITTED NYLON NETS 


This photo shows the actual net size 
of our Bulldog Bar-Master net. . . 


LINE 


FLATWORK PRODUCTION 


TIED-DOWN 


BY STRINGS OR TAPES? 


Investigate the New Zeidler 
Stripping and Guide Device 


but only a trial, in your own wash- 
ers will point up the many advan- 
tages inherent in the ‘slow-knit' 
method by which they are manufac- 
tured in our mill; Scientifically bal- 


Eliminate the need for daily re-stringing and 
changing of tapes! Now you can have better fin- 
ishing without downtime. Patented ZEIDLER 
Stripping Device gives you continuous stripping. 
Heat-proof steel bands let you set rolls for proper 
No string marks—no 
wrinkling or cutting. Quickly and easily installed. 


Reasonably priced. Call your jobber, or— 


anced; open kniited for free washing 
action; preshrunk, will not stretch or 
‘hour glass’ in shape. Expands in 
width, handles all types of wash 
safely; Easy on hands and buttons; 


Easier 
and 


graduation. breakage—no 


loading, washing, 


sorting. Longer wearing . 


Best dollar for dollar net value in 
the field. 


Your jobber has all sizes and col- 
ers in Bulldog Bar-Master nets. Or- 
der today. 


X. §. SMITH, INC. 


RED BANK * NEW JERSEY 


pinning, 
Write for Facts on ALL these 


ZEIDLER Quality Laundry Specialties: 


¢ Spring Cushions for Ironers ¢ Spring 
Pads for Laundry and Drycleaning Presses ¢ 


“Sur-Drive” Feed Ribbon Kit ¢ Doffer Rolls. 


ZEIDLER MANUFACTURING COMPANY, INC. 


MAMARONECK, NEW YORK 


NEW PRODUCTS 


AND LITERATURE 


Continued from page 4 


Using a tape-recorded voice, 
the 


oper- 


directs 
the 


control center 
throughout 
ation, makes change and vends 
soap and bleach automatically. 
Che device, effective in operat- 
ing up to 34 washers and 
driers, is equipped with an ad- 
vanced slug rejector and built- 
alarm 

detailed informa- 
write to Vend-A-Mation, 
S080 Cleveland-Massilon 


Barberton, Ohio, 


thre 


customer 


in burglar 
For 
tion 
Inc 
Rd 


more 


Free Marketing Booklet 
A booklet 


explaining long- 


range marketing, merchandising 


and idvertising planning for 
laundries, drycleaners and rug 
« ke aners h is be en published by 
Malis & Worn, Inc., 


Caruso 
Chicago marketing consultants. 

Titled “How Yo Plan for 
Profit,” the booklet gives a mer- 
chandising and marketing guide 
to the 
United States. It discusses and 
analyzes problems and opportu- 
nities in all phases of smal) and 


medium sized business manage- 
ment, by coordinat- 


service industries in the 


step step, 


ing charts with the text. 


h4 


Caruso, Malis & Worn spe- 
cializes in service industries, of- 
fering 
ing and advertising service in 
addition to its market planning 
service, 


a complete merchandis- 


Free copies of “How To Plan 
for Profit” may be obtained by 


writing Caruso, Malis & Worn, 
300 W. Washington St., Chi- 
cago 6, Tl, 


New Storage Boxes 


Two new storage boxes for 
use by drycleaners have been 
introduced by Walter Haertel 


Company, according to an an- 











nouncement made by Walter 
Maertel, president. 
Designed to enable house- 


wives to accumulate 
for storage, the boxes 


porate a more rigid construc- 
tion, 
a complete change in the out- 
side colors. Both of the new 
storage boxes are of the knock- 


garments 
incor- 
and 


enlarged dimensions 


down type. The hamper, or up- 
right, 
stronger by the addition of 
more supports. The flat-type 
box has been made deeper but 


box has been made 


shorter. 

The new storage boxes carry 
the blue and orange Haertel 
colors against their all-white 
background. They are part of 
Haertel’s new box-storage plan- 
ning kit which includes 
listing slips, operating instruc- 
tions, and advertising and dis- 
play materia). 

For further information write 
to Walter Haertel Company, 
2840 Fourth Ave,, S,, Minneap- 


olis, Minn. 


also 


Columbia Adds Two Sizes 


Two new sizes in the line of 
Columbia H.R.T. oil-fired boil- 
ers have been announced by 


Columbia Boiler Company. 
The new additions—80 


100 


and 


horsepower capacities— 


represent an 80 percent increase 
over the company’s previous 60 
horsepower model, extending 
the range to cover virtually 
every steam generating need of 
the cleaning and laundry in- 
dustry. 

Because the Columbia boiler 
is now equipped with special 
refractory brick, the maker ex- 
plains, the resultant high tem- 
peratures produce more com- 
plete combustion and cleaner 
firing which in turn result in 
lower soot accumulation, fewer 
cleanings and lower mainte- 
nance. 

Heat loss from both the com- 
bustion chamber and gas pas- 
sage is said to be greatly mini- 
mized by heavy insulation, cou- 
pled with higher temperatures 
and larger heating surfaces, 

For more complete informa- 
tion write Columbia Boiler Co., 


Pottstown, Pa. 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 


STARCHROOM LAUNDRY 
JOURNAL. 
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New Textile Marker 


The Textile Marking Machine 
Company has introduced a new 
Therm-O-Plate permanent 
identification machine to print 
marks on linen and apparel 
from interchangeable dies or 
Addressograph - Multigraph 
plates. 

The plates, according to Tex- 


tile, can be embossed by a hos- 
pital or institution on its own 
Graphotype machine, at local 
Addressograph offices or by 
ld A ‘ 

Textile. 

The company also notes that 
the embossed plates or relief 
surfaces print clearly as they do 
not come into contact with ink 
or other printing substance. The 
printing is through Thermark 
Tape, which is clean and dr) 
on the plate side. 

Temperature control, print- 
ing pressure and sealing time 
are automatically controlled for 
the operator. One to four lines 
of print can be made in a sin- 
gle impression requiring a print- 
ing cycle of from 1 to 1% sec- 
onds. 

Literature on the Therm-O- 
Plate is available by writing 
Textile Marking Machine Co., 
Inc., 2204 Erie Blvd. E., 
cuse 1, N. Y 


Syra- 


NEWS FROM THE ALLIED TRADES 
Continued from page 6 


sales, a newly created position 
at Clinton Corn Processing 
Company, Clinton, Iowa, it was 
announced by H. A. Bendixen, 
vice-president and general sales 


manager, 


Mr, Redmond has been with 
since 1946 in the re 
and technical sales de- 


Clinton 
search 
partments, most recently as head 
of the industrial field 
technical sales service, 


section, 


Key fo 


bigger 


family laundry sales 


You've read about it. 
(t's the answer to 
today's profit squeeze. 
Get the full story from 


The Key-Tag Checking 
System Co., 6509 Hough 


Ave., Cleveland 3, Ohio 


~ 


Ww 1-DAY SERVICE 


% LOWER LABOR COST 
* NO ERRORS 


THE KEY-TAG 


(Lot CONTROL| SvSTEM 


Staley Adds Research Center 


Construction of 108,- 
000-square-foot research center 
for the A. E. Staley Manufac 
turing Co, is under way and is 
expected to be completed by 
mid-1960, it 
nounced. 

The center will be located 
near the main plant in Decatur, 


Ill., and will provide more lab 


and scientific fa 


a new 


has been  an- 


Oratory space 
cilities for the company’s corn 


and soybean process research 
Dr. Thomas L. Gresham, 


Staley research vice-president 
and technical director, said the 
center will consist of three 


keeps them 


wings, a four-story laboratory 


office and 
two-story 


a three story 
wing, and a 


wing, 
library 
auditorium and cafeteria wing. 
The center will be 
tioned throughout with several 
and 


air-condi 


“special climate” rooms 
other specia) facilities, 
Architects are Voorhees, 
Walker, Smith & Smith of New 
York, and Charles Harris, Jr., of 


Staley’s is project engineer 


Hamf Fills Hammond Post 
Herman F. Hamft has been 


elected treasurer and 
secretary of the Hammond 


assistant 


smiling —-and 


coming back for more! 


Your customers may not know why you turn out a better job, but 


one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
That, scorch resistance, 


one to bring 


passage to steam and hot air plus its 


absorbency and resilience, means an outstanding job 


customers back time after time 
Users report that Jomac 54 cuts downtime 75%... 


Tnere are no broken buttons, 


reduces press 
padding costs from 25 to 40% no 
crow’'s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write Dept. ft, 
Philadelphia 38, 


for his name and address. Jomac, Inc., 


Pa. 


24-K Press Padding and Jomac 33 also available 
NO BROKEN 
BUTTONS 


somsac 54 


PRESS PADDING 


NO CROW'S-FEET NO WRINKLES 
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4 Every tab gives you 
customer AND LOT 
identification 


The world’s finest 


a $ temporary 
OS 7S Oe 2 a ae 


marking machine 


PINNACLE PRODUCTS con. SemeiMnneies 


Laundry Cleaning Machinery has announced the appoint- 


Company, Waco, Texas, accord- ment of Robert L, High as new 


ing to an announcement by director of applied research at 


Roger N. president. the Keever Laboratories in Co- 
Vr, Hamll succeeds the late lumbus, Ohio. 
Ss. C. Liie. A chemistry 

University of 


Conger, 


graduate of the 
Cincinnati, Mr, 


High had been engaged in re- 
search and te chnic al sales work 


before joining the technical 
sales staff at Keever in 1955. 
The Keever Starch Division 
has also announced the ap- 
pointment of Walter M. Miley 


as director of basic research. 


Hoyt Appoints Winterbottom 


HERMAN F. HAMFF 


A native of Bastrop, Texas, 
Mr. Hamff has been with Ham- 


mond since 1956 when he 
joined the company as cost ac- 
countant 


Keever Research Director 


EDMUND J. WINTERBOTTOM 
Edmund J. Winterbottom, 
Ir., has been appointed resident 
sales manager of the Hoyt Man- 
ufacturing Corporation, West- 


port, Mass., it has 
nounced by Gordon 


been an- 

Walker, 
director of sales. 

A graduate of Uni- 
versity, Mr. Winterbottom spent 
four years selling insurance and 
four years teaching English be- 


Brown 


fore taking up his position with 
Hoyt. 

His new duties will include 
sales and advertising problems 
in connection with the com- 


ROBERT L. HIGH 


The Keever Division of Na- pany’s reclaimers, driers and 
tional Industrial Products Co. chillers. 
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Margaret §. Hutchison, 87, for 58 years secretary-treasurer of 
Spalding Laundry & Dry Cleaning Company, Louisville, Ken- 
tucky, died at her home recently, Miss Hutchison, widely known 
as “Miss Maggie,” had been inactive in the firm the past three 
years, She was a member of Naomi Chapter of the Eastern Star. 


Survivors include three sisters and two brothers, 





Sam Price, 52, owner of Pilgrim Laundry, Chicago, Minois, died 
of a heart attack recently. Mr. Price was a member of the board 
of directors of the Chicago Laundry Owners Association and 
chairman of the Advertising Committee, Surviving are his wife, 


two daughters and a son. 


owner and operator of Clinton 


Gladys Petersen Studer, 47. 
Laundry Center, Easton, Pennsylvania, died in a hospital re- 


cently. Mrs. Studer was born in Brooklyn. She is survived by het 


husband. 


Couveution Calendar 








NM h ‘ aA 


Owners Association 


Statler Hotel, Boston, Massa- 
chusetts, April 3-4, 1959 





North Dakota Laundry and 
Dry Cleaners Association 


Williston, North Dakota, 


April 10-12, 1959 


Diaper Service Institute 
of America 


Edgewater Beach Hotel, Chi- 
cago, Illinois, April 12-15, 


1959 


National Association of 
Institutional Laundry 


Managers 
Mayo Hotel, Tulsa, Oklahoma, 


April 23-25, 1959 


Connecticut Launderers & 
cl s Association, Inc. 
Hotel Statler, Hartford, Con- 


necticut, April 25-26, 1959 


Pacific Northwest Launderers 


and Dry Cleaners Association 
Ridpath Hotel, Spokane, 
Washington, April 30-May 2, 
1959 





Maryland, District of 
Columbia & Virginie Laundry 
Owners’ Association 
Williamsburg, Virginia, May 

3-5, 1959 


National Institute of Diaper 
Services 
Edgewater Beach Hotel, Chi- 
cago, Illinois, May 4-7, 1959 


Linen Supply Association of 
America 


Americana Hotel, Bal Harbor, 
Florida, May 11-14, 1959 


Idaho Launderers and 
Cleaners Association 


Rogerson Hotel, Twin Falls, 
Idaho, May 14-16, 1959 


California Laundry and Linen 
Supply Association 


Awahnee Hotel and Yosemite 
Lodge, Yosemite Valley, Cali- 


fornia, May 16-18, 1959 


Oregon State Laundry 
Owners’ Association 
Timberline Lodge, Mt. Hood 
(Portland), Oregon, May 2I- 


23, 1959 


Ohio Laundryowners 
Association 
Beatley’s on the Lake, Indian 
Lakes, Russell’s Point, Ohio, 

May 22-24, 1959 


Mlinois Laundry Association 


lowa Institute of Laundering 
Joint Annual Convention 
Edgewater Beach Hotel, Chi- 


cago, Illinois, May 28-29, 1959 


Southern Laundry and 
Cleaners Association 
Holiday Inn, Memphis, Ten- 

nessee, June 6-7, 1959 

North Carolina Association 
of Launderers and Cleaners 
Robert E. Lee Hotel, Winston- 
Salem, North Carolina, June 
17-18, 1959 


West Virginia Launderers & 
Drycleaners Association 
Beckley, West Virginia, June 

19-20, 1959 


Southeastern Linen Supply 
Association 
Castle In The Clouds Hotel, 
Lookout Mountain, Tennessee, 
June 25-27, 1959 


Georgia Launderers and 
Cleaners Association 
Biltmore Hotel, Atlanta, 


Georgia, August 21-23, 1959 
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CLASSIFIED DEPARTMENT 





1O0¢ a word for the first insertion and 8¢ a word for each subsequent, 


or bold face type 15¢ a word, first insertion, 


insertion of same ad. Minimum charge $1.00 (new or 


10¢ a word for subsequent, 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 


repeat). 


consecutive in capitals 


repeat). 


same ad. Advertisements set 
Minimum charge—$2.00 (new or 


insertion of the 
consecutive insertions. 


4¢ a word for each subsequent, consecutive 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month, Payment should 


accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 


forwarded by us. Rates are net; 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


HELP WANTED 





DRYCLEANING AND SHIRT LAUNDRY. DEPRESSION-PROOF WASH- 


INGTON, D. C. Terms to responsible party. Priced less than value of 
equipment, for quick sale. Act now. A man and wife team can step 
right into a profitable business with very little cash. Mr. Peeler, 6502 


Queens Chapel Road, Hyattsville, Maryland. )964-2 
FOR SALE—Complete laundry and drycleaning plant with $100,000 an- 


nual volume in growing north Georgia community, Drycleaning two: 


thirds of total volume. Price $50,000; $15,000 down, balance $5,000 
yearly. P. O. Box 12074, Northside Beach, Atlanta, Ga. 1967-2 


1 have a modern smooth running synthetic plant doing over $1,500 per 
week. Can do twice this volume. I am going to retire to my farm. Will 
sell to the best offer. You can step right into a profitable business at a 


bargain price. You may come and be an employee or visit with the cus- 
tomers. You will know what we have to sell. Act now—call or write 


W. I. Peeler, 2308 Rhode Island Avenue, N. E., WASHINGTON, D. C. 


1992-2 


Complete laundry and drycleaning plant Jocated in Michigan town of 


17,000 population. Volume approximately $70,000 for 1958. Only laundry 
in town. Must sell due to age. ADDRESS: Box 1995, STARCHROOM 


LAUNDRY JOURNAL. 2 








SITUATIONS WANTED 
SALES AND ADVERTISING MANAGER—excellent executive background 


in all phases of laundry and drycleaning merchandising. Interested in 
position with top-quality, sales-minded firm located in West or Middle 


West. ADDRESS: Box 1947, STARCHROOM LAUNDRY JOURNAL, 5 





LAUNDRY MANAGER ready for one of the top positions. 
production engineer, Trained in all phases of laundry management at 


A.1.L. Seven years experience in management of multi-plant operation. 
Five years as a plant superintendent. Proven ability. Chicago area only. 


ADDRESS: Box 1980, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY and DRYCLEANING MANAGER desires position with reliable 
firm. Can instruct, get quality production, Hold expenses down. Sober, 


married, 23 years experience, 


Del., Fredericksburg, Virginia. 


Educated as a 


o Gen 
1993-5 


best references. Oscar Cason, c 


LINEN SUPPLY PLANTS AND INSTITUTIONAL WHOLESALE LAUNDRIES. 
Plant superintendent or laundry manager. Thorough knowledge of wash 
room formulas; proven background in flatwork and press department. Ex- 
cellent ability in working with employees, 
employee relations. Total labor costs of a previous employer reduced 
from 35° from 12 to 7° 

retail prices. to 20 Cost 
chart, regarded by nationally known laundry accountant to be the finest 


he has seen, will be sent with personal resume. Moderate starting salary 


requirements, ADDRESS: Box 1994, STARCHROOM LAUNDRY JOURNAL. 
5 


making for sound employer- 


to 20°%., against wholesale prices; 
Profit margin increased from 7‘ 


, against 
analysis 





WHENEVER YOU WRITE 
USE THE 


ZONE 
NUMBER 


it's the key to prompt 
and efficient mail service 
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MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 


ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial 1100 Sherman Elizabeth, 


N. J, 1672-7 


Laundries, Avenue, 


OUTSTANDING OPPORTUNITY for a young ambitious man who wants 


his own business. Must possess high management ability, knowledge of 


all phases of the laundry and drycleaning industry and experience in 


cost and quality control. Applicant must be capable of assuming full 
responsibility of plant doing $400,000 annually. Owner wishes to retire 
Excellent starting salary plus a profit-sharing plan whereby the right 


person can buy part ownership without a down payment, with the possi 


bility of gaining full control on a ten-year plan. Plant located in the 


Middle West, Only men of high caliber need apply as all replies will be 


carefully screened. In replying give full information about yourself in 
cluding marital status, education, experience, references and photo. All 


replies confidential, ADDRESS; Box 1976, STARCHROOM LAUNDRY 
JOURNAL. 7 


LAUNDRY SURVEY EXECUTIVE: 


bonus, car, all expenses, 


Large 
benefits, 


chain firm provides good salary, 
career opportunity—you do produc 
tion surveys, personnel relations, machinery layouts, linen system, eval 
uate operations, 
tial 


write reports 
Submit resume, Box 347, 


Laundry experience required. Contiden 


1501 Broadway, New York 36, N. Y. 1986-7 


MINT, 
ment of personnel in the laundry and drycleaning field exclusively, is 
POSITIONS available throughout 
the U. S. Register with us at once. Simply mail your resume or letter to 


us stating your qualifications and application will be forwarded to you 
immediately. Interview will be arranged promptly. All correspondence 


and contact wil] be STRICTLY CONFIDENTIAL. NO CHARGE for regis 


111 West 42nd Street, New York 36, 
1987-7 


the only bonded employment agency specializing in the place 


now expanding its service nationally 


tration. Mint Personnel Specialists, 
N. Y. Telephone LOngacre 3-002) 


JUNIOR EXECUTIVE FOR LINEN SUPPLY. Must have full knowledge 
linen control and sales. Production knowledge not necessary. Opportun 
ity for Send full 
information and recent photo with application, ADDRESS: Box 1988, 
STARCHROOM LAUNDRY JOURNAL. 7 


live wire in established plant in Southern California 


LAUNDRY and DRYCLEANING MANAGER 
Must have high management ability, knowledge of all phases of the in 
dustry, and experience in cost and quality control. Applicant must be 
capable of assuming full responsibility of plant doing $400,000 annually 
Very good starting wage plus a profit-sharing plan whereby the right 
person could gain part or full ownership without a capital investment 
Only men of high caliber 
screened, Give ful] information about yourself in first reply including 


status, education, experience and references in first reply 
All replies confidential. Please write Robert C. Evans, EVANS LAUN- 


DERERS & CLEANERS, 1206 HARRISON ST., DAVENPORT, IOWA. 1989-7 


for well-established firm 


need apply as all replies will be carefully 


marital 








PROFESSIONAL NOTICES 





laundry and 


trends 


statistical Bulletin for the 
sales reports—monthly cost 


CARRUTHERS’ BULLETIN—the 

cleaning industries—weekly 
— of timely interest. 64 Bulletins—$15 annually—check in advance 
yr. $13.50, 2 yrs. $25. John Carruthers & Co., 909 Little Building, 
Sait statistical) organization affiliated with John Carruthers & Com- 
Hartford and 
201-27 


and 
Inc., 


pany, Accountants and Management Consultants, Boston, 


Washington 
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CONSULTANTS 


MACHINERY FOR SALE 





Surveys of 


lems 


complete plants, single departments, 


Any type laundry—commercial, 


er individual prob- 
linen supply, family, industrial, 
institutional. All phases including methods, 


tion controls, mechanical, chemical, 


DRY MANAGEMENT CONSULTANT, 
N. Y. Tel.: Eldorado 5-1353 


incentives, layouts, produc- 
textile. HARRY COHEN, LAUN- 


745 Fifth Avenue, New York 22, 
1612-25 


CONSULTANTS: Costs eat up more than 90°/, of your revenue. Cut costs 
by $100 week—it's almost as good as $1,000 sales increase. Put tested 
cost-cutting ideas to work in your plant. Not by swinging the axe~1959 
demands keener precision methods to get real (not imaginary) savings. 
20 years of successful laundry management consultant service have 
taught us how to help you. Pick our brains for your own benetit. Let's 
talk it over—no charge. VICTOR KRAMER CO., INC., Laundry Manage- 
ment Consultants, 545 Fifth Avenue, New York 17, N. Y., Tel: MU-7-5440, 


1962-25 








BUSINESS SERVICE 





Suits double-breasted made single. $9.95. Also lessons on any kind of 


tailoring. By mail. Talis, 11 Pleasant St., Worcester, Mass. 1990-10 





PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N, C. 1269-4 








6’’ HUEBSCH HANDKERCHIEF IRONERS with fluffers, 
Laundry Sackeory Ce, Greensboro, N. ¢. 


like new, Talley 
1267-4 





UNIPRESS TWO- GIRL ‘SHIRT UNIT, rebuilt Talley Laundry Machinery 


1277-4 


Co., Greensboro, N. C. 





30 x 30 ee ee STAINLESS-STEEL Rimage excellent condition. 
Taney 1 a y Co., G o 1278-4 











AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass, Can be arranged for return feed, CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 





CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 


CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH. AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS, CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 





MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/, x 11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1523 Pennsylvania Avenue, Pittsburgh 33, Pa, 


1799-45 





SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L. S. SUPPLY COMPANY, 
211-57 18th AVENUE, BAYSIDE 60, N. Y. 1914-45 


LAUNDRY PIN MARKING SETS, 24 trays per set, 20 pins per tray. 2” 


pins marked “F{” thru “F94.” Each set contained in metal carrying 
case. New Government surplus, manufactured by Keyes-Davis. Price $15 


per set, Oldfield Equipment Company, Cincinnati 16, Ohio. 1963-45 








MERCHANDISE WANTED 


WANTED torn, discarded, clean NYLON LAUNDRY BAGS, white woven 
preferred. Top prices paid. What can you offer us? WALTER J. WOLFF, 


421 W. Broadway, New York 12, N. Y. 1991-47 











SUEDE AND LEATHER SERVICE 


leather and 
satisfied customers in every 
exclusive DAVOTEX process. You will 
Cc. ©. D. CLEANING ®& DYEING CO., 
Iowa 





Wholesale 
dreds of 


suede cleaning, redyeing, refinishing Hun- 
stale, Open account, Try our 


become a regular customer. 
1430 Harrison St., Davenport, 


654-13 


SUEDE and LEATHER—Cleaned, dyed, refinished, Guaranteed “‘FRENCH- 


TEX" Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 
Carnegie Ave., Cleveland 3, Ohio. ‘‘Members of the S.L.R.A."’ 1930-13 


process 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 


1228-37 











MACHINERY WANTED 
WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 


equipment. Interested in buying entire plants for export, highest prices 


paid. ADDRESS: Box 874, STARCHROOM LAUNDRY JOURNAL. -3 





Six- and eight-roll TRONERS. All makes and sizes; 54”, 50” and 48” 
Notrux extractors; eight- and six-roll American or Troy ironers. Highest 
prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 

-3 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT. 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6618-4 





wooD WASHERS REBUILT WITH aul NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84". Ready for immediate delivery. COMMINGS-LANDAU Laundry 


Machinery Co, IG Ten Eyck Street, Brooklyn 6, N. La 6001-4 


8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 


CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 





AMERICAN 4-ROLL 100” and 120’ STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU [Laundry Machinery Co., Brooklyn 6, 
N. °F. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 


STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brookiyn 6, N. Y. 9368-4 





15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30’’ HUEBSCH AND AMERICAN 


OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN 
DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N.Y. 597-4 





40’ AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’”” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR. CUMMINGS.LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 





MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30’, 24 x 36’, 24 x 24’’, RE- 


BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 405 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 





60’”’ AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 


BASKETS. ——— LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. 600-4 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 





48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS: 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 


STARCHROOM LAUNDRY JOURNAL 











MACHINERY FOR SALE | Cont'd) 





24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 


RIGHT, CUMMINGS-LANDAU laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


AMERICAN and TROY 26” and 28’ EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 


DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 


Street, Brooklyn 6, N.Y. 6R68-4 


NWVEBSCH 25’’ COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


305 .Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 


SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS, CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 


MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 


DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA. 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 


MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
i & 647-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 


TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 


Brooklyn 6, N, Y, 


3i3 Ten Eyck Street, 
6983-4 


16100” AMERICAN 41210 RETURN FEED FLATWORK JRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 


6914-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 


CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 


BOCK 20” HOFFMAN WITH MONEL BASKET, CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y 6864-4 


30”" EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 


trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE, 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 4753-4 


40” TROY and TOLHURST, direct motor-driven and belt-driven extrac 


tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 


Street, Brooklyn 6, N. Y. 4755-4 


2-ROLL 100’, 110’" and 120” AMERICAN AND CL RETURN-FEED IRON- 


ERS. MECHANICALLY EQUAL TO NEW, CUMMINGS-LANDAV Laun 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 


TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 


in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 


Eyck St., Brooklyn 6, N. Y. 1537-4 
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American and Hoffman 140F drycleaning units, complete in every re- 
spect, New-machine condition, at considerable saving over new-equip- 
305 Ten Eyck 

1538-4 


ment price. Cummings-Landau Laundry Machinery Co., 
Street, Brooklyn 6, N. Y. 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 


dry Machine Company, 29 Calumet Street, Newark 5, N, J, 2240-4 


AMERICAN IRONER, 2-rol] 100”, rebuilt in A-1 condition, 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C 


TALLEY 


1604-4 


TALLEY LAUN- 


1806-4 


Five TROY 48” open-top extractors at a bargain price 
DRY MACHINERY OMPANY, Greensboro, N. C. 


PROSPERITY and AJAX air-driven utility 


MACHINERY COMPANY, Greensboro, N, C 


TALLEY LAUNDRY 
1808-4 


presses 


5ix-rol) 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers, 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1610-4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 


HN; G, 1811-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 


TO SILENT CHAIN DRIVE AND “’V’’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 5 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St,, Brooklyn 6, N, Y, 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 


PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI. 
TION. CUMMINGS-LANDAU, 315 Ten Eyck St., Brooklyn 6, N.Y. 1729-4 


PROSPERITY 51” wearing apparel presses. Power Circle, 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, 


TAL- 
1803-4 


rebuilt 


N, C 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 9.POCKET and 3-POCKET, 42 x 70” 2. 


POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y¥. 
1730-4 


PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 


CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS. 


LANDAU, 313 Ten Eyck St., Brooklyn 6, 1731-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 
FOLDMASTERS, EITHER FOR 7” or 


313 Ten Eyck St., Brooklyn 6, N. Y 


4 AMERICAN 
8” FOLD. CUMMINGS-LANDAU, 


(758-4 


UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE, EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., 305 TEN EYCK §T., Brooklyn 6, N. ¥ 


1739-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N, C. 1279-4 


HOFFMAN X MODEL PRESSES, 
Greensboro, N. C. 


factory rebuilt 


Talley Laundry Machin- 
ery Co., 1280-4 


40” and 48” AMERICAN all stainless-steel open-top extractors 
TALLEY LAUNDRY MACHINERY COMPANY, 


perfect 
Greensboro, N. C 
1802-4 


shape 


IMPERIAL CLEANING MACHINERY COMPANY, 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor, 
American 8 American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers, Pellerin 
Milnor and 6 ex 
tractors for laundries synthetic 
unit. Also Prosperity, Me srcury, Manitowoc, Columbia, Butler, Sec-O-Mati: 
synthetic units with Ho rity 2-girl shirt unit, Ben 
Huebsch tumblers for launderette 1722-4 


121 Greenpoint Ave., 


and 6-roll ironer,; 


automatic washers; Hoffman and American 30, 48, 


and cleaner Hoffman 140F and cleaning 


olvent 
Bock imsanaians 


saver Pr spe 
dix washers, 
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MACHINERY FOR SALE (Cont'd) 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y, EV-9-6585, has Sec-O-Matic synthetic unit with solvent 


saver—Mercury—140F unit—60 lb. automatic unit—i0 lb. Columbia unit. 
1723-4 





IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y, EV-9-6585, has available laundry and drycleaning equip- 
ment from severa) modern plants. Prices reasonable, with terms. Request 
availability list without obligation. 1724-4 
IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 
CONDITION. Used about year and half. CUMMINGS-LANDAU, 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 1909-4 


5 Huebsch or American Zone-Air open-end tumblers. AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale, Special 
price $225 each. ADDRESS: Box 792, STARCHROOM LAUNDRY JOUR- 
NAL. 4 


Two rebuilt ‘“‘Wrap-O-Matic’’ machines are immediately available at sub- 
stantial savings. Write or call Rosenthal Mfg. Co., 5033 N. Kedzie Ave- 


nue, Chicago 25, Illinois., Tel. INdependence 3-1119. 1958-4 


WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of laundry 


and drycleaning equipment; WASHERS, EXTRACTORS, TUMBLERS, 
FLATWORK IRONERS, etc. Items available too numerous to mention. 


Can satisfy all machinery needs at BARGAIN PRICES. We are in a posi- 


tion to furnish parts for all makes and models of equipment available 
For further information CALL STillwell 6-6666 or write WILLIAMS LAUN- 


DRY MACHINERY CO., Inc., 37-37 Ninth Street, Long Island City 1, 


N. Y 1968-4 


Excess equipment from state institution, consisting of: STREAMLINE 8- 
ROLL flatwork IRONER; 9-coil heated Purkett conditioner with conveyor, 
54 x 120” and 108” Ellis and Troy Trojan WASHERS; Prosperity 454 P.C. 
and 219 P.O. Presses; 50” NOTRUX EXTRACTOR with containers. Must 
sell immediately! ADDRESS: Box 1969, STARCHROOM LAUNDRY JOUR- 


NAL, 4 


FORSE—2-GIRL SHIRT UNIT, complete. Used less than 2 years, Cost new 
$3,850. Our price $1,500. 26” MILNOR EXTRACTOR, used 2 years, cost 
new $1,185. Our price $600. 1-UNI-MAC WASHER-EXTRACTOR COM- 
BINATION, used two years, new $1,495. Our price $750. ADDRESS, Box 


1982, STARCHROOM LAUNDRY JOURNAL. 4 
MISCELLANEOUS FOR SALE; One—starch cooker—30 gallon; one Cissell 


sock former, Cleaver-Brooks oil burner for 20-50 HP. boiler; one Ribbon 
Rite laundry marking machine; one Perfection laundry marking machine 


ADDRESS; Box 1983, STARCHROOM LAUNDRY JOURNAL. 4 


18 months, cost 
1984-4 


58-key National Listmaker, like new condition, used 


$1,500. Will sell $750. Model Laundry, Rochester, Minnesota 


42 x 64 American Cascade washer, Monel, 4-door with removable par- 
titions, excellent condition, 6 years old, with Y control and automatic 
dump features, $3,700 firm. ADDRESS: Box 1985, STARCHROOM LAUN- 


DRY JOURNAL, “4 


TROY two-roll return-type ironers, used only a short time. Priced at half 


the cost of new machines. New machine guarantee. IG. WEINGAERTNER 


& SON, INC., 4738 Easton Avenue, St. Louis 13, Mo. 1970-4 


KELSO blanket fluffer, excellent condition, HUEBSCH twin tumbler, gas- 
heated. GROSS 30” extractor. PROSPERITY mushroom presses, PROS- 
PERITY semi-automatic folding table, PROSPERITY yoke presses, PROS- 
PERITY 35” and 60% automatic washers, HUEBSCH 25” ironer, CURTIS 
25 HP. air compressor, MERCURY drycleaning unit, LEEF LEGGERS, 
AMERICAN Zarmo collar presses, AMERICAN Zarmo sleeve presses, 
HOFFMAN, 26” extractor, Ig. Weingaertner & Son, Inc., 4738 Easton 
Avenue, St. Louis 13, Mo. 1971-4 


Monel washers, three American Champion Cascade 42 x 84 2-pocket re- 
built; American 6-roll 120”, 60# Nu Clean hot perk unit; 307 
special perk unit with cooker and still; Standard reclaiming tumbler, 
extractors, 17, 18, 20, 24, 26”, Huebsch tumbler 30 x 36, gas-heated; 
wood washer 30 x 40 Hoffman rebuilt. Photograph of washers free on 
Rowe Service Co., 2405 Troost, Kansas City, Missouri. 1972-4 


ironer 


request 
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THE 
MARK 


RECORD 
SHEET 


is a great check against 


inaccurate marking. 


Records the marks used 
in all bundles; 


permits location of lot 
For all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 


Aids and simplifies sorting; 
Used in any marking system; 


Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6,50 


* 


SAMPLES FREE(AI! shipmentsC.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


STARCHROOM LAUNDRY JOURNAL 
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Mr. Manufacturer: 


Make Sure Your 


JOBBERS 


and 


DALESMEN 


Have and Use 
the Facts 
in Our New 
Booklet, 


“WHAT'S 
HAPPENING 


IN 


COIN- 
OPERATED 


LAUNDRIES” 


Excellent Material for 
Helping Plantowners 
Expand Business 


Contact Book Department, 


Starchroom 
Laundry 


Journal 


305 East 45th Street 
New York 17, N. Y. 
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Ju the Wash... 


Tri-State Thanks 


To the Editor: 

Please let me say again that I ap- 
preciate the efforts you put forth in 
assisting the “Parade of Progress” 
winners in their presentation at our 
recent convention. 

I have heard many favorable com- 
ments regarding our program and I 
would be remiss in not passing on to 
you our appreciation for the program 
offered to our members. 

Incidentally, I am enclosing a clip- 
ping from the Washington Post which 
speaks for itself on our recent zoning 
fight and I want to thank you for your 
assistance in providing us with mate- 
rial for the hearing. 

WILMER H. BALDERSON 
Executive Secretary 
Maryland-District of Columbia 

& Virginia 

laundry Owners’ Association, Inc. 


It was a pleasure. The clipping re- 
ported the District Zoning Commis- 
sion as having amended city zoning 
regulations to permit large laundries 
to expand in commercial districts. 

—EpiTor 


Raising the Dust 


To the Editor: 

Could you send me the information 
as to where to get the damp sweep 
tool and cloths for it that you men- 
tioned in your article in your July 
1958 issue on or in the article titled 
“Dust Control?” 

I need this information immedi- 
ately 

NORMAN SHAW 


Murray, Utah 


Complete Coin-Op? 
To the Editor 

I would like to get in touch with 
the manufacturer of the coin dryclean- 
ing and laundry lockers that are used 
in the subway stations in New York. 
Harotp F, WILMEs 
St. Louis, Mo. 


Problems in India 
To the Editor: 

[ am a subscriber to the Journar 
and need your help in solving a prob- 


lem. 
One of our washers, manufactured 


with 30-by-30-inch galvanized iron 
basket, has started giving rust stains 
on the garments laundered in_ it. 
Could you help us to find the probable 
cause of the trouble and suggest some 
treatment to eliminate the same. 

We also face bluing trouble, spe- 
cially with the thicker whites like cot- 
ton trousers, etc. Garments become 
patchy when dried in tumblers. In 
drying chamber there is no such trou- 
ble but patches become apparent 
while pressed on steam presses. We 
give the following process in the 
wheel: 

(1) Breakdown, (2 & 3) suds, (4) 
chlorine bleach (using 5 gr. available 
chlorine per Ib. dry weight), (5) hot 
rinse, (6 & 7) cold rinses, (8) optical 
bleach, (9) rinse, (10) blue and 
starch (we use ultramarine blue in 
tablet form), (11) sour. 

Hope you will help us out. 

SuBHASH C., KAPOOR 
New Delhi, India 


We are forwarding STARCHROOM’S 
Laundry Primer —Epitor 


Ode to Employees 


To the Editor: 

We thought you may be interested 
in the enclosed poem that was read at 
our Christmas party by James G. 
Truitt, assistant sales manager. 

ERNEST O. WHEATLEY, President 
Sunshine Laundry Corp. 


Salisbury, Md. 


A Christmas Message to Our Employees 


One more year has just gone by 

At this time of year, our cares just 
seem to fly 

But we, the management, are well 
aware 

Of the many trials you had to bear. 

You’ve worked real hard: we're grate- 
ful, too, 

For a job well done, that’s loyalty 
through and through. 





Let’s Heor From You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











There were times when your boss came 
up and said 

Stand up there, friend, you're not in 
bed; 

Start up that washer; drier, too; 

Turn on the extractor, you're not 
through. 

Shake out those sheets and lay them 
straight 

Now run them through, it’s getting 
late. 

Count them right, we want no claim; 

If it isn’t right, then you're to blame. 

Now wrap that bundle, that’s the art. 

Then you place it on the cart, 

Someone here will roll it out, 

Then the routeman won’t shout: 

“Where’s my bundle, get it out!” 

Instead, he'll load his truck with glee 

He has confidence in you, our em- 
ployee. 

He knows he’s delivering quality work 

Because you in production never shirk. 

He gets new customers every day 

And that means more in everyone’s 
pay. 

So let’s keep our high standards in ’59 

And everything will turn out fine. 

We thank you again for a wonderful 
year 

Merry Christmas and a Happy New 
Year! 


Almost a Bible 
To the Editor; 

We have a small laundry here in 
Harrisonville. We purchased the plant 
three years ago. Since purchasing we 
have expanded in the field of linen 
and happy to say it now makes up 
better than 30 percent of our volume. 

We are always interested in ways 
to expand this service. Going back to 
your July 1958 issue. I wonder if you 
could give me more information on 
the rental line you wrote about. 

Dust control cloths. Where we 
could purchase this equipment and 
the best way to process it. 

Shirt rental. Can you give me in- 
formation on where a good brand of 
shirt can be bought? 

Any information you can give us 
will be greatly appreciated. I might 
add the STARCHROOM Yearbook is al- 
most a bible in our plant. 

Thanks for the information and for 
such a good Journat. I fail to see how 
any good laundry could operate with- 
out it. 

Gero. L. MCCAIN 

Virew L. Brown 
Harrisonville Laundry and 
Linen Supply 
Harrisonville, Mo. 
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Aou the ELLIS Central Supply System 


Compactness and 
cleanliness with 


the Ellis System 


Here are some before and after pictures that show 
the big change in plant “housekeeping” when 
Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment. 


Two big Ellis Washers, (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 
automatic controls including the Ellis Central 


Supply System. 


Instead of the messy back-room storage, all the 

washing supplies are now delivered from sanitary 

Hath Wasteful conditions tanks direct to the individual washers, automati- 
mean higher cost: cally metered and timed to the required formula 


' 
a AS 


fy . ‘ 


No more wasted supplies nor costly cleanup time 


‘4 ‘ dof Paris 8 ‘3 
+ my { «| ~ 9 7 ¥ ; s ‘ 
i Ellis engineers design and —washers are serviced accurately and faster— 
‘build a modern line of wash- loaded and unloaded in record time—lower oper- 


ating and maintenance costs—greater capacity in 


room equipment for large minimum space—work always uniform—and a 
and small plants big saving in man-hours 


These are real proven economies that 


show up on your profit sheet 


Ae ELLIS RIERG 


2444 NORTH CRAWEFOR OD AVENUE 


Cire A a Tad CHICAGO KT xo 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 





THERE’S A RE 


»«s when a customer 


says —“We’re getting 
the best laundry 


we ever had...” 


ESCOLIN 


ESCOLIN can lengthen your list of satisfied 
customers. It can help build profit for you 


in other ways, too. It saves you time—helps 
you get out more loads per wheel, per 
day. It saves your soap, hot water and fuel... 
with Escolin you can cut your soap in half, 
you can rinse cold, and you'll get the 
stains OUT of collars and cuffs, 


CHEMICAL COMPANY 


7016 Euclid Ave. - Cleveland 3, Ohio 





